2367563






Module title and code: Introduction to Maternity Care SHM111
Module leader: Anneka Bell
Student number: 2367563
Submission date: 27/09/2023
Word count:
Chapter 6- Breastfeeding in Modern Culture
Amy Brown 2016 edition















	
Introduction
The purpose of this assignment is to review chapter 6 Breastfeeding In Modern Culture from the book Breastfeeding Uncovered - who really decides how we feed our babies?. By Professor Amy Brown (Brown, 2016). In this work Professor Brown discusses and reviews the literature and experiences of mothers’ breastfeeding in contemporary society. This assignment will identify some of the main points that Brown makes about how modern technology, culture and social media can influence a woman’s decision to breastfeed or not.  It is important that any individual who aspires to work within maternity services, or undertaking a higher education course ie; HE Certificate in Maternity Care; develops an awareness and understanding of how social and cultural norms and the media can impact upon a new mother’s decision making.    
Brown (2016) discusses the commonly used mantra that breast is best and yet, when we look at current breastfeeding rates in the United Kingdom, it appears that this is not reflected in the statistics. The United Nations Children’s Fund (UNICEF) reports that Exclusive breastfeeding at six weeks was only 24% in England, compared to 17% in Wales and 13% in Northern Ireland (Unicef.org.uk). The World Health Organisation (WHO) recommends that children should receive only breastmilk until 6 months of age and then be breastfed alongside complimentary foods until 2 years and beyond (WHO.INT). The health benefits of breast milk, for babies include, protection from illnesses, infection, diabetes, obesity and sudden infant death syndrome (S.I.D.S) along with some protection from breast cancer, ovarian cancer and heart disease for the mother (UNICEF.org). Alongside the significant benefits to health UNICEF states that if 313,000 first time mothers breast fed for a total of 18 months it would result in an “incremental benefit of more than £31 million”(Renfrew et al 2012). Brown states that despite these well documented benefits mums are still choosing not to breastfeed Brown (2016)  
Following her review of the literature, Brown reports that many individuals do in fact agree that breastfeeding is best for baby, but society prefers not to see it in public Brown (2016). 
Whilst this maybe a common opinion in Western culture Brown (2016) notes that all breastfeeding mothers in the U.K are protected by the Equality Act 2010 and are able to breastfeed wherever and whenever they need to and should not be discriminated against (Pearson-Glaze,2023). 
Zaikman & Houlihan (2022) state that “Despite the legal right to breastfeed in public, women may be concerned about negative reactions from others, which may in turn impact their decision to breastfeed in public”.  When exploring the controversy and confusion that society has surrounding breastfeeding, breasts and why this makes people feel uncomfortable, Brown identified that many social and cultural issues can impact upon a women’s decision to breastfeed (Brown 2018). Direct negative attitudes displayed by the general public towards breastfeeding appear to continue to impact upon a women’s decision to breastfeed (Brown 2018). 
[bookmark: _Hlk147231581]Sheehan et al (2019) suggest that mainstream media reports of incidents where woman have been told they cannot breastfeed in various public places, reinforces the message amongst many mothers that exposing your breasts to breastfeed your child is not acceptable.  Brown (2016) uses the example of Facebook and how they remove images of women who have posted themselves breastfeeding with their babies, yet other sexualised images of breasts have been permitted. In a society where breasts are commonly sexualised and used to advertise various products in fashion and in the media, breasts are not seen as a means of feeding your child, rather they are there for aesthetic reasons only. Although social media and television can impact breastfeeding negatively it also has the potential to positively impact it too. Morse & Brown (2022) State that mothers seeking breastfeeding support via online platforms is common, and that online community support can indeed achieve improved breastfeeding outcomes by providing mothers with a feeling of self-efficacy and emotional wellbeing. 
Brown (2016) discusses the impact of social media upon breastfeeding outcomes and looks at whether technology, apps and what is labelled breastfeeding essentials, actually help or hinder new mums. Brown (2016) highlights that many of the makers of these are apps set out with one goal, to make money.  Multi-national companies often approach and reward those individuals with the most followers paying them to promote their products and influence their followers’ choices. The World Health Organisation and the United Nations Childrens Fund “How the Marketing of Formula Milk Influences Our Decisions On Infant Feeding”. (WHO & UNICEF, 2022) demonstrates the profound and powerful impact that online marketing strategies have had upon the health and wellbeing of mothers and children across several countries.   There are currently many apps and products on the market that claim to make breastfeeding easier. Brown (2016) states that although some of these things are indeed helpful, they can also pose a problem especially for parents that may be of a more anxious disposition.
     
Amy Brown is a professor of maternal and child public health at Swansea University, she is currently programme director on the MSc in child public health and director for the centre for Lactation, Infant feeding and Translation (LIFT). (Swansea University). Professor Brown has a particular interest in Infant feeding and public engagement (Swansea University). Professor Amy Brown was a psychologist prior to her current role (Swansea University). Professor Brown is an author and has many books and publications in the field of infant feeding and parenting. Professor Brown not only shares her knowledge and research in her books but also has a vast social media following on twitter and Instagram that she uses to promote her work. (Bing,2023)


Reading around Amy Browns chapter and identifying other research that has been conducted around this subject, has helped provide me with new insights into why women may or may not choose to breastfeed their baby.
It was extremely interesting to read about how the media impacts us daily and how it can and often does influence the way people feel and behave towards breastfeeding, It was also very interesting to explore the impact that sociological and cultural norms have upon us as individuals and as a society. 
I feel that this chapter was easy to read and it seemed to flow well.  I feel there was a good overview of each topic covered and although Brown comes across as being very pro breastfeeding, I felt she provided some balance in her arguments. I would recommend this book to professionals and students in all health and social care roles as well as pregnant and breastfeeding mothers and their families.
As a mum who has breastfeed her children, I found I could relate to many of the topics Brown covered, for example; feeling overwhelmed by conflicting information and advice that I came across on social media. 
The issue that concern me the most is considering the impact that social media has today, and how the negative influences towards breastfeeding are going to potentially impact maternal and child health in the future. 

Brown (2016) provides a thought-provoking chapter about breastfeeding in modern culture. She discusses the reality and numerous factors that influence and impact a woman’s decision to breastfeed her baby. However, Brown suggests that the evidence is conflicting. Despite knowing that there are significant health benefits to exclusively breastfeeding, women here in the UK and in many other countries, choose not to exclusively breastfeed their babies.
Brown proposes that in modern culture we are socially conditioned to view a women’s breasts as sexual objects and not as a means of providing nutrition for our children. A message that is continually reinforced through the media.
Technological developments, in particular the increased use of social media in our culture, has had some positive and negative impact upon breastfeeding, it has helped to provide information quickly to those who require support but, it has also enabled companies with another avenue to make money.
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