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Abstract
The aim of the report is to analyse how the cultural and economic environment influence the entrepreneurial motivation. We are going to consider the entrepreneurship motivation is influenced 
The aim of this report is to demonstrate, that our argument “ yes, the cultural and economical environment has influence over entrepreneurial motivation”.
We are going to understand what is the entrepreneurship motivation and which are the current perspectives. Then we are going to analyse how the culture and economic environment influence the Entrepreurship motivation.

Understand the Entrepreneurship motivation
Motivation is a process that determine the people to take action, to achieve the goals, to be determined to be where the want to be. And yes, motivation is an excellent driver and together with entrepreneurship make an excellent team. 
Entrepreneurship is the start up businesses, take risks and this can be very challenging. But people start businesses from different reasons, often different then money. Entrepreneurship is the process that determine a person to look for his strengths and external environment opportunities. Entrepreneurship is recognising the opportunities (Shane and Venkataraman, 2000).
For example Bill Gates dream it was “to put a computer on every desk” (Zwilling, 2019) and he did it. As he mentioned, everything started with an idea an together with his partner developed the future Microsoft Office and for this he needed entrepreneurship motivation. In his case the motivation it was sustained by the market because at that time, it was a terrible need of an easy to use software.
Entrepreneurship motivation transform people from normal people in people eager to change, looking for opportunities, for business development, Entrepreneurial motivation is the must ingredient to create a successful business (Ardichvili et al.,2003). 
In time the concept of entrepreneurship has been changed and in 2015, it was a social change driver. (Rey-Marti et al., 2015) despite the conventional concept where entrepreneurship concept was linked with financial gain. In our days the concept is seen as a possible solution to solve the problems related to poverty, health, environment,
Maslow`s motivation theory is important in entrepreneurship motivation understanding. Each of those five steps have a role into future entrepreneur evolution. Maslow theory is bringing the sense of wellbeing, the “feelgood “factor that increase the higher the level is. (Mcleod, 2016)

 David McClelland`s theory identify three motivator, that each of have it and these are: the need for achievement, the need for affiliation, the need for power. (McClelland, 1987). His theory is also called “ the learned needs theory” because these three motivators can be learned. The dominant motivator depends on culture and life experience. Johnson (1990) observed a powerful relation between “ the learned needs theory” and entrepreneurship motivation and was confirmed in 2000 (Collins et al.,2000). 
Another motivational element is the desire for independence, the wish to take responsibility for your own actions instead to follow the others instructions.  Motivation is determined by ambition, goals, energy, stamina and perseverance (Collins et al.,2000).

Recently had been made a research about motivation of female entrepreneurs and for it has been found the women from Norway want to contribute to the society in comparison to the others from Rusia and Ukraine. The study found the cultural and social context determine these 2 different approaches. The women from Norway had many possibilities provided by the country economical and development. It is interesting how the culture and economy influenced women entrepreneur. For example Norway government involve as much as possible women in important positions ( OECD, 2012). In Norway is a big gap in entrepreneurship between men and women involvement and the research has shown the difference is in women and men values, their perception over the risk. (Berglann et al.,2009). In Norway female entrepreneur are much more respected and supported, they do not have to prove anything. (Solosvik, 2019). For Norwegian female entrepreneur very important is to care of the society.
In Ukraine, entrepreneurship is perceived as key driver to stimulate their economy and to reduce the differences.  Ukraine and Russia have an economical similarity and the entrepreneurs women from these two country have few similar entrepreneurship motivation are they are: need for independence, self-realization, increase income. (Solosvik, 2019)
This study is made recently, 2019, and is shown how the country culture and economy and government influence the female entrepreneur in their decisions but mostly in their entrepreneurship motivation, which so different between these three countries.

