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Part A
Process of local community engagement
[bookmark: _Toc99559651]Introduction 
Community engagement is a process that includes the motive of social well-being in certain demographic diversity. Community engagement has different stages such as the creation of plans, arranging contributors, finding service takers. The main aim of community engagement is to involve the older to the young generation in overall well-being. Though there are different types of community engagement in society and they cover different parts such as children's education, health checkups, social awareness, awareness of different diseases, environmental benefits and others (McMullen et al., 2020). All the principles of all sorts of community engagement are the same. Accuracy in planning, choosing the area for communal well-being and impactful actions with sufficient sponsorship are the basic rules of community engagement. Thames Path Challenge is one of the important community engagements going to happen in September 2022. Around 3000 adventurers will participate in this community engagement to perform different physical activities for covering up to 100 km route. It will include cycling, marathon and other performances as physical activities for social and personal well-being. In this report, an elaborate discussion on the Thames Path challenge will take place (Kline et al., 2018). Relationship with the stakeholders in the context of this project and social media influence for making it successful will be highlighted along with prospects of the same. 
[bookmark: _Toc99559652]Discussion on the project 
The Thames is the greatest river in England. The backdrop of this river gives an excellent view which energises the people to participate in various physical activities on the way. Keeping that in mind, an exclusive challenge has been sorted out which has been named Thames Path Challenge and it will be held from the 10th to 11th of September, 2022. Over 3000 participants or adventurers will be joining in this challenge from Putney Bridge. A total of 100 km route will be upstreamed towards Henley throughout the Thames Towpath (Devi et al., 2019). Some historical places with wonderful riverside lines will be covered in this challenge. A few of the names of the places are Hampton Court, Windsor, Richmond and Runnymede. All the adventurers will be given entire support and hospitality throughout the way they will cover. Participants can choose the options in the challenge such as 25 km distance covered and 50 km distance covered. Thames Path Challenge also includes Thames Bridges Trek and Moonlight 10 via Central London. It will give an ultra-experience where people can walk, jog and run depending upon the pace of the challenger. This event has been organised with the equipment of a wide range of fitness and depending upon the ages. A total of 14 events will be there in this series. Apart from participating in the Thames Path Challenge as an adventurer, people will enjoy the excellent outdoors. The organisers will be supporting the candidates with a bunch of drinks and food throughout the way. There will be rest stops as well to help the candidate if found unwell (Kimmel et al., 2019). Medical facilities, massage parlours will also be arranged in the entire router within a stopgap. The winners will be enjoying a series of celebrations at the finish line. 
Overall, it will be exciting to join there as it can offer real challenges in life. It is advised by the organisers to the challengers to prepare themselves carefully and more attentively. Smart planning will be the key to success. The organisers have launched a challenging app with the modules of training, walks, route map, online forums and all the latest news updates. Every 12.5 km, there will be major rest stops. The organisers have also kept medical and welfare tents every 25 km. Catering services, changing rooms, and sitting arrangements will also be available. A route map has been uploaded to the challenge app. The pink arrows on the map will guide the participants. There will be distance markers to identify the distance covered and the distance left (Dutta et al., 2020). Glowsticks will be provided at night. The trek masters have thought of departing the entire group at night so that nobody will have to walk alone. There will be a chip system of timing which will be placed in the control room located at different rest stops. Family members of the participants may contact the rest stops to know the progress report of the candidate. Participants need to book the camping package as per the options given and can enjoy the adventure. 
[bookmark: _Toc99559653]Stakeholders’ relationship with the organisation and project campaign 
The participants of the Thames Path Challenge are the prime stakeholders of this project. The organisation maintains a professional cum emotional relationship with all the stakeholders. The challengers need to pay Euro 198 to participate in this programme. Therefore, the committee of Thames Path Challenge offers an exclusive courtesy to their participants cum stakeholders. While looking into the services towards the team members, the organisers are ways ahead with the equipped arrangements. Such impressive presentations motivate the stakeholders to join every year (Zaid et al., 2021). Therefore, the funding of the organisation becomes lucrative. On the other hand, stakeholders also have the option to raise their funds by themselves. While registering the name, it has an option to choose whether funds will be contributed from the participant or the fund is to be raised. The stakeholders are treated as prestigious throughout the event. All the medical facilities on the long runway were replaced for the benefit of participants. Stakeholders are also prioritised by arranging rest stops after a certain interval of distance. No lack of food or drinks is placed in this event. The entire fund arranged for Thames Path Challenge is contributed to the cancer patients of the UK. The organisers play this job every year to engage a large number of community members in this noble work. There are many sponsorships from different companies that are granted to make this programme successful. It is also believed that maintaining a good relationship with all the stakeholders benefits the committee of Thames Path Challenge socially and economically (Fusch et al., 2018). There are many funding options available for this event such as self-funding, charity sponsorship and mixed funding. To join in this event, stakeholders need to select any one of the funding options. Based upon that, the selection of the participants takes place. 
