

Authenticity and Heritage
Museums, exhibitions and heritage sites have brought and still bringing knowledge to us. All of these experiences and the feelings that we are left with were the result of authenticity. Authenticity is the key element which makes experiences and knowledge real. It is what brings us back like time-travellers to explore the old and ancient lives as well as the present. It has its effect on tourism, economy and education. Authenticity has played an important role in social, political and international levels. It is also the reason after the development of the heritage industry. In this essay, I will discuss the importance of authenticity in the heritage sector.
In order to discuss the importance of authenticity, it is essential to explain the meaning of it. The explanation of authenticity is still under an ongoing debates and negotiations. At an international level, different points of views have been discussed in 1994 (Galla 1995). It was at the Nara conference that showed the many suggestions of the true meaning of authenticity (Droste 1995). 
Authenticity, considered in this way and affirmed in the Charter of Venice, appears as the essential qualifying factor concerning values. The understanding of authenticity plays a fundamental role in all scientific studies of the cultural heritage, in conservation and restoration planning, as well as within the inscription procedures used for the World Heritage Convention and other cultural heritage inventories. Depending on the nature of the cultural heritage, its cultural context, and its evolution through time, authenticity judgements may be linked to the worth of a great variety of sources of information. Aspects of the sources may include form and design, materials and substance, use and function, traditions and techniques, location and setting, and spirit and feeling, and other internal and external factors. The use of these sources permits elaboration of the specific artistic, historic, social, and scientific dimensions of the cultural heritage being examined.
(ICOMOCS 1994: 47).
 In addition, Authenticity can also be explained philosophically as Fredrik Nietzsche described it as ‘the combination of integrity and sincerity’ (Trilling 1972: 83). In my opinion, authenticity really means ‘genuine’ and ‘original’. Moreover, it can be found in everything that holds the true meaning of the past in the present. Whether it is artefacts, monuments, landscapes, sites, literature, arts and traditions; authenticity is what gives the heritage value. Furthermore, I do not think that replicas and other types of fake representations hold any authentic values. However, replicas can surely demonstrate the authentic heritage in its shape. To clarify, a replica of an Egyptian God statue can be felt as authentic as the real statue, but it will not be as valuable.
In addition, authenticity is what attracts people from all over the world to visit heritage sites and museums (Timothy 2011). Moreover, people are looking for realness and originality to witness and to explore (Groot 2016). As Andre Jansson stated that ‘the authenticity of a tourist destination may be defined in terms of how well it meets the customer’s own ideas of what the particular destination is about. This can be called symbolic authenticity’ (2002: 439). The heritage industry have to provide people’s needs when it comes to authenticity. People will only travel to fulfil their curiosity and interests. For instance, tourists from South Asia would travel half the world to see the Eiffel Tower or to crowd and take a glimpse out of the real Mona Lisa in Paris. The curiosity towards authenticity is what makes people from Europe visit an incredibly hot country as Morocco to experience the life amongst the Saharan’s tribes. Hence, authenticity plays a main role in enhancing the tourism within the heritage sector (Holtorf 2005). 
Furthermore, the economy have been enriched by the growth of tourism and the heritage sector have been effected by that too (Droste 1995). Museums and heritage sites have brought the attention of investors, resulting a massive profits to the heritage industry (Philips 1997). Investors have built museums and participated in rising more and more heritage exhibitions. Investing in the heritage industry have also led to the establishment of new jobs (Philips 1997). As Ford W. Bell put is ‘Museums inject some $20 billion into the U.S. economy each year, while also employing more than 400,000 people’ (Bell 2012: 1). At the meantime, different heritage representations, preservations and management have been developing (Weiler 2017). Nowadays, the development of the heritage sector can be noticed everywhere, from publishing books to creating websites that provide a visual experiences of it (Groot 2016). In other words, authentic heritage of a specific region have been transformed into a marketable good.
Moreover, authenticity have effected heritage in a socio-political level. Authentic heritages have become a part of the identity of societies and nations (Blain 2007). It is what influence people’s pride of their ancestors, history and their present.
Heritage is not the past alone, with all the progress recorded in all areas and the successive events it witnessed throughout ages, but it also includes the present with all its changes and the future with all its prospects. Heritage extends to our lives and moves us into the future; it is part of us and we cannot detach ourselves from it. Heritage therefore is an intrinsic element of identity that conditions all other elements.
(Altwaijri 2015: 7).

