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Sustainability in the business refers to the actions and strategies of the company to reduce the negative environmental or social impacts of the business operations. It can be stated that sustainability initiatives are generally analysed against social, environmental, and governance metrics (IBM, 2023). In these aspects, CSR plays a pivotal role in managing and adhering to sustainability practices within the business. There are various sustainable activities within the ESG metrics that can help the company enforce suitable CSR practices. By integrating CSR practices into their operations, organisations can contribute to the well-being of the environment and society. Drawing upon this, the essay will shed light on the role of CSR in promoting sustainability within business and within hospitality. It will also explore the areas where CSR practices can have significant sustainability within the organisation of hospitality, with Premier Inn being the chosen hotel for this essay. Also, it will investigate the areas of challenges and opportunities with incorporating good CSR policies in the business. 
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According to Wirba (2023), Corporate Social Responsibility (CSR) is an emerging concept implemented by business operations to effectively contribute to societies and communities without any mandatory legislation. It is gaining popularity across all domains, referring to the firms taking account of the environment and society and not only looking after the financial consequences. United Nations Industrial Development Organization (UNIDO) considers CSR as an effective strategy through which organisations can achieve a balance of environmental, economic, and social imperatives such as the ‘Triple-Bottom-Line-Approach’. As further elaborated by Haski-Leventhal (2018), preliminary studies in hospitality have shown CSR with increased brand image as well as sustainable consumer behaviour. It can be said that organisational efforts to ecological initiatives at the base of societal goals are more likely to boost sustainable behaviours within the hotel industry. CSR practices bring together different stakeholders to address environmental issues. According to Nzuva (2022), CSR aims to attain sustainable profit in the business while reducing the environmental footprint and boosting societal well-being. It is stated that balancing CSR with business objectives encompasses the integration of policies and strategies that affect global and local sociocultural systems. Therefore, CSR and sustainability are pertinent concepts that are implemented by firms to benefit society and the organisation as a whole. Since the hospitality industry is a globally spread industry, its contribution to the green economy has been seen to increase awareness of the need to protect the environment. 
According to Abazaj (2024), in the competitive and dynamic field of the hospitality industry, the significance of sustainability has increased, affecting industry trends and business strategies. For instance, tourism is one of the huge contributing segments to the economy of the country that helps bring government, people, and other areas together. Further, the industry is also argued to be vulnerable due to its growing opportunities, which are likely to impact society, the environment, and society. Drawing upon a theoretical perspective, stakeholder theory sheds light on the significance of creating value for the company's stakeholders, both external, internal, secondary, and primary stakeholders, that shape CSR policies. As per this perspective, corporations leverage CSR strategies, including philosophical or moral principles, and are instrumental in attaining the desired objectives around the interest of multi-stakeholders. Thus, stakeholder theory highlights the stewardship plans of the firms in meeting the expectations and interests of stakeholders with CSR activities to not only financial benefits but also societal and environmental benefits (Ashrafi et al. 2020). For example, Premier Inn considered 2025 sustainability and social impact goals, as well as UN SDGs, to commit to the sustainable and positive impact of its operations. Premier Inn launched the ESG reports, which include four coordinates: nature, sustain responsible operations, human rights, welcome all, and empowerment through fostering opportunity. With the help of these initiatives, the hotel chain activates CSR across the globe to drive positive change (Premier Inn, 2022). Thus, it can be seen that CSR strategies allow the business to foster sustainability. According to the perspective of Sloan et al. (2017), in the hospitality industry, the relationship between societal concern and the environment is one of an intangible nature. Thus, these concerns are high on the public agenda and have high expectations from multiple stakeholders that increasingly reflect on responsible behaviour through the triple bottom line. In response, private firms and the government are launching initiatives to help hotel firms and restaurants become more sustainable. 
The key areas in which CSR initiatives can have the most significant impact are environmental conservation within hospitality, such as waste management, water conservation, and reducing carbon footprint. It can also focus on ethical supply chain management by prioritising collaborating with ethical and green suppliers, such as supporting fair trade initiatives and sourcing organic goods (Rhou and Singal, 2020). According to Eyo-Udo et al. (2024), the integration of CSR in supply chain management has shown great importance to business sustainability and for the long run of operations. Ethically encouraged supply chains can result in sustainable business models, consumer loyalty, improved brand reputation, and, most importantly, the well-being of the environment and communities affected by business operations. For instance, Premier Inn, a flagship of Whitbread Group, conducts an ethical audit program that allows the company to connect with only suppliers that 100% align with the technical, ethical, and animal welfare standards (Whitbread PLC, 2024). Furthermore, the company also partnership with Fujitsu Ltd, which is a technology-oriented company, and this partnership is aimed at helping Premier Inn committing Net-Zero goals and align with the SDGs goals for building trust through proactive innovations to supply chain management and customer service (Fujitsu Global, 2023). 
