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A summary of The Body Shop - What is their background and main purpose? 

[bookmark: _Int_UVj4QDXE]The Body Shop, founded in 1976 by Anita Roddick, is a globally recognised cosmetics company known for ethically sourced, high-quality products. With 2,000 stores worldwide, it ranks 52 on the list of companies that follow ethics. The Body Shop promotes ethical beauty products, sourcing natural ingredients, and promoting social and environmental change through sustainable business practices. The company offers primary beauty products, community trade products, and non-animal test products. It is goal is to satisfy customers' basic needs by adding value to its services and products, making it a body language shop for individual products world Wright, J, (2024).
This collection of business skills is suitable for various roles, including time management and strategic planning Adair, J.E. (2019). Dame Anita, founder of The Body Shop, started the business in 1976 in Brighton, inspired by natural ingredients like cocoa butter. She pioneered recycling and recycling practices, offering a collection suitable for various roles, including society committee roles and business idea development Roddick, A (1991).
Dame Anita Lucia Roddick emphasised the significance of business as a moral leader, asserting that it is a more influential force in society than religion or government. She argued that business should prioritise responsibility over just money, making it a more significant institution Roddick, A (2000).
The company opposes animal testing in cosmetics and promotes cruelty-free beauty. They minimise their environmental impact through recycling, waste reduction, and eco-friendly packaging. The Body Shop supports social causes like women's empowerment, human rights, and community development. Their commitment to ethical business practices, environmental sustainability, and social activism has made them a trailblazer in the beauty industry's shift towards responsible consumerism Carroll, V, (2021).
Anita Roddick in 1976, advocated for gender equality and self-love through feminist principles. They celebrate International Women's Day 2021 by reflecting on their global empowerment efforts. They fight for gender equality, educate on key issues, and support feminist leaders. Their platform promotes self-love, body acceptance, and rejects beauty standards, aiming for a more equal and fairer world Wright, J, (2024).
The beauty products industry is facing challenges due to the complex environment, particularly in the industry leading in this segment Jordan, D, (2024). The Body Shop is committed to making packaging and operations eco-friendly and supporting the surrounding community. They believe that community trade can be enhanced, and products should be sold at a decent value Roddick, A (2000). Business is a blend of commercial business and commercial moral responsibility, and ethics play a crucial role in sales. In the past, sales were focused on project-oriented sales, but now they emphasise customer buying behavior. Ethics have demonstrated how sales are maximised and corporate responsibility is maintained by tracking every aspect. 
Conclusion

[bookmark: _Int_EGmJTPKT]The Body Shop's core principles of social and environmental good, ethical sourcing, animal rights, environmental sustainability, and social activism have solidified it is reputation as a pioneering force in the beauty industry. It is commitment to these principles that inspires consumers and companies to prioritise purpose over profit, making The Body Shop a leading force in the industry Roddick, A (1991).
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