Choose one case study, from the list below, and complete a strategic analysis of how the central issues the company faced were dealt with: 

A) using models and theories taught in the module and 
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B) showing how these were deployed in the emergent strategies. 

Demonstrate how the company achieved competitive advantage through their particular choice of strategic management. 

Using appropriate concepts, theoretical frameworks and techniques explored within the module, you will present your findings in the format of an individually written report (6000 words maximum).