 From time to time, people are celebrating their heritage in every possible way (Knudsen 2010). They are celebrating authenticity by organizing festivals that include their authentic food, traditional themes and folklores. These festivals would bring out many benefits on the heritage sector (Groot 2016). In other words, authenticity is a factor of adopting heritage as a social and a political identity. 
Furthermore, globalization have helped in spreading authentic heritage diversity. Migrations and homesickness have pushed people to transfer the new environment that they have migrated to, into a more suitable one. They have brought with them their languages, beliefs, traditions and other forms of cultural heritage. To give a clear example, it is now possible to taste the authentic Indian food in a country like the United Arab Emirates. It has also became possible to buy the traditional Saudi ‘thobe’ and ‘shemagh’ from markets in the United Kingdom. 
However, cultural diversity and globalization can lead to possible consequences. It can threaten the meaning of authenticity and the cultural heritage would melt by it. Without the ability to save and organize heritage, authenticity would be certainly lost. To clarify, languages and dialects can be effected by globalization. Some of them may be facing extinction. In this matter, world governments have contributed to ensure the continuation of their authentic heritage. An important point that have been added to the heritage sector by authenticity.
As mentioned above, to keep the heritage authenticity alive it is important to protect it. For that reason, the world governments have established laws protecting and organizing their heritages (Blain 2007). For that, sites are under constant restorations and surveillance, and lanscapes have became sacred. Furthermore, laws porhibit diggings as well as bulding without the governments consent, because it may damages artefacts and monuments. Protecting cultural heritages became a global concern and for this reason UNESCO have adopted heritage protection programmes. The governments have also contributed in managing, developing and promoting their heritages. In 1972, the UNESCO have accepted a program of ‘the World's Cultural and Natural Heritage’ (UNESCO 1972). It concerns with building a database, sponsoring conferences and seminars, and recognizing world’s heritage sites. To put it another way, authenticity have contributed in increasing the interest, adopting heritage and protecting it in socio-political and global levels. 
On the other hand, heritage authenticity have contributed in education (Cooper 1983). It had a great influence on developing knowledge and science. It is significant for indivisuals to be exposed to facts and truths that can only be received through the lenses of authenticity. This puts the burden on the heritage industry to provide realness, originality and creativity in the heritage demonstration. It became important to think out of the box and present science along with history to ensure that the visitors will get as much knowledge and enjoyments as possible. A great example of that is science and zoology museums. In London, the Natural History Museum have been established and it contains the fundamental knowledge of the natural world. 
Today’s schoolchildren go to museums to participate in creative, unique educational programs designed to meet specific state educational standards, so that what was once a “field trip” has now become “the extended classroom,” as museums bring classroom learning alive for many students – in science, in history, in natural history, in math, and other disciplines.
 (Bell 2012: 1)
Moreover, the development of the heritage sector included heritage studies. It is not only what authentic heritages offers, but rather how it would be studied and later presented. Heritage studies includes museums studies and management. It has been expanding and the researches of heritage are increasing. Until today, heritage have opened the door for new educational disciples (Greene 2002). Furthermore, this revolution of heritage studies have grown new branches. The need of representing authenticity have led to pushing expressive, creative and technical ideas. Heritage sector has improved and innovated new demonstration methodologies that includes technologies and art. These advanced methodologies have been invented to help educate and attract people (Bell 2012). 
Academics and practitioners alike have explored the potential of digital technology for offering new insights into our understanding of the past for an ever-wider section of society. This has taken a number of forms, from 3D modelling of archaeological sites to large-scale digitisation projects for the long-term preservation and curation of material heritage.
(Cooke et al. 2014: 4)
Heritage sector does not only depend on showing heritage in displays anymore, but instead it is giving people the opportunity to experience. For example, new features have been added to dinosaurs’ sculptures and now they have robotic frameworks that can move and produce sounds in order to make it more realistic (Cooke et al. 2014). That is to say, authenticity is a key element on developing the heritage studies and creativity. 
As a conclusion, it seems likely that authenticity is vital in heritage. In my opinion, the importance of authenticity lies in its influence on the heritage sector. Authenticity has contributed in advancing the heritage industry as well as enhancing tourism and economy. It has helped in recognizing and protecting the world heritage. It has also pushed societies to care about heritage and adopt it as an identity. Authenticity has affected the heritage industry in creating more study branches and representations methodologies. Finally, heritage authenticity has provided realness and knowledge of the past in the present.
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