RE-ORDERING SENTENCES Practice exercises

(A) In 2011, BA merged with Iberia to become the world’s third largest airline (in terms of revenue) and the second largest in Europe. 

(B) British Airways is the UK’s largest international scheduled airline (BA1, 2010). 

(C) In 2011 BA merged with Iberia to become the International Airlines Group (IAG).

(D) It is seen as the flag carrier airline of the UK and was formed on 31st March, 1974 through the amalgamation of four regional airlines, namely BOAC, BEA, Cambrian Airways and Northeast Airlines. 

(E) BA is a founder member of the oneworld alliance, which has become the third largest alliance in the world (behind Sky Team and Star Alliance). 

(F) Formed as a nationalised organisation, it was privatised with much publicity in 1987 by the then Conservative Government and grew further with the acquisition of British Caledonian (1987) and Dan Air (1992). 
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(A) The Head of Marketing for BA in the UK states that marketing will become increasingly important for BA through improvements in technology and targeting (Quilter, 2005).

(B) The organisation has received a great deal of bad publicity and there is increased competition from rising numbers of low-cost carriers.

(C) Furthermore, there is uncertainty provide by consolidation and legislation. 

(D) BA will have to work far more closely with its agencies so that a holistic message is provided across all of the channels chosen to communicate the message. 

(E) The airline sector is in an extremely turbulent state. 

(F) Budgets will be altered so that more funds can be allocated to digital media. 
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(A) The custom of the Easter egg originated in the early Christian community of Mesopotamia.

(B) The oldest tradition is to use dyed chicken eggs.

(C) In that place people stained eggs red in memory of the blood of Christ, shed at his crucifixion. 

(D) The egg is an ancient symbol of new life and rebirth. 

(E) As such, for Christians, the Easter egg is a symbol of the empty tomb.  

(F) However, a modern custom is to substitute decorated chocolate, or plastic eggs filled with candy such as jellybeans.

(G)  In Christianity it became associated with Jesus' crucifixion and resurrection. 
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4 In that place people stained eggs red in memory of the blood of Christ, shed at his crucifixion. 

1 The egg is an ancient symbol of new life and rebirth. 

5 As such, for Christians, the Easter egg is a symbol of the empty tomb. 

7 However, a modern custom is to substitute decorated chocolate, or plastic eggs filled with candy such as jellybeans.

2 In Christianity it became associated with Jesus' crucifixion and resurrection. 
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