	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2434621
	Student Name
	Joy Molyneux

	

	Website Chosen 
	https://edenspaharbone.wixsite.com/eden-spa

	Insert hyperlink to website
	spa days

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loaded very quickly which is good for business as people don’t have patience for slow loading websites 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has 4 pages - - to navigate these the customer needs to click on the various tabs


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, you can't make a booking via the webpage you would have to call them on the phone - this is not very user friendly and is cumbersome for the customer 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website would be improved with a booking page with a calendar so that the customer can book a slot without having to call the salon. Also, the first page is using a font type that is very hard to read.  If you compare this website to www.spabreaks.com, you’ll see a big difference.  in the spabreaks site, there are inviting photos and a clear list of different options.  On www.auqasana.co.uk for example, are many lovely photos and many options.  Its easy for the customer to check availablity on the site without having to phone the spa.  The treatments are easy to find, and the photos are very professional and the information very easy to read and understand. This website is far more inviting than the Harborne spa site. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website is pleasant looking; however it is very basic, I think if someone was doing a search and comparing, they would maybe prefer a spa that has photos of the salon, photos of treatments and maybe some customer references and testimonials.   The website is very basic, and I think people would perhaps choose another spa which has a more impressive website. 


	Question 2b   How does the website use imagery, video and colour? 


	Answer:

The site is very basic and the colours are ok but should be more restful - the images are not very inviting and there are no videos etc.

Other websites have more appealing photos, as I have mentioned elsewhere 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  No

Can't see any online chat tool which leaves it at a disadvantage to competitors who may have a chat option.   People don't want to wait for someone to answer the phone and often prefer a chat option 

With this particular website, contacting them is only done through phone or email which is not that user friendly and not necessarily instant like a chat option would be 


	Question 2d – How effective are the social media links on the website?


	Answer: this site has no links to social media.   This leaves it at a disadvantage because people like to see a business on social media to see how popular it is and also what other people are saying about it etc.

Having no social media presence is unusual nowadays and therefore I feel it puts this business at a disadvantage 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The site has a list of the treatments available; however, it is very basic with no photos or images, just a written list.  I feel this is not nearly as appealing as the competitors in the area.  


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: there are no customer reviews on the site, which again leaves them at a disadvantage to competitors who have many reviews from happy customers.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Their info page doesn't really make it clear why they’re providing high quality services.   There are no photos of the treatments and no advertising of each treatment and the customer isn’t able to see evidence that the treatments are well done etc.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes the site gives a clear list of treatments that they offer and the prices.  However, it is very minimal and basic and doesn’t do a good job of ‘selling’ their treatments.   Some photos showing these treatments would be very helpful in convincing the customer to book with them 



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.spa

	
	2.beauty salon 

	
	3.Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No in order to find this particular site, you would need to put into google search, Harborne spa as otherwise you wouldn't find this particular spa.  There are 1000s of spas around the world so you would have to be specific to the area. Ideally if you put Eden in the search also then this site would appear in the top ten sites. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: According to this site, www.thebusinesstoolkit.com, a website is absolutely vital to any business and in fact its most valuable asset.   A business without a website is going to be at a disadvantage to those who do have sites.  It also would seem rather unprofessional to not have a website. 

As it's the only place where you can control your content, customer data and branding. 
It's a vital component for credibility and visibility and therefore is not optional.

Benz,2022 - (Accessed 18 July 2025)





	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The Eden spa website is very basic.  I feel it needs to be much embellished.  It looks inferior to its competitors.   Other sites have very appealing and inviting photos which would more likely attract a decision to book by the customer.   The lack of social media links and the lack of a chat option mean that the site is not as user friendly as other sites. I feel a professional website designer would help to make the website more appealing.
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