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[bookmark: _Toc225762429]1. Introduction
Leadership has remained central to the organisational performance particularly in the knowledge-based areas such as the information technology. The current organisations are in a surrounding that is marked with high level of change in technology, global competition and increasing uncertainty. The leaders, in such cases, ought to make quick and effective decisions, which influence the strategic performance and normal operations. That has also rendered the decision-making process a complex process as leaders have to deal with immense amounts of information that should be processed and responded to the changing needs of the organisation. Moreover, the notion of leadership is not exempted, and it is no longer viewed as a capacity of power and command but as the relationship management, the uncertainty, and human-factor responsive in the niche of organisations. The reason is that the leadership requirements of the current day require flexibility, consciousness, and exposure to technical and social matters (as seen in current leadership research) (Bolden et al., 2023; Simionescu et al., 2023).
The heightened importance of human interaction in the organisational environment has elicited an interest in the role of emotions in the process of leadership. The leaders should also have the capability to manage interpersonal processes, inspire the workers and retain the team other than making rational decisions. This is more so in the UK IT market where one has to apply to group effort, creativity and problem solving. The mentioned trend has complicated the problem of leadership due to the increased integration of digital technology and artificial intelligence, which has also introduced a new human-technology interaction and decision complexity (Arslan et al., 2022; Budhwar et al., 2022). This implies that the conventional and rational model of making decisions will be ineffective any more in explaining the effectiveness of leadership. Instead, emotional and social abilities appear to play a role in shaping how decisions are created and implemented.
This notwithstanding, classical theories of leadership have largely been involved with rational and analytical decision making. The underlying basis of these models is that the leaders are rational actors who will evaluate alternatives without any bias and select the most appropriate solutions. These assumptions are however not required to incorporate emotional and psychological issues that are part of decision making. The literature is dominated by rational models which may not be capable of capturing the dynamics of organisational environments in reality where uncertainty, stress and interpersonal relationship can also play a very crucial role in determining the outcome. This limitation creates a gap in the understanding of the real manner things are being undertaken by practise as far as making decisions are concerned. Emotional insensitivity in stressful work environments such as the IT industry may lead to poor decision making, employee non-support and underperformance in an organisation. Therefore, it must have more multi-dimensional approach, one that includes cognitive, and emotional aspects of leadership.
Emotional intelligence (EI) has taken centre stage in bridging this gap. Emotional intelligence (EI) is the capacity to recognise, comprehend, and control one's own emotions as well as those of others. It involves social skills, empathy, self-control, and self-awareness, all of which are increasingly seen as critical to effective leadership. According to the studies, emotionally intelligent leaders can be better placed to handle complicated situations, build trust and make balanced decisions. Within the context of leadership, EI is often linked to the enhanced communication, improved relationships and improved decision-making outcomes. Despite the widespread recognition of the significance of emotional intelligence (EI), little research has been done on how EI affects decision-making effectiveness, especially in sector situations.
The paper is developed on the example of the UK IT industry, where the uncertainty, time pressure, and complexity of technology often combine in the environment of forming decisions concerning leadership. The industry provides a fitting background in the analysis of EI role because the leaders are expected to be equipped with a combination of both the technical skills and interpersonal skills. The purpose of this study is to investigate how much emotional intelligence influences UK IT industry executives' decision-making. The structure of the report is as follows: the first part is the research rationale followed by the research aim, objectives and questions. The relevant literature review, study methodology, and explanation of the suggested techniques for data collecting and analysis will come next. It will be followed by the appropriate literature review, research methodology and discussion of the proposed data collection and analysis methods.



[bookmark: _Toc225762430]2. Research Rationale
The rationale above the arguments in favour of this research lies on scholarly as well as practical grounds. EI has received a significant portion of academic focus within the field of leadership. The relationship between it and organisational performance, employee performance, and leadership effectiveness has been the subject of several studies. The precise function of EI in decision-making, however, has received little attention. A decision-making is a core leadership task, yet the literature is inclined to separate it and emotional competencies. This division leads to the dissimilarity in the understanding of the influence of the interaction of emotional and cognitive variables on the results of leadership. Further, much of the existing literature is generalised, and no specific industry dynamics are considered. A particular example to be explored in relation to EI and decision-making is provided by the UK IT sector that is characterised by the high rates of innovation, and the complexity of the solutions to the identified issues.
