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[image: C:\Users\p149953\Downloads\glen-luchford-and-jenny-saville-closed-contact-1.jpg][image: C:\Users\p149953\Downloads\105841_2.jpg][image: C:\Users\p149953\Downloads\download.jpg]This essay will be analysing the concept of the male gaze in relation to Jenny Saville’s work and the paintings of the renaissance period. It will include comparisons between the ideology of the modern female form and ideology of the female form of the renaissance era. There will be discussion of the media’s ideals of the female body and form within commercial use in reference to John Berger, The Ways of Seeing.  The glorification of the female body and how woman are used as objects to look at and pine over. Depict the “ideal” female form of the renaissance period and compare it to Jenny Saville’s “modern” take on the female form.  The last discussion will be based on the clothed women portrayed in paintings and photographs and how they are not desired by men.Jenny Saville,
Closed Contact (1992)

Jenny Saville created a body of work called ‘Closed Contact’ (1995-96) which depicts the female form as not just natural, but an obscured “monstrosity of a normal human body transformed by the spreading of the shape beyond what we understood as normal”. (Katherine Dunn, 2002)[1].  The collaboration between Saville and Fashion photographer Glen Luchford confronts and challenges the conceived notions of feminine beauty with distortions of the body which leads “the viewer into an examination of one’s own body and the grotesqueries and beauties inherent within”. (Gagosian, 2002)[1].


Saville wanted to portray the abnormalities of the female form and show that the female form is “not necessarily this very constrict, narrow, marketable body that is a commodity that can only present itself and be on display in our culture if it conforms to very narrow ideals”. (Jenny Saville, 2002)[2]. Comparing this to the 1400’s during the renaissance era, the ideal woman was painted from multiple parts of multiple women. “Dürer believed that the ideal nude ought to be constructed by taking the face of one body, the breasts of another, the legs of a third, the shoulders of a fourth, the hands of a fifth – and so on. The result would glorify Man. But the exercise presumed a remarkable indifference to who any one person really was.” (John Berger, 1972)[3]. 
The idea that women were constructed to how a man desired and painted this way, instead of being painted the way they truly were results in the male gaze being more important to the artist and adds to the point of women being used as objects. Saville went against this notion of the male gaze and created bodies of work that allow women to actually display their bodies how they truly are and not be depicted as sex objects for the commercial world. 
The Idea of Saville creating this piece of work to subvert the idea of the female body is a push forward in the right direction of women not being used just for the male gaze. Berger, (1972) said; “Women are depicted in a quite different way from men – not because the feminine is different from the masculine – but because the ‘ideal’ spectator is always assumed to be male and the image of the woman is designed to flatter him.[4].” This is quite a true statement for renaissance paintings as the women are used for the man’s pleasure, it also correlates  with the idea of men pining over women and that fact they are only used for reproduction, sexual pleasure (for the man) and to be admired. Although being admired is very flattering, it can be very patronising in the sense that, for men, that’s all you’re good for. Berger goes on to say; “Choose from this book an image of a traditional nude. Transform the woman into a man. Either in your mind’s eye or by drawing on the reproduction, then notice the violence which that transformation does. Not to the image, but to the assumptions of a likely viewer. [4].” This is how patronising the male species can be. For a man to say that there is automatically violence when a male presence is portrayed in a painting is subtly hinting that the women cannot be as masculine as cannot be on the same level as a man. It one set role for a woman and one set role for a man and this is what Jenny Saville is trying to portray throughout her span of work. 
[image: C:\Users\p149953\Downloads\Kate Moss and Mark Wahlberg.jpg][image: C:\Users\p149953\Downloads\Brooke Shields.jpg]Learning from Saville, we know that her work doesn’t portray the “ideal” modern female body type. Her work was created throughout the 1980-90’s and during this time there were models such as Brooke Shields and Kate Moss.
Brooke Shields for Calvin Klein (1980) [5]	                                        Kate Moss & Mark Wahlberg for CK (1992) [6]
These female models are very slim, they are apparently the “ideal” size for a woman of this era. They are flaunted in a way which provokes a sense of objectivism and possession. Brooke Shields is posing to show off the jeans she is wearing. There is no need to show off her stomach in this way, unless it is to encourage male viewers to purchase the magazine, and encourage women to be more provocative with what they wear so allow men to be content looking at them. The second image shows the two models not wearing any top clothing.  Understanding that this is an advertisement for jeans, they would want the audience to focus on that specific garment. But the fact that in the third image, the man is still advertising the jeans, but no the woman is no longer wearing the garment and is reduce to just a pair of briefs. Surely if they wanted to advertise the under garments they would have both the female and the male model stripped down to their underwear? It just makes the same point over and over again that the female body is used for the pleasure of the male audience and the female audience can suffice with a topless man. 
“Playing in an area that was seen as deviant or moving towards making yourself look more unattractive on the scale of normality, seemed to me to open up ideas about the fact that you would, you are stepping on a territory that you were not meant to go to.” (Saville, 2002).[7]. What Saville is trying to say is that the ideal body is not what the magazines or the renaissance paintings are portraying. It’s everything about a female body that is empowering and she wants to express this very clearly within her work. She proves that there is beauty in the “unattractive” body forms that the media are always pushing away from the view of their audiences. Trying to push the “everyday” man and woman away from what is actually normal to their idealistic version of normal. Normal is an odd word as nothing is the same, nothing is always in the norm, but yet it is something we all relate to in many different ways.
In the 1400’s, the renaissance period, the women were voluptuous and desired at this size. This is what the men desired, it was a sign of wealth, a sign of good health, a sign that their offspring will be in the same position and that it what was desired at that time. From the many portraits of women from this era, Men portrayed woman as child bearers and sexual objects. There are paintings displaying the women holding mirrors. According to Berger (1972) “The mirror was often used as a symbol of the vanity of woman. The moralizing, however, was [image: C:\Users\p149953\Downloads\Hans_Memling_-_Vanity_-_WGA14939.jpg]mostly hypocritical. You painted a naked woman because you enjoyed looking at her, you put a mirror in her hand and you called the painting vanity, thus morally condemning the woman whose nakedness you had depicted for your own pleasure.”[8]. From what this says, the men knew it was morally wrong to pose a woman naked in this way for a painting for their own pleasure, so created a way in which this use of the painting was hidden, and it was produced to show the vanity of the women. Shifting the blame from the man’s sexual desires to the “self-absorbed” women. 
Vanity, Memling (1435-1494) [8]



