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[bookmark: _Toc117628769]Introduction
Problems with communicating in different languages are only one of many obstacles that hospitality businesses must overcome on a regular basis. This article will provide a framework for discussing the significance of cultural intelligence & awareness in the hospitality sector. Furthermore, the Hofstede theory would be characterized in this context to help readers comprehend the difficulties of communicating in a foreign language while working in the London hotel sector (Abrams, 2020, p.141–160). The research will also highlight the need of prioritizing the needs of hotel guests who have travelled from Spain.


[bookmark: _Toc117628770]Foreign language study and cultural awareness
Cultural awareness and intellectual curiosity The value of learning about other cultures and developing cultural competence What we mean when we talk about having "cultural intelligence" is the interpersonal aptitude to move freely across boundaries and perform effectively in a variety of cultural frameworks. A candidate's cultural background is a major factor in the hotel industry, especially when it comes to the hiring process. The level of guest satisfaction and the company's market advantage can both be boosted by investing in the cultural intelligence of its employees. As an added bonus, doing so leads to a more accepting and inclusive work environment as employees' preconceived notions of one another are challenged (Abushihab, 2020). Moreover, it will fortify ties with international customers and pave the way for the smooth development of a relationship with said customers. Hotel staff and international guests can communicate more effectively if they both have a better understanding of and appreciation for one another's cultures.
[bookmark: _Toc117628771]Cross-culture differences, customs and behaviour
When two or more people from different cultural backgrounds exchange ideas and information, we call this "cross-cultural communication." Cultural competence refers to the ability to interact successfully with people from different cultural backgrounds. The goal is to increase participation and productivity through these means. The notion of equality may be linked to comparisons between men and women in nations where gender equality is actively promoted; but, in nations where gender equality is not part of the political agenda, this cannot be the case. In reality, Turks have the same appreciation for equality as their European counterparts, however, they are less enthusiastic about gender equality (Timko, 2022). In addition, a negative correlation was discovered between abstract equality and gender equality in Turkey, while a positive correlation was discovered in the majority of European countries. Taking "meaning" to mean nothing more than an abstract notion of values, which tend to be hazy in character, tends to blur these distinctions. When individuals engage in concrete actions that are consistent with their value-based convictions, we say that they have "instantiated" those values. The concept of instantiations originated in cognitive psychology (Chorniy, 2020). To "instantiate" a rule or idea means to apply it to a particular situation. Thus, "instantiation" can either refer to a particular realization of an abstraction, also known as an instance, or to the process of creating such a manifestation. This means that, like the levels of a conceptual tree, instantiation depends on the connection between broad and narrow aspects of a concept. As an illustration, football is an example of the category of sports, the fork and the pear are examples of the category of cutlery, and the phrase "fruits" is an example of the category of words (Farfan-Cobb and Lassiter, 2020).
[bookmark: _Toc117628772]Arrangement of services for foreign tourists 
London's Resident Covet Garden Hotels prioritize providing inclusive services that don't have any biases against any one culture. Through the use of effective communication tactics related to a number of different worldwide languages, they aim to continuously raise the bar on the quality of services given by their staff. In order to attract and retain customers, a business should provide them with convenient services, such as clean restrooms, tasty meals, and other necessities. One of the greatest obstacles the organization faces when trying to serve international customers is the language barrier (Maad, 2020, p60–77).
[bookmark: _Toc117628773]Hospitality services at The Resident Covent Garden Hotel
[bookmark: _Toc117628774]Services to guest rooms: Assisting newly arrived guests from door to room is a top priority for the hotel's room service staff. For example, if a guest speaks only Basque, he or she will have a tough time communicating with the bellboys who deliver room service. Everybody might be quite frustrated by this. As a result, they need to put a premium on learning appropriate gestures and body language (Nam and Kim, 2020, p.191–220).
[bookmark: _Toc117628775]The on-site eatery: The hotel's restaurant serves guests a menu that spans many different culinary traditions. Finding out what they want can be very difficult because of the difficulty in communicating with them (Pateşan, Balagiu and Zechia, 2021). Additionally, a guide who is proficient in many languages must be chosen so that visitors can have their special needs met and questions answered.


[bookmark: _Toc117628776]To Do’s and Don’ts for all staff of the hotel
	Do’s
	Don’ts

	Tourists from other nations who have travelled to Spain should be greeted warmly and made to feel at home by the staff.
	Staff members should be aware of and avoid doing anything that can be considered offensive to guests from other cultures.

	The staff should pay adequate attention to the needs of the Spanish visitors and meet all of their expectations.
	If employees are absent, clients could develop negative feelings about the company.

	Increasing the number of foreign customers and the benefits of tourism can be accomplished by cultivating a positive relationship with those customers.
	If international guests are treated rudely, they may think twice about staying at the hotel in the future.


[bookmark: _Toc117628777]Recommendation 
The London hotel's management Hotel Residence Covent Garden is committed to helping its staff members develop their linguistic abilities and offers a number of courses and workshops in this regard. Consequently, the staff will have a more favourable environment in which to learn Mandarin, Spanish, or other languages. Learning a new language can help them connect with customers all across the globe. With this, the company can better understand its customers and the market as a whole (Quan, 2020).


[bookmark: _Toc117628778]Conclusion
We just read a report about how the London hotel The Residence Covent Garden used cultural awareness and understanding to persuade guests from other countries to reserve rooms (Sadow, 2021). In this case, Spain is used as an example of a country with quite different cultural norms. Rules and expectations for the many various types of departments which make up the company have been laid forth.
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