Getting ideas and analysis of their strength for future research. Steve Griffiths 09-03-21
	
	Themes
	Source of idea
	Positive 
	Negative

	1) 
	Covid-19 related.

	https://www.london.edu/think/wcn-eight-ways-business-leaders-can-apply-pandemic-lessons 

Everyone is talking about the pandemic. I had to teach the implications of Covid to Tourism students so was forced to look at articles related to this impact.
	1) Sadly Covid has hit most industries very hard. Particularly travel and tourism which I collected many articles on.

2) There are many conferences being organised on this topic for application in many industries and sectors.

3) My results would be of interest and perhaps valuable.
	1) Most academic articles are speculative, adapting general theories of disaster management, organisational change, management of teams, online systems and working, for the current crisis.

2) The pandemic imposes problems of data collection and sensitivities to telling what has happened.

3) We are still in the middle of the pandemic, so we do not know what is going to happen.

	2) 
	Family Life Cycle

	My past teaching.
	1) Well established theory, being applied in many sectors and industries.

2) Respondents can quickly understand the concept and can easily describe their patterns of spending.

3) I have access to younger and older singles.
	1) Old theory which may be irrelevant as society has changed.

2) Cross cultural comparisons are a problem since family patterns and lifestyle choices can be very different.

3) Making predictions for a long time ahead is a problem. Social patterns are changing very quickly.

	3) 
	Generations -Baby Boomers, X, Y, Z, Alpha

	I have a small publication on this related to education. Much press coverage
	1) Many academic and industry articles.

2) Access to Gen Z and Baby Boomer respondents.

3) Application valuable to industrial practitioners.
	1) Some controversy about the reality of generations characteristics.

2) Many individuals do not want to classify themselves in a Generational cohort. 
3) Commercialisation of the study may give ethical problems if non-commercial elements are ignored

	4) 
	Ethical problems for business

	I have taught business ethics and have collected many case studies
	1) I have a vast collection of articles on many themes.

2) Internet business ethics could be interesting.

3) Covid conditions have meant a special relevance on remote learning, working and relationship development.
	1) Ethical issues are difficult to research and may force certain research methods.

2) The university may fear being too controversial if the topic is too sensitive, refusing permission to continue.

3) Once Covid is over, society may return to ‘normal’ leaving little to discuss.

	5) 
	Cross cultural differences or similarities

	I have enjoyed teaching students from several countries and appreciate their views on current topics. I have worked in several countries for the university
	1) There are many academic studied from Hofstadter on to make comparisons.

2) Some themes have emerged from my teaching such as role of women, commercialisation of beauty, global capitalism and its threats to local cultures etc
	1) Unless it is very focused, there is a danger of taking on too much.

2) I fear my contacts in comparative countries are not good enough or will disappear once I start data collection.

3) Some concepts are very sensitive, emotional and therefore may be difficult to get truthful answers to questions.

	6) 
	Beer Marketing
	I have studied beer since I was 18 (even before but do not tell the police!). I have collected examples of beer marketing, packaging and brand development.
	1) It is an enjoyable product which gets people talking, before and after consumption.

2) There is a surprising amount of literature, but most is case applications to marketing theory. Research institutions tend to be researching production /chemical ingredient issues.

3) Some aspects are on the point of change e.g., use of non-paper packaging/labelling, more open gender images in beer advertising, global messages and use of celebrities.
	1) Beer may not be taken seriously by academics, or future employers.

2) The literature is not specific enough.


3) If the industry is on the point of changing, my research will only be of interest to historians. Perhaps I need to look at marketing plans and brand development for the future.
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