[bookmark: _Toc99559654]Techniques of social media in collaboration with Multiculturalism and Social Integration 
Influence of social media on multiculturalism - Social media has a powerful role in indulging diversity in society. Facebook, Instagram, Twitter and other social media pages are effective enough to enhance the reaction of mass participants in the background of any topic. The unknown people start reacting to any content or picture may be with or without knowing the matter. As social media does not have any boundaries or limits, it reaches too many people just in a while and instant reaction from the participants reflects in the result. Social media encourages people from different backgrounds to actively participate in the public forum (Radlick et al., 2020). Therefore, a set up multicultural takes place undoubtedly. The organisers of The Thames Path Challenge also use social media extensively to promote The Thames Path Challenge so that the maximum number of people can join. They also use social media for promotion in favour of communal diversity. Many people get attractracted to such advertisements and participate in this challenge. The advertisement contains the links for registration. While registering for the Thames Path Challenge, a nominal registration is to be given to avail the facility of participation. The organisers have widely used social media to publish their fundraising policies. These policies have three segments that are briefed on their website. Self-funding policy, charity sponsorship and mixed funding are also kept in the frontline while posting the advertisements on social media (Ergashev and Farxodjonova, 2020) As social media covers a larger amount of wide-area without any barrier, therefore, the scope of visitors or participants coming from abroad is also initiated. Therefore, multiculturalism has been propagated by social media.
Influence of social media on cultural integration - Apart from multiculturalism, social media has a strong base to create cultural integrity in society. Cultural integration can be defined as the permutation and combination of different cultures people to stay together for any specific reason. It enhances the quality of the participants to be more user friendly and flexible. Social media is a vast world where every member operates their account to share pictures, content with the expectation that other members will react to it. It establishes a well-defined communication among the known and unknown members from the different corners of the world (Yoon, 2018). Communication is established among all the members of the social media upon the discussion on national and international issues, media and sports. Many groups are operated on social media which consists of a large number of people and everybody is well-connected to each other though they are unknown by face (McCreary et al., 2020). Cultural integration is well-established in this way on the social media platforms and the organizers of Thames Path Challenge have taken wide advantage of social media to establish integrity among the viewers. by posting the advertisements or images, they have noticed that several people from several backgrounds easily react to it and share their views of each other on a common platform. 
[bookmark: _Toc99559655]Upcoming Approaches 
The organisers of Thames Path Challenge have a set of upcoming approaches which are listed below:
· More Sponsorship - Thames Path Challenge team is cultivating ways to bring more sponsorship for arranging exclusively figured out events where participants will be more attracted and will influence others to join actively. 
· Crowd funding - Thames Path Challenge organisers have kept the option of charity sponsorship for the participants while they are registering themselves. Here the participants need to pay at least 50% of the total fund he or she wants to donate and the rest should be managed by the organisers (Kakuhikire et al., 2021). To actively share the contribution with the participants in charity sponsorship or mixed funding, the organisers are looking for a crowdfunding system where non-active members of the society will donate as per their choice. 
· Safety and security - The organisers of The Thames Path Challenge have an upcoming approach to ensure more safety and security for the participants as well as optimising furthermore benefits to them. Medical and massage benefits along with fitness activities can be merged with trainers, coaches or guides which will make the participants feel that they are more secure (Carter-Edwards and Taylor, 2022). Healthy food and drinks as per the dietary instructions can be initiated by the team members. 
[bookmark: _Toc99559656]Conclusion 
Therefore, to conclude, engagement of local people in any activity which is performed in the community creates bonding in social culture. Many organisations repeatedly perform community engagement programmes for social and economic benefits. The organisers may be from corporate backgrounds or charitable organisations. The purpose of such community engagement is to stand by the society where a certain community or underprivileged people needs external support. Thames Path Challenge is one of the renowned community engagements which is organised for the well-being of cancer patients in the UK. here the participants join online to fit into the programme. Organisers have certain advertising links where they promote their programmes. Participants can apply through that online link for joining purposes with a nominal registration fee of Euro 198. The participants also need to donate an amount if they want to get the application sanctioned by the authority. There is self-funding where participants can donate from their side. Charitable sponsorship and mixed funding are also there where a minimum amount is to be given by the participant and the rest is managed by the organisation. The entire donation amount goes into the well-being of the cancer sufferers in the UK at the same time, participants can also enjoy an adventurous programme. The organisation maintains a fabulous relationship with the participants as they are the prime stakeholders of the Thames Path Challenge. Founders are solely responsible to arrange food, drinks, medical checkups, fitness equipment and the safety and security of the participants throughout the event. The organisers use social media as their promotional tool to achieve maximum support and help to create cultural integration among the team members. Therefore, It has been found that community engagement is well managed by the Thames Path Challenge. 
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