Additionally, there is still controversy in conceptualisation and measurement of emotional intelligence. Even while other academics focus a lot of emphasis on the idea that emotional intelligence (EI) is the key to leadership success, some of them doubt its objectivity and specificity. Indicatively, EI has been criticised to be confluent with personality attributes and does not have a regular structure of measurements. The current discussion proves that further empirical studies are needed particularly through the application of quantitative procedures that can provide calculable information on the correlation between variables. The specified study will contribute to a more advanced understanding of how emotional ability affects the success of the decision-making process because, through the three aspects of EI, i.e., self-awareness, empathy, and self-regulation, it will help enhance the effectiveness with which the decision-making process is conducted.
In real life application, the applicability of this study is particularly significant in the UK IT industry. The organisations within the industry are not just competitive but, in such cases, fast and effective decision making is a pre-requisite to success. In the majority of the cases, leaders are called to bear pressure decisions, having a little information and significant ramification. The consequences of making bad decisions could be the delay of projects, loss of money and demotivation of workers. In the meantime, the increasing needs to collaborate, innovate, and work with employees describe the importance of interpersonal competencies in leadership. The studies have proved that leadership styles may significantly influence the behaviour of the employees, their performance, and their engagement (Alheet et al., 2021; Yuan et al., 2021). In such incidences, emotional intelligence could be an important element that enables leaders to solve complex circumstances and make the best decisions.
The pressure on leaders is another aspect that has been worsened by the introduction of new and sophisticated technologies, including artificial intelligence. In as much as these technologies can be used to expand capacity to make decisions, it is connected with other issues of human interaction and trust and ethical concerns. Leaders must know how to strike a balance between technical skills and emotional skills, in an effort to guarantee the achievement of success. The study suggests that the connexion between humanity and technology systems requires the use of adaptive leadership approaches and a high degree of emotional intelligence (Budhwar et al., 2022; Wijayati et al., 2022). This implies that there is a need to explore the role of EI in leadership performance in the technologically advanced environment.
Theoretically, the study contributes to the field of study because three major areas in which they have incorporated are emotional intelligence theory, leadership theory and decision-making theory. Despite all these areas researched extensively, there has been research gap in terms of using these areas in a single structure. This paper attempts to fill this gap by examining the effects of EI to the success of a leadership decision making scenario. Additionally, the use of quantitative methods will offer the opportunity to examine the correlations between the variables and produce actual data to back up the theoretical claims. It aligns with the increasing focus in business and management studies on data-driven research.
[bookmark: _Toc225762431]3. Research Aim, Objectives and Questions
Research Aim
This paper aims at discussing the importance of emotional intelligence in decision-making efficiency amongst leaders in the UK IT industry.
Research Objectives
· To establish the level of emotional intelligence among the UK IT industry leaders. 
· To determine the effectiveness of the leadership decision-making. 
· To test the relationship between emotional intelligence and effectiveness in decision making. 
· To define the significant emotional intelligence dimensions that influence the decision outcomes. 
Research Questions
· To what extent do the leaders in the UK IT industry have emotional intelligence? 
· How successful are leadership decision-making process in the UK IT industry? 
· Does good decision-making have a significant relationship with emotional intelligence?
· What aspects of emotional intelligence do you think are most important when making decisions?
[bookmark: _Toc225762432]4. Literature Review
[bookmark: _Toc225762433]4.1 Emotional Intelligence
Emotional intelligence (EI) is now quite a significant construct in organisations and also in the field of leadership, and particularly, in explaining human behaviour in a complex set up. Generally, EI is described as the ability to perceive, decode, control and utilise emotions in others and self. Preliminary conceptualisations of Mayer and Salovey were concerned with EI as the cognitive competencies of processing emotions, and Goleman expanded the idea and proposed a more complete conceptualisation of leadership and workplace performance competencies (Singh et al., 2022). The perceptions specifically show that EI is not merely concerned with being emotional wise, but with behavioural and social skills that define interactions and decision making.
