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Futuristic product innovation and brand extension

BRIEF INTRODUCTION

The brand extension in Nike is being emphasized through the launch of
smart fit Al products including AI powered insoles and wearable
ecosystem including smart watch and brands connected to the
sportswear that clearly integrates technical advancement with product
development.

BRAND EXTENBSION AND CURRENT TRENDS

This evidence defines rising market attention towards smart sportswear
in this ongoing era of industry 5.0. Apparently, fitness and health
consciousness is another emerging trend to encourage the usage of
smart products (Fortune, 2026). Comprehending the marketing
managerial perspective, smart fit AI would obtain increasing market

attention by aligning with the ongoing market trends of digitisation.
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The smart fit Al of Nike clearly Nike, (2026) Responsible Supply Chain. Available at:
hone Zwatch defines the evidence of aligning https://about.nike.com/en/mission/focus- areas/responsible-
fechnology advancement with smart supply-chain (Accessed: 1 April 2026)
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