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	Hollywood bowl uk 

	Insert hyperlink to website
	Ten Pin Bowling | Bowling Alleys | Hollywood Bowl

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? When I have clicked on the hyperlink it was very fast and responsive. 
  


	Answer: 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the website doesn’t have any hidden subpages but rather everything set out Infront of you such as events, locations of the facility, food and groups.  this is very easy to navigate for everyone that’s visiting.   


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: while visiting the website it is very easy to make a booking because it is highlighted bold on the top right corner of the website, once clicked you will see a list of different locations Hollywood bowling has across the United Kingdom and the variety of games you could book. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: when you enter the site it is very easy to access some things but when it comes to viewing stuff like top picks customers bought or most purchased bundle it is very hard to see as you must scroll down to the second to last page to view. One thing they could do differently is move the top picks up to the front of the site, so it is easier to view.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: when I visited the website version on my phone it was way more difficult to navigate than my computer because all the content that was displayed on the top of my screen was replaced by a subpage with three lines on the top right of my screen. Another thing I have noticed that the website way longer to in comparison to the computer version, 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: In term of colour and imagery it is very vibrant with staff and customers doing various activities. Another nesh thing they have included is holiday associated imagery [for example] Christmas for festive Halloween for spooky and autumn this is very good because it can attract different types of people during the respected holiday or event. according to jongmans, et al.(pleasure is top 3 key aspects of user site) 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: in the website there is so chat tool mentioned anywhere on the site however second to last page mentions a contact them via email and phone numbers to assist with VIP lane bookings and normal lane. One thing then can improve on would be having a ai chat bot to help with any confused/lost customers whereas contacting viz email wouldn’t be convenient 


	Question 2d – How effective are the social media links on the website?


	Answer: during my time using the website I have found that when clicking on individual subjects it is very smooth and responsive whereas when you’re trying to switch quickly from tab to tab it get progressively slow and has lag spikes and making u click twice. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: when o was looking for special offers it wasn't simple to navigate as i had to scroll down and look at the offers. However, how i think they could improve this is by putting all the special/ seasonal offers on top of the page, so people have an idea of what to buy at first 

-


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: in the reviews it's a mix of emotions when it comes to the attraction. One of the many positives is that its positive for family fun and good amusement options however one of the most common complaints by customers is overpricing and overcrowding at kids' party's and inconsistent customer service 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I would recommend the service to a group that likes to have fun in large numbers. Because Hollywood bowl offers lots of entertainment from arcade games to bowling activities, this can be of pleasure to family or friends [  service because it can be a fun activity to do with close ones Lemon, k.n and verhoef,p.(2016understanding customer experirence 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: when you visit the site for offers it can be shown on the top of the screen and while it could be hard to navigate for some groups you can choose which location offers any discounts and then once you've found your location it shows you what they can offer at that location. To fully improve their services, they could move the default bundles to the top of the screen so it's easier to see 


	`

	Question 4a - What three words would you type into Google to find this type of service? 
	1.Hollywood 

	
	2. bowl 

	
	3. Uk 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, when you type Hollywood bowl uk it comes to be the top search amongst other searches 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: in my mind the website holds strong ground because it's a common place for family and friends to go and hang out, have fun or relax hence why it has strong relevance in the uk business scene. Intention to recommend a users willingness to suggest a website or service to others( Zeithaml et al,1996)

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would improve how the website looks for mobile users as it's very hard to navigate for some groups who are non English speakers or elderly people who are trying to surprise someone 


Another thing i would improve is setting up the bundle offers at the top so people who see the booking option don't just click on it and pay overprice whilst they could look for a much cheaper offer such as a bundle
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