Self-awareness, self-control, empathy, and social skills are typically thought of as the fundamental components of emotional intelligence. One can define self-awareness as the ability to be attentive to emotions and their influence on behaviour. Self-regulation is a control process of emotional responses particularly when stressed or uncertain. Empathy refers to the levels at which one is sensitive to the feelings of others and social skills are associated with communicating and handling relations with other people (Kaur and Hirudayaraj, 2021). It is particularly topical that these dimensions in the context of leadership are the focus as the issues of emotional relations and personal interaction are identified.
This has been succeeded by new trends which have transferred the concept of EI to online space whereby emotional skills would play a key role in the virtual and technologically mediated communication. Due to a case in point, digital emotional intelligence has been suggested to reveal the emotional management ability in the online world that is increasingly relevant in the areas such as IT (Audrin and Audrin, 2023). This is a sign of the greater complexity of the organisational environment where leaders must navigate between human and technological dilemmas.
Despite its popularity, EI has been given a discriminatory discourse. Some researchers think that EI resembles already available measures, such as personality characteristics or cognitive intelligence, and does not stand out and doubt its usefulness as a measure (Singh et al., 2022). Other sources state that the different versions of EI are not consistent, which can jeopardise the empirical findings. Nevertheless, EI has been a significant human behaviour model in organisations particularly regarding leadership and decision-making processes.
[bookmark: _Toc225762434]4.2 Leadership and Emotional Intelligence
The majority of recent literature reviews have focused on the connection between emotional intelligence and leadership, with mounting evidence demonstrating that EI is crucial to effective leadership. Leaders with high emotional intelligence are better placed to manage interpersonal relationships, motivation and organisational issues among employees. Emotional competencies assist leaders in behaving in a manner that is applicable in different situations thereby enhancing their persuasive and guiding authority (Chakkaravarthy and Bhaumik, 2025).
One of the most fascinating topics of study in this discipline is the connection between transformational leadership and emotional intelligence. Transformational leaders have been characterised as inspirational, motivational and appealing to the employees, which typically involve the touch of their emotions and psyche. It has been demonstrated that emotional intelligence is the core of such leadership behaviours facilitation since it enables empathy, communication and trust-building (Gorgens-Ekermans and Roux, 2021). Leaders with high-EI are more likely to be emphatic to the needs and emotions of the employees and this can enhance the organisational commitment and performance.
Empirical evidence also contributes to the positive nature of the relationship between EI and leadership outcomes. To exemplify it, the literature has revealed that the combination of greater leadership emotional intelligence is connected with the increased degree of employee performance, job satisfaction, and organisational commitment (Lee et al., 2022). Similarly, the presence of emotional intelligent leadership has been linked to the organisational performance and the effectiveness of the team (Supramaniam and Singaravelloo, 2021). The outcomes also suggest that EI is not merely applicable at individual level but also causes overall organisational success.
[bookmark: _Toc225762435]4.3 Decision-Making Theories
The management and leadership of organisations is a significant aspect in decision making. The traditional decision-making theories are based on the rational models significantly, and the assumptions of this theory include the fact that individuals are rational and make choices systematically to select the best solution. It is assumed that rational decision-making model presupposes the identification of a problem, the generation of alternatives, the evaluation of each alternative and the selection of the best alternative which is the most appropriate (Uzonwanne, 2023). The organisational set ups are very typical of this style since it is systematic and analytical.
Rational model has however been criticised because of the unrealistic assumptions. It assumes that the decision-makers are able to obtain all the information, are able to process it objectively, which, however, is hardly likely in the real-life scenarios. In practise, the choices may be made under the circumstances of uncertainty, lack of information and time. Such shortcomings have seen the behavioural decision-making theories work to address them. Behavioural approaches recognise that decision-making process is influenced by cognitive biases, emotions and social influences (Bratianu et al., 2021).