How the cultural environment influence the Entrepreurship motivation
It is known people grow up with their specific believes and they get from the society the cultural values and these two elements influence who they are and their life. The cultural environment is the base for human relationship. 
Max Weber consider the entrepreneur`s behaviour is determined by the culture of the environment. Weber focus point is given by the fact the socio-cultural environment affects the entrepreneurial attitude and behaviour. 
(Shapero,1975) considers high level of education challenging the nature of entrepreneurship.
Some analysis of the “pull” and “push” factors has shown the “push” entrepreneurs prefer to close their business rather then compromising their life comfort, they put themselves on the first place then the business, They do not fight for their business, they use the business for their benefit. The “pull” entrepreneurs are the successful one because of their involvement and dedication in business.
The study made by (Robaro and Oghenerobaro,2012)  confirmed the cultural environment has impact over the entrepreneurship , over people values and behaviour.
The cultural environment determine the behaviour, reactions, mentality of the people. It is known the influence of the society over the people development. Each country differ in mentality, behaviour and approach. If we are looking for a moment only to the communication process that is so different between Japan, United States and Italy for example. The cultural environment is telling to the entrepreneur if he is compatible with that country or province. Also the cultural environment the entrepreneur grow up is reflected by its behaviour, approach, as well as education.
An entrepreneur always will be highly motivated by the country or area compatible with his behaviour, culture, approach, education.
As could be seen the cultural environment plays an important role in entrepreneurship motivation.

How the economic environment influence the Entrepreneurship motivation
The economic environment has the most and immediate impact on entrepreneurship. Necessity is the one that determine people to think and become entrepreneurs. The economical situation of a country, no jobs, push people to think over what they can do by themselves and what they can do for the others. Economic environment is moving very fast, nothing is the same, is not easy to control , is complex and changing very fast. Economic environment contains the economic conditions, economic policies, country infrastructure, resource, the capital. It seems without economic environment, the entrepreneurship will not exist because this is it`s living environment. 
The elements of the economic environment are going to presented as follows. (Daksh,2018).
The economic system of a country decide the nature and the scope of the entrepreneurship. Entrepreneurs can work independently in a capitalist economic system but the situation is not the same in a socialist economic environment. (Daksh,2018)
Economic conditions describe the level of the economy: developed, underdeveloped, or developing. The type of entrepreneurship is determined by the level of development of the economy. Here we should pay attention to the way is shaped the entrepreneurship in developed economies despite of underdeveloped economies that do not represent to much interest to the entrepreneur. In developed economies the entrepreneur should come with new ideas and innovation is the key to be successful. (Daksh,2018)
 Structure of the economy is characterized by the income, capital development, market and these are elements of interest for the entrepreneurs.(Daksh,2018)
Trade Cycles and here we are talking about inflation cycles that create a very challenging market due to unexpected changes. (Daksh,2018) 
Economic policies and laws can create or destroy business. For example in this moment, the United Kingdom economy is going to face a huge change due to Brexit. Brexit  which is a political decision, determine a lot of changes in the country, in the legislation, economical conditions and for entrepreneurs these represent a challenging economical environment due to high rate of unknown. (Daksh,2018)
Financial resources are the one that encourage the innovation, new products introduction on the market. The entrepreneurs are interested in financial resources due to their contribution to business development. Lack of capital determine the entrepreneurs to be sceptical and not quite interested to invest in that economical area.(Daksh,2018)
Human capital formation represent one of the key elements when we are talking about production businesses. High skilled people are always preferred but low level of education might determine the entrepreneurs to be sceptical. (Daksh,2018)
Resources of production are very important for production plants. In case these exists then the entrepreneurs will be interest to invest, if not the risk is too high.(Daksh,2018)
Market and competition they are very important for the entrepreneurs. It is a must for them to know the market otherwise their business might suffer because they are not on the right direction. (Daksh,2018)
As could seen the economical environment is a very important factor of influence over the entrepreneurship motivation. The entrepreneurs are answering in a way or another to the economical environment changes but for sure they will not be without moves.
Conclusions
In the present report we navigate through the entrepreneurship  and motivation definition, cultural and economic environments, women in entrepreneurship, a 2019 study. After all of these we can say the our argument “ the entrepreneurship is influenced by the cultural and economic environment” is true.
Are entrepreneurs that are used to follow their instinct when they decide to make investments but all these knowledge given by the influence of cultural and economic environment, will determine them to evaluate the level of risk. 
Entrepreneurship has incorporated a dose of risk and even opportunities are at the horizon is wise to check the cultural and economical environment before to make any decision.
In conclusion the argument from the beginning of present raport has been demonstrated as true.
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