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Sheraton is the chosen hotel from Group A and Premier Inn is selected from Group B. Sheraton is the chosen hotel company from Group A as it is the hotel chain which has the label of Marriott International. Premier Inn is one of the biggest hotel chains in the United Kingdom. These two hotels are chosen as they are the efficient and popular hotel chains. They are the most impactful hotel chain. The marketing strategies of these two hotels will be discussed in detail.      
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Marketing choice of both the hotels and current market position- Sheraton is the international hotel which owns more than 445 hotels as well as has approximately 155,618 rooms all around the world (Sheraton Hotels and Resorts, 2022). It is one of the famous semi-luxurious hotel chains. On the other hand, Premier Inn is the largest hotel company in the United Kingdom. Premier Inn has its operation in both rural and urban areas. The founder of Premier Inn in the UK is Whitbread as they founded or established the country in 1987. The hotel has more than 800 chains as well as has approximately 72,000 rooms (Premier Inn, 2022).  
Sheraton has invested a huge amount of money in its marketing campaign. Sheraton has the business targeting of people who are into Leisure as well as business travellers. The target markets of Sheraton hotel chain are mostly business travellers, honeymooners as well as vacationers. The business travellers are the one who the company targets a lot along with vacationers. The company Sheraton is one of the greatly positioned companies among the hotel industry as it caters to the needs of the target market. Sheraton uses several aspects for marketing communication with its target audience. The company uses social media a lot to communicate their marketing strategies (Jobber and Ellis-Chadwick, 2020). Earlier Sheraton used traditional marketing approaches such as advertisements in newspapers and billboards. Sheraton hotels are one of the most popular hotels as they maintain efficient marketing strategies. 
Premier Inn is the biggest hotel chain of the United Kingdom and they have put and a lot of effort in maintaining their marketing game (Uperesa, 2022). Premier Inn has drastically changed their marketing approach over time. Earlier the company used to adopt a traditional approach for marketing. Earlier the company used to provide the guests with vouchers and other offers in order to market themselves. As social media was not much famous those days, the company used to use traditional media (Bowle et al., 2017). In order to develop the trust of the customers as well as survive the market position and to enhance the sales by making wants as well as desire within the target market to come to the hotel and stay as well. Families that are from the middle income were the audience for Premier Inn's weekend marketing advertisements. 
Marketing strategies they use now- Sheraton hotel has adopted various new strategies in recent times. The company has invested millions of dollars in the marketing campaign. The company markets their service and hotel facilities on the social media platform. Social media platform is the most common marketing communication as well as marketing campaign channel (Smith and Zook, 2020). It has become more famous than the television advertising. Both the company such as Sheraton hotel and Premier Inn make use of social media, and this is their similarities. In the marketing campaign “where actions speak louder”, the company shared how their service has been enhanced to the guest involving new items as well as better focus on the service and so on. This marketing strategy on social media has brought in huge guests to Sheraton hotel. The company has been using various different marketing strategies such as direct marketing, advertising and so on (Chaffey and Ellis-Chadwick, 2019). Sheraton hotel has invested huge amounts in Search Engine Optimisation (SEO) which leads to an increase in the sale of the company. Direct marketing helps Sheraton hotel in directing their advertisement as well as promotional campaign to the target group directly. It is done through e-mail. The main objective of direct marketing is to let the business interact with their consumers in one-way regarding the service.
Internet advertising can greatly help the company in itching the viewer of all across the globe (Nurfdila, 2020). Premier Inn puts its advertisement on social media which is seen by the people all around the world. As most of the booking of Premier Inn is done online in their website, it is the most convenient. Another marketing strategy used by Premier Inn is their advertisement in the newspaper. With the help of newspapers, the company showcases their new services as well as ongoing offers to the public. These marketing strategies help the company in attracting huge guests. The company’s first ever advertisement was made on Premier Inn by Lenny Henry for the first time in May 2010 who was a comedian. The company has made a drastic change or transformation in their marketing concept over the years (Kotler et al., 2020). Search engine optimisation is also one of the best methods used by Premier Inn which has helped the company in growing its sales. These are the marketing strategies which are used by both of the companies. Premier Inn holds different events as well as functions which bring in the attention of the people. These strategies have helped the company in inviting people to come and make their stay in the hotel. There are thus, some similarities as well as differences in the marketing strategy of Sheraton and Premier Inn.       
“Considerations within their marketing regarding sustainability and green messaging” -The companies such as Sheraton as well as Premier Inn have implemented great sustainable practices as well as demonstrated some of the social responsibilities in order to perform sustainable marketing as well as green messaging (Ford and Sturman, 2018). For enhancing the environmental sustainability, Sheraton as well as Premier Inn has reduced their expenses as well as waste. They have made alterations in green packaging, consume less energy as well as adopted solar energies for the business operation. The company has been launching eco-friendly products as well as services. They are marketing and communicating green messages through their advertising which also helps in attracting the attention of the people (Tien et al., 2019). Premier In has been supporting eco-friendly programs by conducting the events in their hotel. The company has adopted green measures such as reducing the use of plastic, preserving nature nearby the hotel and so on (Ahmed et al., 2021). The company has been using social media to spread awareness regarding climate change. The company has participated in several recycling programs which have helped the company in being ecological. The company’s green marketing helps the company in enhancing their credibility as well as attracting new market segments to the company. The company like Sheraton as well as Premier Inn supporting the Environmental practices and values helps the company in making their brand ethical. Green marketing is the technique of advertising the product and service that focus on the sustainable environment. The company’s recent efforts to implement practices such as planting trees are a great initiative for business growth. Thus, marketing a green message to the people is very important for organisations like Sheraton as well as Premier Inn. Company’s green policy is essential for positively impacting the natural habitat of nearby. The green messages by the company make the company viable and enhance the company’s image. 
Position since Covid-19 and message given to consumers now - Covid-19 had put a major stop in the functioning of the business (Kaushik and Guleria, 2020). The company now has resumed their business practices and adopted various measures to keep their premise free from any virus. The consumers are told to wear masks every time they are in or around the hotel premise. Moreover, social distancing is something which is followed strictly. There have been a limited number of people allowed at a time. The hotels are operating as per the guideline set by the UK government (Ocampo and Yamagishi, 2020).  Premier Inn is sanitising their hotel every two hour. Furthermore, the customers are sanitised in the hotel and are provided with sanitizer in their hotel rooms as well.       
Recommendation - The Company can use celebrity endorsing for marketing their hotel’s new features as well as service (Agnihotri and Bhattacharya, 2019). Loyalty as well as returning customers must be offered rewards such as free stay and so on as a part of promotional measure. Knowing the right kind of consumers as well as building the target audience through efficient service is most important and recommended to the company. Creating a more engaging social media post as well as using influencer marketing will help the company in growing and attracting new customers (Kadekova and Holiencinova, 2018).   
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Hotel Sheraton was selected from Group A, and Hotel Premier was chosen from Group B. Since Sheraton belongs to the Marriott International-branded hotel chain, it has been selected as the Group A hotel company. One of the largest hotel chains in the UK is Premier Inn. These two hotels were picked since they belong to well-known and effective hotel chains. The most significant hotel chain is this one. The essay goes into great depth about these two hotels' marketing plans.
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