The increased use of the information systems and artificial intelligence has also altered the decision-making processes in organisations. This kind of technologies can enhance the quality of decisions, because such technologies provide information based on data, however, they introduce new problems of interpretation, ethics, and judgement based on human (Ashrafuzzaman Hera et al., 2024). In addition, the use of algorithms creates the problem of fairness, transparency, and accountability (Leicht-Deobald et al., 2022). These developments underline the need to create a more sophisticated knowledge of the decision making that puts into consideration both rational and emotional factors.
[bookmark: _Toc225762436]4.4 Emotional Intelligence and Decision-Making
Emotional intelligence and the decision-making process connexion has turned out to be a question of increasing concerns in the recent research. It is presumed that decision-making is influenced by EI, which facilitates the ability of people to manage emotions, analyse, and respond positively when presented with a problem. Leaders who are in possession of a high level of emotional intelligence will be more likely to remain calm during the pressure, consider numerous points of view, and make unbiased decisions (Khalisah, 2023). These are the competences that are particularly pertinent in a baffling organisational environment where the choices made have severe impacts.
The empirical research has demonstrated the evidence of the positive role played by EI in influencing the effectiveness of decision-making. As an example, emotional intelligence has been cited to be better at-risk management and has a more informed approach to the decision-making process (Moon, 2021). Similarly, other researchers point to the fact that EI is a factor of decent strategic decision-making since it enables leaders to synthesise emotional and cognitive information (Alzoubi and Aziz, 2021). These findings demonstrate that emotionally intelligent leaders are better placed to handle uncertainty and complexity.
This magnitude of this relationship however varies in studies. Despite the evidence that researchers mention that EI has a strong positive correlation with decision-making performance, some are only moderately connected or conditioned on the situational basis (Tan et al., 2022). The difference can be attributed to the differences in the measure tools, organisational conditions and individual traits. In addition, researchers have the opinion that the impact of EI may be moderated by other factors, such as leadership style or organisational culture (Saha et al., 2023).
Despite these discrepancies, there is an entire agreement that emotional intelligence is highly relevant to the process of decision-making. Emotional intelligence assists in making better judgement, reduce bias, and communication which enhances the result of decisions made since a skillful skill of comprehending and managing emotions is attained. The conception of EI can also be applied to leadership in which the employees can readily submit to the choices of their leaders since the employees will be more inclined to hear the opinions and the interests of their leaders.
Conceptual framework
[image: ]
[bookmark: _Toc225707469]Figure 1: Conceptual Framework.
[bookmark: _Toc225762437]4.5 Research Gap
Despite the extensive research on emotional intelligence, there are still a number of gaps in the body of knowledge. First, the research lacks paucity that directly focuses on investigating the relationship that exists between EI and decision-making performance within the UK IT industry. Most of the studies are general, and they do not consider the specifics of a specific industry. Second, the quantitative research which identifies the correlation of EI dimensions and the outcome of the decisions is not available. There are also many studies that are conceptual in nature or qualitative which may limit generalisability.
Besides, the literature that is available sees the contribution of EI as a single construct, rather than examining the contribution made by the dimensions of EI. This limits data on what aspects of EI result in the most influence in the decision-making. Similarly, the measurement and the validity of EI is a controversial issue that needs further empirical studies (Demissie and Molnar, 2025; Ugoani, 2021).
In this way, the proposed study will address these gaps and investigate how emotional intelligence affects the effectiveness of the decisions that the leaders in the UK IT sector make by using a quantitative mechanism and particular dimensions of EI.

[bookmark: _Toc225762438]5. Research Philosophy and Paradigm
The research philosophy provides the foundation under which knowledge is obtained and built around research. It dictates the selection of the research methods and influence the research design as a whole. In this study, the research philosophy is active based on positivist paradigm which asserts that reality is objective and can be measured by quantifying observable data.
