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	Student Number
	2442858
	Student Name
	Habibur Rahman 

	

	Website Chosen 
	Highfield Town House Hotel -

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: A good website should load as quickly and easily as possible, with a target of under 2 seconds. While the ideal speed depends on various factors, in clouding the website, s purpose and target audience any loading time beyond 3 seconds can lead to negative user experience and increased bounce,


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, website can have many subpages. Navigation is crucial for users to easily find information. Websites typically use menus, headers, and links to guide users through different sections and pages 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can often make bookings via a webpage, many businesses use online booking systems that allow customer to schedule appointments or make reservations directly through their, website. These systems can range from simple links to external booking engines to more complex,


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve website usability, focus on simplifying navigation optimizing page loading speed, ensuring mobile friendliness and enhancing accessibility for all users,


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks different because of its theme. To fix this problem you have to change I the coding part. If you are using blogger, it gives the option to fix it in the theme section. In case of you use word press download mobile friendly theme your website. If you are using bootstrap, then you should choose mobile friendly item.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Websites utilize images, video, and colour to enhance user experience imagery, including photography and illustration can make website more visually appealing, tell stories, and aid in comprehension. Video content can further engage users, convey information dynamically, and create an emotional connection. colour plays a crucial role in setting the mood guiding and reinforcing brand identify.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, online chat tools on websites are generally very effective for customer inquiries. They offer a convenient and immediate way for customer to get information about products or services often leading to engagement and potentially higher conversion.


	Question 2d – How effective are the social media links on the website?


	Answer:  social media links on a website are generally effective for enhancing brand visibility driving traffic and fostering although they don’t directly impact SEO rankings. They help visitors discover and follow your brand across multiple platforms, reinforce brand authenticity, and potentially increase website traffic. Social media links allow visitors to easily find and follow your brand.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: companies use various methods to clearly communicate their services to customers including providing detailed product and service information on their website using clear and concise language in all communications offering customer self-service options and providing timely and help support.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are typically made available they are generally up to date, with reviews often appearing quickly after being posted, though some platforms may have a review moderation process that can cause. Many review platforms display reviews almost immediately after they are posted. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Listening, understanding your customer’s needs, thanking the costumer and promoting a positive, helpful and friendly environment always responds to customer communication as soon as actively listen to your costomers’needs and be able to repeat them back recommend a friend and family service pretend high quality.




	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes, prices should be made clear to customers, and ideally, they should reflect the quality of survive provided. When prices are not transparent, it can lead to mistrust and dissatisfaction. Businesses may choose not to display prices for various reasons, but this can negatively impact consumer confidence and potentially harm the business in the long run.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.find

	
	2.share

	
	3.talk 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: To get your website listed on google for free, you need to submit your website’s URL and ensure your website is well-structured and contains quality content. This allows Google to crawl and index your site, making it discoverable in search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, websites are still highly relevant for UK businesses in 2025, and in many ways, their importance has Gowns. While social media and online marketplaces are valuable, they don’t replace the credibility, control, and long-term benefits that a website provide. Websites are essential for establishing a strong online presence, building trust, and reaching a wider audience.  
 
HERE's why websites remain crucial:

Credibility and trust:
A website acts as a central hub for information about a business, showcasing its brand, products, and services in a controlled and professional manner. This builds trust and credibility, especially when compared to relying solely on social media profiles.

Control and Customization:

Businesses have complete control over their website’s design, content, and functionality. They can tailor the user experience to their specific needs and brand identity, which is often not possible on third-party platforms.

Long -term asset:

Unlink social media platforms that can chang their algorithms or even disappear, a website is a stable and enduring online presence. It provides a solid foundation for long-term business growth.




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?


	Answer: Improve the website of your chosen company, if you can answer these factors with a yes, then you can guarantee yourself an improvement in your website.
Remember that audience of each website industry or type may vary. And how your market perceives appealing maybe different from each other. Study your target market and base your changes there. 
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