Social Media Options for Artists


The Functions of Social Media:

1. To create a network of like-minded artists and useful industry contacts.

2. As a point of contact with galleries, education establishments, agencies, picture editors, art buyers etc.

3. To promote your work: work in progress and specific events such as exhibitions or achievements (commissions, residencies, exhibitions).

4. To guide traffic to your website and other social media.

5. Re-share the work of others to make your network mutually beneficial.

6. To provide an insight into who you are. 

Regarding this point, consider if you want your social media to be a personal freeform journal or a more curated space. Does this vary depending on the platform in question? Try to sound out visitors to your platforms to gain feedback.



Instagram 	The dominant platform for showing images. Although many point to issues with the algorithm, which makes it more difficult to be found, it is still great for building communities with like-minded artists. Direct messaging also works well as a communication tool. Do you use this for personal images, for your work, or a mixture of the two? Do you need an account for your practice only?

Facebook 	Presents a way of interacting with other artists (generally but also groups) and industry people/groups: commercial, gallery, journalistic etc. Do you have an artist’s page?

Twitter	Interaction, communication and information depending on who you follow and who follows you.

LinkedIn	Professional interaction. Although it may seem corporate and stuffy, most gallery and other relevant art industry people are on it. Potentially good for looking for relevant jobs in curation, commercial or editorial situations.

Behance	Gallery/portfolio platform – good for showing work in progress.

Deviant Art	The largest online artist community platform. Good for emerging and early-career artists to exhibit, promote and share work.

TikTok	Short-form video. Can be used as a promotional platform for your artwork, especially if you work with video or performance.

YouTube	Time consuming if you intend to make the most of it but for setting up video content (which doesn’t just have to be film but could include portfolios, slide shows, books etc.), it is obviously the key player. 

The Dots	A kind of ‘LinkedIn’ for creative industries.

Dribbble	Taster site/work in progress. Perhaps aimed more at graphic design and illustration.

Discord	Although both Discord and Twitch are thought of as sites for gamers, they allow live video and streaming for any creative scenario and, therefore, have potential for artists to conduct events and happening via the medium.

Twitch	See Discord.

VERO 	File sharing site that although relatively small and therefore currently low on potential traffic, is algorithm and advertising free.

Are there other social media platforms that you use and find beneficial?