Ontologically, this work assumes the place that reality exists irrespective of whether or not it is perceived by human beings. The emotional intelligence, as well as the efficiency of the decision-making process, are believed to be quantifiable constructs and can be measured with the assistance of structured measures. The approach could be applied to determine patterns and relationship among variables and hence provide systematic understanding of the research problem.
The epistemological consistency of the study is with positivism that emphasises on the use of empirical data and scientific tools of knowledge construction. The positivist research tries to answer assumptions and demonstrate the causality with the assistance of statistics. The specified methodology is particularly suitable in the research as it is aimed at examining the dependence between variables, as it allows objective measurement and generalisation of findings. Quantitative methods do not contradict the philosophy of positivism, as they also rely on numerical data and statistical processes to develop reliable and valid conclusions.
Since the study builds hypotheses based on accepted theories and tests them using empirical evidence, it follows the deductive method. This approach conforms to the application of known academic frameworks, like the decision-making theory and the emotional intelligence theory. In an effort to verify or refute the already known, the study will attempt to test predetermined hypotheses, therefore, resulting in the development of theories.
The quantitative approach has been adopted because of the nature of the research objectives which are directed toward an evaluation of the relationships between variables. With a survey approach, the researcher is able to collect data on more sample that enhances the generalisation of the findings. A statistical analysis that can be achieved with the help of SPSS may identify the relationship and causal relationships that may be considered strong sites to draw.
Quite the contrary, interpretivism, focusing on subjective experiences and qualitative information is not considered a correct method that must be employed in the present study. The interpretivist strategies though informative and detailed may lack objectivity and generalisability that is required to take into account relations between variables. The positivist and quantitative approach would be more suitable due to the aim to test the hypotheses and generate a measurable outcome.
[bookmark: _Toc225762439]6. Methodology
[bookmark: _Toc225762440]6.1 Research Strategy and Justification
Because the researchers want to determine the connection between emotional intelligence and decision-making efficacy, the research is quantitative and uses the survey approach. In addition to methodically verifying the hypotheses, quantitative approaches are frequently employed in business research when estimations are intended to ascertain the relationship between the variables. The proposed research method (survey) will be appropriate in this specific study since it will be feasible to obtain standardised data on a large enough sample of subjects, which will allow statistical analysis and extrapolation of findings (Saunders et al., 2019).

The effectiveness and availability are once again enhanced by conducting an online survey because the UK IT industry is geographically distributed and digitally engaged. The respondents are flexible through online questionnaires and enable the researcher to gather more data within a short period compared to conventional research methods (Dillman et al., 2014). Moreover, survey information is coded, and this aspect justifies the use of statistical techniques, which is appropriate in this study considering the use of positivist research philosophy. Thereby the survey method appears appropriate in the acquiring of quantifiable data of the emotional intelligence and efficacy in decision making.

6.2 Population and Sampling
Professionals in UK IT industry, particularly those who occupy a leadership or managerial role will be used as the target group in the research. This demographic was selected because decision-making plays an increasingly significant role in technology-oriented environments, as do emotional capabilities. 
Because the practical aspects of time and accessibility are a fact, non-probability sampling method will be applied. Specifically, a convenient and purposive sampling is applied. Inability to choose the respondents that can be reached easily is known as convenience sampling; the possibility to ensure that the selected respondents possess sufficient experience regarding the realm of leadership and choice making is called purposive sampling (Bryman, 2016). This is the combination of the two approaches and makes the data more applicable and financially viable.
Non-probability sampling approaches are the most popular method to utilise in organisational research where the researcher might not be able to access the sample, even if probability sampling might introduce greater generalisability. As previous literature suggests, the convenience and purposive sampling can be considered effective in the case where the study is focused on a specific population of professionals (Etikan et al., 2016). The projected sample size will be 100-200 respondents, and it can be stated that the sample size is sufficient to conduct a statistical analysis such as correlation analysis and regression analysis.
