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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
· When I click on the hyperlink for the website the cooking academy, I think it loads up very quickly and easy. It took less than 1 second to fully load the content, the way the website loads with all the information and pictures is straight away giving, in my opinion, a great website for users who want to access this website to book their courses and to just generally browse through the website to see what all the services the website has to offer to the people who are interested in looking. According to (MDN Web Docs, 2025), the acceptable duration is less than 1 second.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
· The website for the cooking academy does have many sub-pages, in fact there are seven sub-pages, if you just hover the mouse over one of the sub-pages, it will automatically provide a drop down menu for you to choose what you are looking for, in my opinion it is giving the users peace of mind that they can go straight to where they need to go to get to the pages they require. 


	Question 1c - Can a customer make a booking via the webpage 

	Answer: 
· Yes, a customer can make a booking on the webpage, The website provides an easy to use online booking system that allows its customers to select what type of class they would like to take part in, once they have selected a class they will add it to their basket, they would then click on their basket and check out. after they have entered all their details it will be confirmed. According to (Booking Live, n.d.) there are many advantages as you can access the online booking system from anywhere.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
· In my opinion, I think that the website has to many dark colours and too much text, as a food and cooking website I think that it should be more bright with more pictures showing that this website is in fact a teaching school, maybe more pictures showing more food or showing the head chef teaching the people who have paid and booked a cooking class. With the text on the main screen I would resize it to a smaller type of font and possibly change the type of font text. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
· When I have loaded up the cooking academy website on my mobile phone it is still very similar to the website when it is accessed on a laptop/computer, the only difference I can see whilst doing this is that the website seems a lot smaller on the mobile phone and you have to scroll more to find what you are looking for, I have also noticed that whilst on the mobile phone there are no longer any sub-headings like on the website when you access it from the computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
· There are plenty of different types of images on this website, from people cooking to just images of food, there also some pictures in my opinion that does not really need to be there, for example there was a picture of a woman attending an event which I don’t think has anything to do with the website that they are promoting. There is no videos on this website and the colour is a very bland and dark which I think could be improved. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer:
· Yes, on the main screen when you load up the website, the chat tool can be found towards the bottom right hand side of the screen in a green circle that states “ask a question chat now”, I think this is a great tool to have on any website because it can really help people who are not so advanced in technology, you can ask anything on the chat tool and it will help you get to what is you need, according to (Melt Web Design Agency, 2017) there any many benefits, for example it improves customer service and speeds up the process on the website.

	Question 2d – How effective are the social media links on the website?


	Answer: 
· On the website at the very bottom of the page on the right hand side there are the links for all the social media they are also advertising their website on, they use facebook, X (twitter), instagram, linkedin and youtube, I don’t think that the social media links are that useful as it is just used to advertise, where on the website you get all the information that you need.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
· In my opinion I think that the services offered by the company are both clear and not too clear, my reasoning for this is that when the web page loads up I don’t think it looks like a website where you can purchase cooking classes, I think it looks more like a business page for meetings whereas the reason I do also think that the services are clear is because one the web page has loaded, if you scroll down the page you see all the services the cooking academy has to offer and it stands out. 


	Question 3b -  How are customer reviews made available? Are these up to date? 

	Answer:
· The customer reviews are available right towards the bottom of the website, as you go down the webpage you will see a title that states “what people say“ there you have arrows next to the text that changes the reviews from all their different customers, there is no correct answer as to whether these reviews are up to date as there are no dates, months or years along side the reviews made by the customers. According to  (Indeed Editorial Team, 2024) customer reviews are important as they can help your business become more successful as it can build your reputation.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
· After looking at the reviews from previous customers left on the website I would consider to use their services as a staff building exercise, cooking classes where you could all work together, I seen a review that stated that the cooking academy was a great help in teambuilding, I think that the service is presented as high quality as they have expert and knowledgeable instructors/staff that help.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
· The prices are made clear to customers, I think that the prices in the cooking academy website do reflect the quality of service because all the staff and instructors are well trained in what they have do, also included in the price will be all the costs of the ingredients and other materials needed to support the class.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking academy 

	
	2. Cooking classes

	
	      3.   The cooking academy 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
· Yes, when you type in these words the company’s website is within the top ten search

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
· In my opinion I think that all websites have a great relevance in UK business because it is a great way of also advertising your company, I also think that having a website can help support business costs as the public can do their own research from home by looking on the website that can give any potential customer all the information they need, if the website was not there a company will have to hire more reception staff to take incoming calls to satisfy the customer needs. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
· In my opinion, I would completely change the whole structure of the website, my main points would be to change the colour, as it is at the moment it is a dark green colour, this is a website that is trying to promote and sell food classes, so I would make it more bright as a colour, I would also remove the top images from the website as I think that as company that is trying to sell cooking classes, that should be the first thing a potential customer should see instead of seeing images of people being in meetings, I think that is a bit misleading as a potential customer could then go off the page because they might think they have not gone onto the correct website.
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