 Another area that can be considered as CSR towards employees is issues associated with payment, labour practices, and fair wages, including inclusion and diversity. Social exchange theory states that CSR towards labourers is instrumental to workers’ reciprocal attitudes as well as behaviours. It is preferred that CSR plays an important role in sustaining a positive corporate culture and boosting employee commitment. Misconduct and poor work culture can impact job engagement and satisfaction (Murshed et al., 2021). It was reported that workers of Premier Inn claimed that their jobs were laid off during the Covid-19, equating to 18% impacting their lives amid the crisis and high cost of living (Reuters 2020). This led to lowered employee morale and the performance of the company. Thus, these issues can impact the brand image and performance, drawing attention towards the implementation of CSR initiatives. Further, social responsibility is another reason that hospitality businesses can have an impact on sustainability. According to the perspective of Ali et al. (2024), in the past decades, there has now been a significant change in how corporations perceive societal responsibilities. Financial profitability is no longer the only criterion for sustainable business; rather, the notion of CSR in decision-making has emerged. Companies in the hospitality industry are becoming more aware of the wide-ranging impacts on communities, the economy, the environment, and stakeholders. Subsequently, non-profit firms have diligently and collaboratively identified social problems for social transformation. Premier Inn collaborated with the food poverty charity Fare Share and donated more than 27 tons of food, which is around 64,387 meals provided to vulnerable people within the UK. This initiative has been aimed at tackling food wastage and helping members of society (Premier Inn 2020). Another area that can be considered is innovation and research to foster CSR initiatives. According to the research of Hlioui and Yousfi (2020), innovation is one of the most influential areas that can help in meeting the needs of different stakeholders and perform beyond their expectations by being more involved in CSR policies. It can be said that innovation can potentially foster more enhanced socially responsible projects. In the current competitive and upgrading environment, innovation can play an important role in solving socio-ecological problems. For instance, Premier Inn employs innovative technology to implement, plan, track, and communicate (Premier Inn, 2022). Therefore, these are the key areas where CSR initiatives can have a prominent impact in hospitality. 
Drawing upon the challenges to implementing CSR initiatives, it is argued that resource constraints are one of the challenges that the hospitality industry often faces. According to the interpretation of Cheng et al. (2014), implementing CSR initiatives demands financial resources, which, as a result, can strain the company’s budget, mainly for SMEs. Entrepreneurs often face significant barriers regarding trade-offs when financing CSR initiatives due to limited track performance record, weaker market position, and so forth, restricting their access to funding sources for sustainable resources. Another challenge to implementing CSR initiatives in the business is the challenge to measure the impact. Kong et al. (2020) posited that it is challenging for businesses to measure the activities of CSR, mainly when it comes to analysing the issues associated with behaviours. However, there has been a high need for the development of a multidimensional approach to measuring social performance. In this aspect, the chances of greenwashing in the hotel industry have been confronted. As argued by Alyahia et al. (2024), guests' or tourists’ tendency to pay more for eco-friendly services is often seen to influence the perception of greenwashing in hospitality. Business firms use greenwashing strategies to attain customer support and gain profitability. Around 98% of eco-friendly services involve tactics of greenwashing practices. However, it can pose a great challenge and several negative consequences. 
Considering the opportunities, CSR also reposits opportunities to the policies and practices within the hospitality industry. According to the interpretation of Abubakar et al. (2022), CSR strategies allow the business to gain a competitive advantage. Adopting sustainable practices is studied to be effective on brand reputation, brand image, and retaining customers, which allows the business to differentiate itself from the competitors. As consumers are increasingly preferring green products and services, this tends to drive more loyalty and demand. CSR policies with businesses like Premier Inn can help enhance the brand image of the business. According to Torres et al. (2023), there are various internal and external issues linked with the business in the current environment, and therefore, a number of approaches and policies have been employed and implemented at the national, international, and regional levels, aiming to manage the society, stakeholders, and environment at a same time. These policies encompass common and control, hard regulations such as National legislation, ILO conventions, or EU voluntary regulations taking the form of agreements, guidance, policies, or standardisation. Thus, in this aspect, CSR can help hospitality brands identify and tackle the risks and complexity associated with the environment, governance, and social factors. Hence, by addressing the issues in business operations, hotels and restaurant firms like Premier Inn can avoid potential regulatory penalties or regulations. 
[bookmark: _v1k3j0bf3d3a][bookmark: _Toc165332484]Conclusion
In the essay, the discussion has elaborated on the vital role of CSR in achieving sustainability within the hospitality industry. It is found that through the incorporation of CSR practices, brands in the hospitality industry not only tackle negative societal or environmental impacts but also effectively make contributions to the overall ESG landscape. It is discussed that CSR business practices allow the business to boost its brand image, reputation, and long-term sustainability. In the discourse of CSR initiatives, it is seen that Premier Inn is effectively committed to CSR practices such as ethical supplier audits and has partnered with Fujitsu to leverage more innovative CSR initiatives that meet the needs of the customers and environment. Furthermore, it is acknowledged that organisations tend to face numerous challenges, such as a lack of proper measurement of the social impacts of CSR and the risk of greenwashing. However, when considering Premier Inn, it is found that the internal stakeholders, such as employees, were impacted by the decisions of Premier Inn during the crises, leading to reduced performance of the employees. In essence, the incorporation of CSR also fosters opportunities for firms to help avoid controversies such as greenwashing and regulatory complexities, as well as help gain a competitive advantage and secure a more sustainable future in the business landscape. 
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