[bookmark: _Toc225762441]6.3 Data Collection
The data will be collected through online questionnaire in which it will be employed to evaluate the degree of emotional intelligence and efficacy of a decision maker. The questionnaire will be published and delivered through digital channels in which the respondents will fill the questionnaire at their convenience. The strategy is particularly suitable with IT experts who are accustomed with online communication and online tools.
It will be in the form of five-point Likert used in the questionnaire with the choice of strongly disagree, as well as strongly agree. Likert scales are typical of the social science research, as they enable measuring the attitudes and perceptions in the systematic and measurable manner (Joshi et al., 2015). The responses are consistent and allow the comparison of the responses and statistical analysis using this format.
Also, the structured questionnaires are employed thereby ensuring that all the respondents answer a similar set of questions therefore enhancing the reliability of the data. Previous research also revealed that survey tools can be used in the research of the correlation between emotional intelligence and decision-making process (Drakaki et al., 2020).

[bookmark: _Toc225762442]6.4 Measurement of Variables
Measurement of the variables is done in line with any theoretical frameworks. Self-awareness, self-regulation, empathy, and social skills are the most important dimensions that define the operationalization of emotional intelligence. The measures rely on the widely recognised models of EI and scale of measurement that are acceptable (Mayer et al., 2016). The fact that the predetermined constructs are included increases the findings' applicability.
Indicators such as the quality of decision made, the speed at which the decision is made, the capability of resolving problems and employee acceptance are used to measure the effectiveness of decision making. These are the cognitive and behavioural based measures of decision-making and, therefore, provide the holistic view of leadership performance. The independent and dependent variables were measured using structured measurement scales in such a way that they could be subjected to a statistical test. 
[bookmark: _Toc225762443]6.5 Data Analysis
Statistical package of the social sciences (SPSS) which is a popular quantitative data analysis package will be used to analyse the data obtained. The analysis will be in a series of steps. To generalise the data, the descriptive statistics would be used, and such indicators as mean, frequency and standard deviation would be used. This provides an overview of the characterization of the respondents and distributions of the variables.
Second, the strength and direction of the connections between emotional intelligence and decision-making efficacy will be examined by correlation analysis. This is to establish whether the relationship that exists between the variables is meaningful.
Finally, regression analysis will be conducted in order to estimate the influences of the emotional intelligence on the success of decision-making. The causal relations and the comparative influence of different EI dimensions can be analysed with the help of the methods of regression (Field, 2018). These analysis tools will be appropriate in testing hypotheses of the study and achieving the objectives of research.
[bookmark: _Toc225762444]6.6 Reliability and Validity
Reliability and validity in quantitative research are a pre-requisite. The consistency of the measuring tool is called reliability and accuracy of the measure is called validity. In this study, reliability will be established by the use of Cronbach Alpha since it is the measure of internal consistency of the questions in the questionnaire. The items have a high degree of measurement of the constructs that are to be measured, as indicated by the permissible range of values often exceeding 0.7 (Tavakol and Dennick, 2011). 
The questionnaire will be anchored on previous scales and theoretical frameworks in the effort to maximise the validity. In addition, pilot test shall be implemented where a limited sample of the respondents shall be exposed to determine any ambiguity or issue in the questionnaire design. The pilot test will be managed to provide feedback on what the instrument will be adjusted before the actual collection of data is done. This is due to the necessity of ensuring that the questionnaire include the proper notions of decision-making effectiveness and emotional intelligence.
In total, the chosen methodology represents a systematic and rigorous approach of conducting the research of the research problem, in which the findings will be valid and meaningful.
[bookmark: _Toc225762445]7. Evaluation of Methods
When it comes to addressing the study objectives, the quantitative survey technique offers several advantages. It makes it possible to collect quantifiable data and determine the relationships between emotional intelligence and decision-making efficacy, which can be examined using statistical techniques. Standardised questions will reduce the researcher's prejudice, which will increase objectivity. Additionally, the larger sample size improves generalisability and increases the findings' relevance to the UK IT sector (Saunders et al., 2019).
