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Introduction
(BVEP, 2018) “The British events sector is valued around £39.1 billion with conference and meetings generating the most with £19.9 Billion and outdoor and what is the event sector festivals and culture events generating £1.1 billion”. The event sector is generating hugely towards the British economy; Events are a massively demanded with more people wanting the once in a lifetime opportunity that events hold such as Glastonbury festival or Spice girls reunion tour than going on holidays. Each year, events occur throughout the United Kingdom. They dominated the media, fill transport system, hotel and venues meet business objectives, motive, committees and create a positive and negative impact”.(bowdin et al , 2005) events are happening every day whether its conferences, festivals, meetings, culture, sporting or musical , events are always happening. During this report will discuss a creative idea of an event that is planning to take place within the creative bubble. The report will include research for the target audience and also if the creative idea has been a success in the past, how the event will be marketed.

The background of Creative Bubble 
The creative bubble is a joint organisation with Swansea BID  and the University of Wales Trinity Saint David. It first open in 2013 so the two organisations could work together to make a positive impact on Swansea. The creative bubble is an empty shop to encourage students from all courses to network or collaborate. The creative bubble allows students to get creative and get the ideas to come alive for example pop-up shops, exhibitions and workshops. The project is a way to boost the economic future of Swansea by increasing tourists and supporting students to set up their own creative ideas. Since 2013 over 11,000 people have visited the shop for projects made by student.The Creative Bubble is a free space for UWTSD students. Annually the creative bubble have 36 different projects and over 460 students directly involved in running their own shop-based activities. 
The idea. 
The UK is known for expressing their personal opinion on political views. Since 2016 the UK have been in a political debate whether the choice of leaving the European union known in the press as ‘Brexit’ was the right choice and what is the plan or deal when we leave, at this point in 2019 we still don’t know the plan and whether ‘Brexit’ is even happening on the date it was initially meant to which was 27th of march 2019.While coming up with ideas for an event within the creative bubble the political views of the UK on ‘Brexit’, crime within the country and the employment issues in 2019. An idea for an event within the creative bubble is a sort of question time sort of event where a panel of politicians, journalists and writers are all chaired on a panel to answer the publics questions on these matters. While coming up with the idea , using (Golblatt ,1970)’fives W’s’ to make sure the event has what is needed for an idea, by using the idea as an example : 
When – 29th of april – 1st of may 
Where –Creative Bubble in Cradock Street Swansea.
What- let’s talk politics – panel of politicians of the area, journalists and writers there to answer questions on ‘Brexit’ and any political problems of the area . 
Who- Anyone who has interest with politics, who has a political problem within the area. 
Why – Raise understanding of what is happening with the country and area.

Target audience 
Political views have become an everyday conversation with the debate of deal and no deal increasing with the days coming to a close to decide the correct deal to leave the e.u. But as a nations the public is confused with and don’t know what is ‘Brexit’.Whist researching for the target audience , the increase of interest within the politics of the country has reached out to all generations.As a nations the subject usually is targeted towards the older demographic but as the subject has increased and as the future of the younger demographic has came as apart of the subject it has reached out to all generations.The targeted audience for the event will be everyone from all generations with the interest on politics, that also want answers on the un answered questions of the nation but in general on the impact of Wales when we leave the e.u.

Whilst researching into events like the idea success, I came across the main event that is an huge success which is question time this event is broadcasted to the public on BBC on Thursday, the event is a panel of journalist and politicians answering the questions an subjects in the press for example knife crime in London or the ‘Brexit’ issues or even whether to have a re-election.The event is televised to 3.8million People. Another event that has become successful which is been held in the creative bubble is pizza with a pro , it has been a huge success with the area.Pizza with a pro are sessions that are informative, entertaining and where people can attend take some valuable tips away from entrepreneurs. As seen from research on events such as the event idea there is a huge targeted audience that would be interested in an event such as the event idea and it would be a huge success 
The Marketing 
In order for the event to be an success , marketing is an important step without marketing the event no one will come to the event as no one will know about it.while thinking of what would be the best option in order to market the event, Social media is a huge part in people’s lives with more than 1 billion people active in one day on Facebook and 100 million people active on Instagram, Social media is seen as a platform for all sorts of things whether it’s marketing an events , advertising a product or seeing what people are doing social media is used on a daily basis.Social media is seen as a platform for the younger generation wth apps such as snapchat, Instagram but Facebook is seen with all generations using the website to see what old school mares, families , events are going on.. The main thing that will be used as a marketing tool is social media mainly Instagram and Facebook as these websites are statistically viewed on a daily basis by all generations.
In ordered to be able to reach those that aren’t on social media, brochures and posters would also be used , the posters being public ally placed around the city , the university and also brochures will be placed and distributed across the city. This will help people that haven't got social media or haven't yet seen idea be aware of the event that is taking place within the creative bubble 
The event 
During the event , the importance of the event is looking at the possible outcomes; the event may not be successful, people may not turning up , health and safety issues. Another issue may be the set up what if the event isn’t set up correctly , if the even isn’t set up properly the event could  be unsuccessful.While setting up the event I will need to place up the event correctly which will include setting out the chairs, dealing  with V.I.P clients, delegating flyers, being ready to adapt if there is a problem. Also the clean up is important , while cleaning up its important too evaluate the event, as a team and also personally. The event will include journalists, politicians and a host that will be able to answer all the questions that are asked, the event will need chairs a panel in order for the panel of professionals to sit ,the host, as the creative bubble is a small place it will not need speaker or a microphone as the voices reach the back of the room. An idea had to go with the event was to have a screen or project in which we could Skype a politician from the Senedd such as Carwyn Jones in able to get the answers from the man himself on the matters and how the Welsh government could help with a solution.
While coming up with an idea for the event I used many different ways in order to see if the event would be successful for example the screening. “An evaluation of the event concept in order to determine the extent to which the concept matches the needs of the event and the resources available to the event manager to implement it” (Bowden et al , 2006,p.108).there are many different screenings for example the enviromental screening which is think of a current trend which in this case Brexit then is there edit interest in theme which at the moment there is a huge demand in the media about Brexit/ deal or no deal. While also coming up with the idea I used (o’ neill , 2006)Smart, Specific,measurable,achievable, realistic, time-bound.
Specific – the mission of the event is for people to get an understanding of the political debate 
Measurable- 
Achievable – this is achievable as there is. Huge demand for answers on Brexit 
Realistic- this is realistic as everyone wants answers and especially in Wales as a lot are still un answered
Timebound – this is achievable as the event is happening on the 29th of April until the 1st of may. 


Conclusion
To conclude events generate a huge amount towards the British economy with less people having and wanting to spend money on holidays and more people wanting the once in a lifetime opportunity. As an event to be held  within the creative bubble between the dates of 29th of April – 1st of May is let’s talk politics which is an event where politician and journalist talk about what is happening in the political world and answer in questions or concern. This concept was chosen as the political debate with what is ‘Brexit’ and whether we as the UK will be leaving the E.U. With a Deal or Not a deal. While researching whether events such as let’s talk politics has been a success in the passed the answer was. Yes not just across the country but also in the creative bubble its self with pizza and a pro. While going through screening for the event, the event suggested through screening that it would be a huge success with not just the older generation but all demographics wanting to know what is happening within the politic of our country as it’s become the talk of everyday life. 
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