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Introduction


The aim of this report is to show the effective use of modern technologies within the workplace and to show how social media is a tool for marketing, information gathering and communicating within the work place. This will be done from my perspective of how modern technologies are used in my workplace.


Social media marketing 
Social media marketing is a form of internet marketing that involves creating and sharing content on social media networks to achieve marketing and branding goals. Social media marketing involves things like image up dates, videos, posting text and other things that drives audience engagement as well as paid social media. There is a lot of potential exposure offered by Facebook and Twitter plus the time prospective customers spend on social media every week. Paid social media is a causal part of any digital marketing strategy.  

In my work place, (Tesco) Facebook and twitter are the social media networks we use the most. Twitter is used to create a platform to post business updates and resent news on our business page. The benefit with Twitter is the ability for business posts to go viral. 

Just like twitter our Facebook page is where we publicise our company name were we briefly describe our products and services. We talk about staff history and other aspects of the business such as charity work, recipes and things that are likely to attract other face book users. Facebook is the most popular social media site in the world that’s why most businesses use Facebook as a part of there digital marketing strategy. “as of the second quarter of 2018, face book had 2.23 billion monthly active users.” Statista, (2018) https://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/

Unfortunately, sometimes we have customer complaining publicly about our products or the services. Negative comments reflect badly on the company and could deter potential customers from using our products in the future. The importance of dealing with complaints quickly paramount, dealing with complaints quickly will have a positive impact on the company’s reputation.
In my work place we have a marketing department that will handle all communications presented on our social media web pages.
  
Gathering information (data)

Gathering information describes the process of acquiring knowledge. Customer data is information held on file by a store or other business including names, contacts details and buying habits. Customer data are the first-hand responses that are obtained by asking different questions.

In my work place we use customer data collected from our club card loyalty scheme to highlight promotions to a person using the website. We also collect data from online shopping, downloading and using our mobile apps and when contacted by phone or email through social media.
Some of the data we collect is personal because it can be used to identify the customer. By using computer safe guards such as fire walls to keep data safety locket up. We covert data into ciphered text which can only be unscrambled with a secret password. we also monitor the activity on the customers account to keep fraudsters away and we make sure that it is only the customer who can access their account. Using data in this way allows my company to send offers and recommendations to the customer to help them save money or try something new.

“the benefits of data driven decision making have been demonstrated conclusively. Economist Eric Brynjolfsson and his colleagues from MIT and Penn’s Wharton school conducted a study of how DDD affects firm performance” Brynjilsson, Hitt, and kim, (2011). 

[bookmark: _GoBack]Before there were vast amounts of data available firms would employ teams of statisticians, modelers and analysts to explore data sets manually. Today company’s in most industries are focus on exploiting data for the completive advantages now Computers are now more powerful. Networking has become global and algorithms have been developed that can connect datasets to enable a broader and deeper analyse than was previously possible. Provost, Fawcett (2013)  Data Science for Business: What You Need to Know about Data Mining and Data-Analytic Thinking. p




https://books.google.co.uk/books?hl=en&lr=&id=gi5ECgAAQBAJ&oi=fnd&pg=PR19&dq=how+businesses+use+social+media+for+marketing&ots=DjXSQv9bZc&sig=jjAGOx5eYBv1QfiEWU-SOPfOLKE#v=onepage&q=how%20businesses%20use%20social%20media%20for%20marketing&f=false 








https://smallbiztrends.com/2016/12/local-social-media-sites.html
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Its mobile apps will now enable shoppers to find their nearest store and add their Clubcard points by scanning their mobile at checkout. By putting free wi-fi into more stores, mobile technology will be used to direct customers to products in store, and suggest products and offers
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