Nonetheless, some shortcomings should be admitted. Survey research is based on self-reported information that is prone to bias since the respondents may give socially desirable responses. Moreover, questionnaires are structured, which constrains the depth of responses, making it impossible to explore the depth of emotional and situational factors. The possible limitation of samples is also that non-probability sampling is used, which can influence representativeness (Bryman, 2016).
A qualitative design would give a deeper understanding of the experiences of leadership and emotional processes. Nonetheless, these approaches are not very generalisable and are not as applicable to hypothesis testing. Consequently, the selected quantitative method is an indication of a trade-off between depth and statistical rigour, which is consistent with the objective of the study considering the desire to examine measurable relationships.




[bookmark: _Toc225762446]8. Data Collection Tools
The major method of data collection will be the structured online questionnaire, which will be divided into parts addressing demographics, emotional intelligence, and effectiveness in decision-making. The scale used to assess the opinions of respondents is a five-point Likert scale, which is characterised by the consistency and quantifiability of the scale (Joshi et al., 2015). This design also provides uniformity and clarity of responses.
It is appropriate to use questionnaires because they enable the generation of standardised data, which makes it easy to perform statistical analysis and compare the results of respondents. Distribution through the internet also enhances accessibility and effectiveness of response (Dillman et al., 2014).
However, there are still restrictions. Response bias can also affect responses to certain questions especially when respondents have different interpretations about the questions or give wrong self-assessments. Quality of data can be also influenced by the misinterpretation of the items, which is why it is important to design the questionnaires carefully and pilot test them.
[bookmark: _Toc225762447]9. Resources and Feasibility
The suggested study can be carried out within the available time and resources. The use of an online survey as a method of data collection helps to reduce costs since no physical resources and transportation will be necessary. The time constraints can be addressed, and it has definite steps such as designing, collecting, analysing, and reporting the questionnaires. The respondents can be accessed in the form of professional networks and online services which are aimed at UK IT professionals.
Altogether, the research design is feasible and affordable, and yet it guarantees adequate data quality and applicability in answering the research goals (Saunders et al., 2019).
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[bookmark: _Toc225707470]Figure 2: Research Gantt chart.
[bookmark: _Toc225762449]11. Ethical Considerations
Another crucial aspect of ensuring that the research is a responsible and respectful one is ethical issues. All of the respondents will be informed about informed consent in advance in this paper. The participants will be informed of the aim of the research, type of questions and the freedom of dropping out without repercussions.
The confidentiality will be upheld by ensuring that no details of personal attributes are collected or disclosed. The answers will be anonymised and presented in the form of a summary so that no personalities are singled out. Furthermore, the study will comply with the laws of data protection, including General Data Protection Regulation (GDPR) in the UK. The computer will not leave no personal information unguarded and will not be used in any other context besides the academic one.
Participation in the study will, on the other hand, be voluntary, and will not be mandatory or forced in any manner. However, it is also a fact that self-reported data can be correlated with the dangers of accuracy and potential abuse. It is also a possibility that unless the data are taken care of properly, it may be misinterpreted or misused depending on its intended purpose. In this way, sensitive data management procedures will be followed to decrease these risks, and the ethical principles of the research will be kept.
[bookmark: _Toc225762450]13. Conclusion
The methodological approach to investigating the connection between emotional intelligence and the efficiency of decision-making in the UK IT industry has been described in the study proposal. The study has a solid empirical base because of the combination of the major theoretical frameworks pertaining to emotional intelligence, leadership, and decision-making. The suggested quantitative research design will guarantee that the goals of the study will be achieved in a methodical and exacting manner with the aid of the survey and statistical analysis.
In terms of its contribution to academic practice and procedure, such research can be significant. By taking into account sector-specific analysis and quantifiable relationships between the aspects of emotional intelligence and the outcomes of choices, it closes the knowledge gap. In actuality, the results would be helpful to businesses that aim to improve leadership performance in challenging and complicated circumstances. All things considered, the study is highly beneficial for understanding how emotional abilities play a part in leadership decision-making in modern businesses. 
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