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This essay is about the observation and comparison between two hotels chains, how they affect their marketing methodologies.
The essay decides to choose two different categories of hotel chains. The choice is on Hilton for group A and Best Western for group B.
Best Western international hotel was founded by M.K GUERTIN in 1946. The company licences to over 4700 hotels worldwide. The franchise and its corporate headquarters are in Phoenix, Arizona.
Best Western it is classified in mid-range hotel with an excellent quality of services.
Hilton hotel was founded in 1919 by Conrad Hilton. Currently, Hilton is a global leader in the hotel industry, dominating markets such as United States, United Kingdom, France, India, Japan, China, Russia, Germany and Brazil. (Hilton worldwide 2014)
Hilton is a five-star hotel and the most preferred luxury hotel in London.

Marketing strategy of Best Western examines the brand with the marketing mix, structure in four parts: Product, price, place and promotion.
Best Western utilise several marketing strategies like product innovation, pricing approach, promotion planning etc.
A good marketing mix it is a very important element for the success of the company.
To understand Best Western marketing strategy mix it is relevant to start by describing its product, pricing, advertising, distribution strategy.
In its marketing mix product, it has hotels resorts and variety services. Best Western has more than four thousand hotels offering hotel stays, dining services, spa, gym and various room types with different facilities to its customers.
The company offers various pricing option for customers to choose from.
To find a suggestion of a value requires a lot of procedures and exercises, that are applied to know of a cost for an item. It is more important to think about the overall revenue.
Best Western items are benefited in the opportune place, the company uses conventional methods of marketing like advertising on media channels, newspapers and magazines.
Best Western also promotes its hotels through several events, conferences, travel show and Best Western lodgings. They utilise also internet-based life, for example: YouTube, Facebook and Twitter. (www.mbaskool.com/marketing-mix/services) 
The hotels understand that they all play a major role in helping to protect the environment. Best Western have a dedicated management team who are responsible for ensuring that all staff are trained correctly and actively carry out duties in line with the green policy.
Best Western office hold a bi-monthly corporate social responsibility meeting where they chat about new way to behave as a socially responsible business. Thinking up on new ideas from recycling glass, plastics, paper and used oil; keep all waste down to a minimum, keeping good maintenance procedures, monitoring water, gas and electricity usage-look at areas, could cut down on use of these amenities, encouraging guest bedroom recycling- encourage guests to leave recyclable items, encourage guests to use the local attractions etc.
All aspect of green policy is reviewed every six months to ensure that this wonderful world is preserved. (www.best western.co.Uk) 

Hilton is a leader and the most preferred luxury hotel in London, New York, Chicago, Hawaii and Las Vegas. The copany has over tree thousands of hotels distributed all over the world with over one hundred thousand employees. (Hilton worlwide,2014) 
The company has remained a market leader since its inauguration in terms of innovativeness in its services, product and amenities.
In 1927, Hilton opened its first hotel that had air-conditioning and cold running water in public rooms. In the year 1947, the Rosevelt Hilton in New York city installed TVs in guest rooms, becoming the first hotel with such a feature.
The study of the marketing of Hilton hotel, as well as recommendations, will be developed based on a secondary data. It will bring to a triumphant conclusion to the use of literature review as the main methodology in this investigation. The information sourced from these sources will not only be used in analysing the marketing strategy of the company, but also the development of recommendation of areas that require improvement to raise the competitiveness of the hotel. (Bryman and Bell,2007)
Hilton is a five-star hotel, in United Kingdom, it is arranged the best in terms of customers numbers. (Chon,2012). The level of professionalism is so excellent in terms of services, organisations and privates' customers.
The hotel applies skimming pricing strategy during peak periods operating at high prices. This allows the company to maximise its profits during peak seasons. (Chon,2012)
During low seasons, the hotel applies marketing penetration prices, where the hotel accepts customers request at reduced prices.
The fact that the market for the hotel product and services varies with seasons, proper market segmentation is needed to ensure the hotel remains profitable during all seasons. (Clark and Chen,2012)
Hilton hotel company has most of its branch located of cities with access to airports and parks with access to good roads.
The main mechanism the company employs in advertising are media and print advertising. This allows customers to access information on the services offered by hotel, the style, patterns as well as the offers available. (Watson et al.,2007)
The ability of the company concentrates on the high-end market has boosted its competitiveness as the company successfully meets customer needs in terms of quality and class. (Enz,2009)
The company employs geographical segmentation where most of its operations are in regions that have powerful economies such as Europe, America, Australia, China, Middle East etc. (Enz,2009)
Green initiative will positively impact the health the society will be used environmentally friendly products in their daily activities.
Hilton hotel with an important competitive advantage in global market as consumers are becoming more conscious and will prefer receiving hospitality services from an organisation   that cares about environment. (Hill and Jones,2008)
In terms of environmental sensitivity, the group Hilton hotel is globally known for its leadership in promoting environmental sustainability though advocating use of green products and energy in most of its subsidiaries. (Enz,2009) 
Hilton group is globally known as a mark of quality and an icon of luxury, high quality and services with high level of customers.
Their main marketing strategy it is less focus on cost, more focus on luxury and quality. The company Iis concentrate on a small market segment handing celebrities and dignitaries.

The pandemic had a tangible effect on hospitality industry. The business travel has been hit hard regards of cancellations. All the hotels have changed their functioning. Cleaning protocols have been put in place and training process. Hotels must focus on cleanliness and safety certifications, and technology will be a big part of how that is achieved. (Kilgore.T,2020)
Basically, what COVID-19 did was remind those in the hotel business of fundamental business Principe: Listen to the customer. Making the guest feel comfortable, no matter the situation, is and always will be aim of the hotel and its staff. (King. T,2020)

Usually, organisations are not successful in hotel marketing plan since it does not agree either with the organisational practice or the market conditions. Having a marketing plan can help you to: identify a target market and how a product or services can benefit it. Identify how might attract new customers. Encourage existing customers to continue purchasing a product or services. (Business.gov.au,2021).
Also marketing plan is the advertising strategy that a business will implement to a good sale.
Successful organisations do not rely on strategies, so they do not make plan. To get good result, combination of vison, development and planning it is the secret ….......
The target is very important element in the marketing. When the organisation knows who is targeting, its goal become clearer. When the goal is well known, it becomes easy to select better ways to improve the hotel’s profit.
It is necessary for hotels to prove to the customers that they have better to offer compared to other hotels. This will help them to attract more customers.
Re-evaluation is the key for every business small or big, new or old. Organisation should re-evaluate on regular basis their marketing method. Also, feedback from customers is another element to consider for a better hospitality marketing system.
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