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Through the completion of the Amadeus travel tribe questionnaire, provides the identification of the type of traveller in four separate categories. It’s purpose is to understand the 2033 traveller and how individuals can have the best travel experience in 10 years time (Amadeus, 2023b). The split of these categories are Pioneering Pathfinders 43%, Excited Experientialists 25%, Memory Makers 17% and Travel Tech-Fluencers 15% (Amadeus, 2023a). An interesting point in the results is a group setting of 16 individuals 9 people were memory makers, 3 were Excited Experientialist, 3 were Travel Tech-Fluencers and 1 was a pioneering Pathfinder. This does not follow the pattern of the overall statistics provided by the Amadeus research. It is an interesting point as the smaller sample is consisted of those who have an interest in the travel industry. The research states the 5 most important considerations for travellers see appendix a that both personally and the group believe to be an accurate representation. In the report there was a strong focus on technology and how this will be used in the future and the importance of this. An element that has influenced this result is the fact there is a higher percentage of memory makers in the group. 


2

The travel tribe I was a part of was the memory makers. I believe this category is correct to myself as I am aware that when I travel a strong focus is on making memories, spending time with others and experiencing new environments. It is stated that memory makers are the least likely to rely on technology while planning a trip and are the least mindful of sustainability (Krips, 2023). In response to these statements, I do not fully agree with them as I am mindful of the sustainability factors while planning and executing travel arrangements. The technology element is interesting as even though I am not a big user of technology I would use to plan and discover new elements about a upcoming trip to assist in the planning and smooth execution of the trip. 
By considering the questions in the questionnaire I would say it is not an accurate representation of an individual’s values as there was a limited number of questions that makes it difficult to accurately categorise and individual. Through observation it could have been possible for some questions to be answered in a different way by an individual that could result in a completely different outcome. 
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The travel tribes will influence the direction individuals will take when the changes of the industry occur over the next ten years. Some groups are easier to be directed with change than others and in different areas. A large area that is a focus of change is the effect technology will have on future travel. The use of data has been raised as an area of excitement but also one of the things that is concerning travellers the most (Amadeus, 2023a). The way the research was conducted by looking inwards, looking outwards, and understanding what is possible (Amadeus, 2023b) helps to cover the variety of subjects. It has been stated that the memory maker tribe will be the group that will be the most challenging to encourage and embrace the future changes especially in the areas of technology and sustainability, yet they offer an important aspect to the other groups to remember, travel is rooted in people (Amadeus, 2023b). This is an important point to remember that each travel group can learn something and remind each other of different elements. 
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The tribes will impact events as by looking ahead to the 2033 traveller the biggest area of change will be towards technology where there will be a demand for change. It will be important for the events industry to be aware and consider these changes now to prepare for the future. 

In the events industry the changes and developments in artificial intelligence can have both positive and negative effects in the future. The travel tech-fluencers will be the first group to embrace this change with other groups interested (Amadeus, 2023b). The developments can encourage individuals to take part in events that will be a positive outcome. As the world changes the psychological traits of individuals need to be considered and their willingness to travel when these changes occur over the next 10 years (Miles, 2023). This will have an impact on events as it considers how individuals are susceptible to change and how they will travel and take part in the events industry. 
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amapeus

2+ Let's now think about what will be important to you next time you travel
internationally for one night or more.

Which one of the below will be the most important to you on your next
trip?*

[E'nwmivnmwo ]

lﬂ The memories | make v I

[\B The environmental impact | have. ]

“B Enjoying something I've planned myself ]
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1 Please choose two of the statements below that you think your friends
‘would use to describe you. *

[ [&] 'm confident about the future

|n I'm comfortable being on my own v

[ [e] 1often take informed risks

[E Ilike to be impulsive

| Ilike to always have a plan v

[m Ilike to act on instinct instead of information

[[ﬂ 1love new technology

[ [] 1 prefer existing technology that I'm familiar with
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3 Inamoment, we're going to ask you about what trips in 2033 could be
like. This will include telling you about what about 2033 will be different
compared to today.

Before we tell you anything, how different do you think trips in 2033 will
be compared to trips today? *

[ [ 4] The opposite of what it is today. Almost no similarities

Very different to what it is today. More differences than

similarities

[ [] The same as it is today. Almost no differences

Noticeably different. An equal number of differences and < |

[ [£] Like itis today, but with some differences
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AMADEYS, al reality (VR) in 2033:
People with VR devices will use them like they use smart phones today
and can interact with each other in virtual environments with 4 times
the image quality today’s phones have.

Work in 2033:

Today's remote working trend where 73% of people work partly or
totally remotely will sill exist. And virtual technology will allow for more
remote working possibilities.

Please select all that words that explain how this makes you feel: *

Choose as many as you like

Ke
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| am a Memory Maker

The Memory Makers are driven by travel's DNA —
memories, people and places. No matter how travel evolves
this is what they will value most. They will embrace 2033's
travel technology if it improves how they experience these
things.

Share your Traveler Tribe with friends and invite them to
take the quiz using the social buttons below, and don't
forget to include #DiscoverYourTravelerTribe and
#TravelerTribes2033! If the post preview doesn't pull in the
image (or seems blown up), don't worry, it'll be there once
you click publish. This usually occurs when sharing on
desktop - mobile devices should work properly.
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