[image: C:\Users\p149953\Downloads\justin beiber.jpg]Justin Bieber modelled for Calvin Klein, Spring edition 2016 of the magazine in his underwear. The caption given to his photograph was “I flaunt in #mycalvins” (FASHION magazine, 2017) he has been propped next to a marble statuette resembling female statues from the renaissance period. From this image we can see that the musician is impersonating the statuette in some way. His arms are posed with pointed elbows, knee bent, and body angled in the same direction as the statuette. The caption ties in with what we have been discussing throughout the essay. “I flaunt” If he was posing for himself with this caption it can be interpreted that he is confident in his underwear. But as he has been positioned next to this statue and is mimicking the pose, it is providing the audience with the knowledge that the woman introduced the provocative “flaunting” and that she is what the men desire, so if the model poses the same it is initiating the idea of desire and the need for wanting. Essentially, he is wanted and admired by the audience, but is interpreted in the same way as [image: C:\Users\p149953\Downloads\leonardo-da-vinci-the-virgin-of-the-rocks_a-G-7617463-4986970.jpg]the woman so is worthless.  Justin Bieber for Calvin Klein (2016) [9]
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Ford Madox Brown (1821-18930 [10] 
Rest on the Flight to Egypt
Gerard David (1523) [10]

Virgin of the Rocks,
Leonardo Da Vinci (1483-1486) [10]



The women depicted in renaissance paintings as holy figures such as Angels, Virgin Madonna, Mothers, and Saints, are all fully clothed. The way they are clothed depicts a sense of worth and superiority. Their hair will either be set down around their face or they will be wearing a cloth/headscarf to cover it and more often than not there will be children at their feet. 
The way in which these paintings are observed by the audience shows a sense of devotion towards their families, husbands, and religion. But although they are dressed in fine garments, the clothes they have on their body are ill fitting, they have no sense of shape and hide every bit of evidence that they have a female body. The artist or the commissioner of these portraits doesn’t want to satisfy the male gaze, but more to document a life choice and a devotion to one person or one family. “Men survey women before treating them. Consequently how a woman appears to a man can determine how she will be treated. To acquire some control over this process, women must contain it and interiorize it.” (Berger, 1972)[11]. What Berger is saying, is that women must control their body image if they don’t want a man to gaze upon them. They need to make themselves look presentable for certain situations. The fully clothed women are presented as untouchable and undesired as they are not flaunting their bodies to every man that will glance at their portrait. The idea of a woman changing her body image, her body coverage just for the benefit of a man has changed a lot over the years and is being recognised by many artists as wrong. Jenny Saville has taken this recognition and worked with the identity of herself as a woman and manipulated the ideals from the 14th to the 21st century. "There is a thing about beauty. Beauty is always associated with the male fantasy of what the female body is. I don’t think there is anything wrong with beauty. It’s just what women think is beautiful can be different. And there can be a beauty in individualism. If there is a wart or a scar, this can be beautiful, in a sense, when you paint it." (Saville 2013)[12] This is the ideologies of the modern “male gaze.” The ideal female body is based on what an individual person likes. No matter what is worn or not worn, it’s how the person choosing those decisions wants to portray their ideal body.
In conclusion, the ideologies of a woman have become a broader territory. The male gaze is still very apparent in modern day society, but there are female artists contesting against this, going against a lot of odds to succeed with exposing the rights of women and their rights when it comes to their own body. Overall, there could be more statements backing up my opinion, but there is very little about the seduction during the renaissance period as it was very male orientated so the women within the paintings rarely got a say in what was right or wrong. The point I have been making throughout my essay is the idea of the women being suppressed against their own opinion and body. They have been used. 
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