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	Student Number
	2517791
	Student Name
	Paraschiv Denisa.

	

	Website Chosen 
	The cooking academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loads quickly, and the home page content appears immediately. Navigation and images load right away. Overall, the site delivers a smooth and accessible experience


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes. The site includes many sub-pages for different classes, blogs, events. Customers navigate through a clear menu and ‘view all’ or ‘book now’ links, and each class has its own dedicated page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes. The class page contains an ‘book now’ button so customers can book a class directly through the website. The website also has voucher purchase/discounts. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: they could add pictures from classes/ with the food so people would know what to expect from the courses.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the webpage looks clean and modern, and the photos make it feel welcoming. It’s easy to read and the layout isn’t confusing. On a computer, the website feels more spaced out and you can see more information at once. On a mobile phone, everything is smaller and arranged in shorter sections, but it still works well. The menu is simple to use on both devices, so the site stays pleasant overall.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: the website uses lots of clear food photos, which makes it look interesting and helps show what the cooking classes are like. Some pages also use videos to explain recipes or demonstrate cooking techniques. The colour on the site is calm and simple, so the pictures stand out more. Overall, the images and colour make the website feel welcoming and easy to follow.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website does not include a chat tool, which means that the visitors can ask questions directly. This can be helpful if someone wants a quick information about classes or bookings. It means that users don’t have to search the whole website for answers. It seems effective because it gives fast support, especially for people who are unsure which class to choose or need help straight away.


	Question 2d – How effective are the social media links on the website?


	Answer: the cooking academy puts social media links on its site, which helps people quickly find its Facebook page and other social channels. This is useful because it gives visitors extra ways to learn about classes, read reviews, and see updates. Having those links makes the website feel more social and reachable-it’s good for trust and community feel, especially if you want to check real feedback before booking.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services are made through a well organised menus and pages that describe each cooking class detail. Each class page explains what you learn and how long it lasts. There are also sections to corporate events, private lessons, and gift vouchers. This makes it easy for customers to understand exactly what the company offers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer review is shown on different class pages and sometimes highlighted on the homepage. Many reviews include star ratings and comment about student’s experiences. They seem up to date, showing that people have recently attended classes this helps new customers feel more confident with choosing a course.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the service looks high quality because the website uses professional photos, clear description, and mentions expert chefs and well-designed learning spaces. The classes seem well structures and suitable for different levels. I would recommend the company because it looks organised and focused on giving people a good learning experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the website does include clear prices for their classes. They have different prices for each class, making the customers know their budget before booking in. every class differ as they are not using the same ingredients and it also doesn’t require the same learning time. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. cooking

	
	2. training

	
	3. culinary

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: the cooking academy’s website does not appear in the first top website. This might be because the site is quite new and it didn’t reach enough audience or because the other cooking academies have stronger online presence and more reviews. Posting more content could help increase the site’s views. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: having a website these days is the key to a success business. Many people post online so it’s easier to find the websites through social media. A website helps the customers to preview the service, see what classes are offered, and check reviews before booking in. it also makes the business look more professional and helps customers trust them. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend changing the colour to a more vibrant one. In my opinion, the first impression is important to a customer, and it might change their preview of the website. Adding a lighter colour to the website might help attracting more views and increasing their business rate. 
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