
Advertising Environment     OOH Advertising 

© Ian Simmons 

Good Morning 
and Welcome 



Advertising Environment     OOH Advertising 

WGIHE Technical Illustration 



Advertising Environment     OOH Advertising 



Advertising Environment     OOH Advertising 



Advertising Environment     OOH Advertising 



Advertising Environment     OOH Advertising 



Advertising Environment     OOH Advertising 

https://chasingthemonsoon.com/  

https://chasingthemonsoon.com/


Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 

© Ian Simmons 



Advertising Environment     OOH Advertising 

{ 



Advertising Environment     OOH Advertising 



Advertising Environment     OOH Advertising 

But enough about me,  
what about you? 
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Ian Simmons 
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What is OOH Advertising? 
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Out Of Home 
Advertising that reaches 

the consumers when they 
are outside their homes. 
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Out-of-home media advertising is focused 
on marketing to consumers when they are 

“on the go”.  
 

It is situated in public places, in transit, 
waiting (such as in a doctors surgery), 

and/or in specific commercial locations 
(such as in a retail venue). 
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Examples of out of home advertising? 

Billboard advertising 

Point of sale displays 

Street furniture (bus shelters, kiosks, telephone booths etc) 

Transit advertising and wraps (taxis, buses, trains etc) 

Mobile billboards 

Guerrilla advertising (aka ambient media) 

Balloons, blimps, skywriting and banners 
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Anything else? 
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What is ‘place based’ OOH media? 
 

Place-based OOH media includes a multitude of 
formats that are specifically located where certain 

groups assemble for different purposes.  
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Examples of ‘place based’ OOH media? 
 

Airport: Wall dioramas, clocks, posters and kiosks. 
 

College Campus/School: Display racks, bulletin 
boards, sponsored TV ads and college magazines. 

 

Indoor: Billboards in the restrooms of restaurants, 
health clubs, arenas, movie theatres and night clubs. 

 

In-Flight: Magazine binders, in-flight movies, seat 
backs and disposal bags. 

 

In-Store: Shopping carts, store shelves, clocks, audio 
and checkout coupons. 
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Examples of ‘place based’ OOH media? 
 

Shopping Centre: Kiosks and wall displays. 
 

Stadium/Arena/Sports Team: Wall displays, 
scoreboards, pitch side signage and programs. 

 

Transport: Display panels on sides, rear, front of 
trucks and wraps.  

 

Event Marketing: Special events, promotions and 
product sampling/demonstrations. 
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Anything else? 
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Point of Sale Displays 
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Advertising at the point of sale (APOS) 
includes all advertising communication 

materials used to draw consumers' 
attention at the moment of purchase.  

 

It encompasses several tools allowing a 
product or commercial offer to be 
displayed or enhanced: screens. 

posters. banners. 
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Street Furniture 
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Street furniture advertising is out-of-
home (OOH) advertising that is affixed 

to street furniture using various displays. 
 

 These often provide a public amenity and 
are positioned at close proximity to 

pedestrians for eye-level viewing or at a 
kerbside to impact vehicle traffic. 
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Transit and wraps 
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Transit advertising is advertising placed in 
or on modes of public transportation or in 

public transportation areas.  
 

Using this method of advertising, ads can 
be placed anywhere from on the sides of 
buses, trains and taxis, to inside subway 
cars, inside bus stations and near train or 

bus platforms. 
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Guerrilla advertising 
(aka ambient media) 
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Ambient advertising is about placing ads on 
unusual objects or in unusual places where 

you wouldn't usually expect to have 
an advertisement.  

 

Guerilla advertising is a strategy of 
business marketing that incurs low costs 

but achieves optimal results, usually 
unconventional methods.  
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Ambient/guerilla advertising is all about 
taking the public audience by surprise.  

 
Therefore it is a kind of advertising that 

is most likely to go ‘viral’. 
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Viral advertising is a strategy that uses 
existing social networks to promote a 

product/service/cause.  
 

Its name refers to how consumers spread 
information about a product with other 

people, much in the same way that a virus 
spreads from one person to another. 

Viral advertising? 
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Balloons, blimps, 
skywriting and banners 
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Mobile Billboards 
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Mobile billboard advertising is usually 
placed on the side of a truck or bus. The 

idea behind it is to advertise to all of 
those that may pass the vehicle. This is 

different than standstill billboard 
advertising and can be quite effective.  
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Billboard Advertising 
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A billboard (sometimes called a 
hoarding) is a large outdoor advertising 
structure typically found in high-traffic 
areas designed to capture the attention 

of motorists and pedestrians. 
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Billboard and Poster Sheet Sizes 
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6-sheet – 1.8m x 1.2m 
Often seen at bus stops, railway/bus stations, and 
shopping centres. 
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48-sheet – 3m x 6m 
This format makes a big statement and gets your message 
across a sizeable distance. Regular rail users will spend 
plenty of time staring at these across the tracks as they 
await the next train. 
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96-sheet – 3m x 12m 
96-sheet billboards are basically two 48-sheets placed side 
by side. In terms of brand visibility, this is a big-hitter.   
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Comfort Break 
Be back in 20 minutes 
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Task 1  
Out of Home Advertising 
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Design a billboard advertising campaign 
to raise awareness of littering issues. 
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You will need to: 

•   Research the issues surrounding littering. 

•   Demonstrate awareness of the work of anti-littering        
 groups. 

•   Show development of visual and written concepts in 
 layout pads or sketchbooks (submitted as a PDF). 

•   Research billboard media formats. 

•   Demonstrate that you have researched production 
 methods and media costs. 

•   Design a final concept for a Billboard Advertising 
 Campaign to include 96 sheet, 48 sheet and 6 sheet bus 
 shelter. Your solution can be 3D, 2D print and/or 
 including digital. 
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The deliverables will include: 

•   Concept boards of your campaign. 

•   A PDF or PowerPoint  outlining your research, concept 
 development and final billboard campaign. 

•   A 100 word written rationale for your concept. 
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So what makes a good 
billboard advertisement? 
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You need to answer YES to all of the questions 
below if you want to create a great attention 
grabbing advertisement. 
 

Do you know who your target audience are? 
 

Will your imagery and copy attract their attention? 
 

Will your advertisement identify the USP of the 
product/service/cause? 
 

Will your advertisement reflect the 
products/services/causes benefits? 
 

Will your advertisement contain a call to action? 
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In 1898 Elmo Lewis described 
the stages the consumer 
passes through from 
awareness to purchase using 
the acronym AIDA. 
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AIDA 
A 
I 
D 
A 

ttention 
nterest 
esire 
ction 
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Let’s look at some billboard 
examples - you decide what 

is good and what is bad! 
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What about littering examples - 
again, good and bad, you decide 

which is which! 
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Any Questions? 


