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[bookmark: _Toc157779281]Executive summary
This paper will cover the following topics: financial statements and comparations from both Corinthia and Ibis/Accor companies, their marketing position and the impact they offer to their customers, sustainability issues and plans for the years to come. 
[bookmark: _Toc157779282]INTRODUCTION

This report is written as a financial comparison of two different classes of hotels: Corinthia, a high luxury end hotel, and Ibis, a Premium, Mid-economic hotel, and part of the Acor Group hotel chain. 
The following data is taken from the financial statements of International Hotel Investment (The Group, p.3, 2023), from January 1 to 30 of June 2023 in comparison with the 2022 December period. The Group registered a total revenue of 124.8 million euros compared to 95.8 million euros registered in the previous year, seeing an increase of 30 per cent, not being affected by the Covid lockdown. In the meantime, EBITDA was 18.78 million euros in the first half of the year compared with the 2022 Covid year which registered 17.3 million euros, hitting 15 per cent due to inflation, increase in energy costs, the situation in Budapest, exchange rates from other currencies to euro and the expenses of building new Corinthia hotels in 2024 and 2025. At the same time, interest income and expenses have increased by 4.5 million euros from a total of 12.8 million up to 17.3 million euros. [image: A close-up of a document

Description automatically generated]International Hotel Investments p.l.c. (p.4,5, 2023)

[image: ]International Hotel Investments p.l.c. (p.6,7 2023)
[image: ]International Hotel Investments p.l.c. (p.8 2023)
[image: ]International Hotel Investments p.l.c. (p.9 2023)
Oxford English Dictionary (2023) points out that EBITDA is defined as earnings before interest, tax, depreciation, and amortization. 
As it is shown in the graphs and declarations the increase in revenue in the year 2023 is much more significant compared to the same period of the year 2022, proving that companies can recover in a short amount of time after a pandemic, the massive rise of price risings and even country confrontations. And of course, expanding the business with high-class hotels is a huge investment that will impact the company for a short period till it starts to produce itself. 
As for Ibis hotels, Accor (p. 4, 2023), points out that since 2019 it has seen a huge increase in the recovery of the business, going up 19 per cent in RevPAR after the Covid pandemic and the lifting of the strict policy post-Covid in China in its late 2022’s. As for the first part of 2023, the company opened 114 hotels, equivalent to 14,500 rooms, with this the net unit growth rose to 3,5 in the last 12 months, for the whole year, the company declared a forecast of net unit growth of the network would be between 2 and 3 per cent. [image: ] Accor (p.4,5 2023) 
These graphs show an increase of 34 per cent for the year 2023 pointing to the recovery of the business over the years after the Covid pandemic period with a revenue of 1,418 million from the Premium, Midscale and Economic sectors.
Since 1st January 2023, Accor (p.27, 2023) changed the way its organisation functions by splitting the company into two independent divisions to accommodate customers' needs, on “Premium, Midscale and Economic” which covers Ibis and other brands such as Novotel, and second division are “The Luxury lifestyle” for example Orient Express. 
[image: ] Accor (p.6,7 2023)
Accor (p6,7 2023) points out that, The Premium, Midscale and Economy division grew its RevPAR by 26% versus 2022, still mostly driven by prices rather than the rise in occupancy rates. The United Kingdom, which represents 12% of the region's room revenue, posted a balanced growth in RevPAR between London and other cities. In Germany, the country which accounts for 13% of the region's room revenue, RevPAR improved significantly in the second quarter but continued to be behind compared with the rest of Europe.
[image: ] Accor (p.9 2023) 
As for EBITDA, Accor (p.9 2023) explains the following: The Premium, Midscale and Economy division generated EBITDA of 330 million euros, up 71% versus 2022. The Management & Franchise (M&F) business posted an EBITDA of 276 million euros, up 33% versus 2022, and Services to Owners EBITDA came to 2 million euros in 2023, slightly positive because of strict cost control.
The net profit visible changes were made due to the improvement in the share of net profit of equity-accounted investments, positive at 9 million euros vs a negative of 27 million euros in 2022, which is primarily driven by the recovery at Accor Invest, which enjoyed a rebound in business, particularly in Europe.
[image: ] Accor (p.11 2023)
Accor (p.11 2023) also discusses the cost of net debt decreased from H1 2022 to H1 2023, increasing interest rates on cash investments. Recurring expenditure, which includes "key money" for development and digital and IT investments, was slightly higher than in the initial 2022 at 80 million euros, given the Group's acceleration in the Luxury & Lifestyle segment. Repeating investments in 2023 are expected to be more than 200 million euros. In H1 2023, a shift in working capital is observed and reflects the business growth reported. At the end of June 2023, the group's net financial debt increased to 1,837 million euros, compared to 1,658 million on December 31, 2022. On June 30, 2023, Accor's average cost of debt was 2.5%, with an average duration of approximately three years, with no major repayments due before 2026. At the end of June 2023, Accor had a liquidity position of 2.7 billion euros.
[bookmark: _Toc157779283]Main body
Space International Hotel Design (2015) discuss how Corinthia hotels meets the demands of shareholders, fulfils the growth of their management team, and delivers the brand’s values to the guests. Maintaining authenticity and having faith in the development and expansion of the brand are considered crucial by many. Investors, it seems, prefer to be connected to a sincere and motivational narrative. Making one's goal known and implementing it along the way is therefore seen as essential. The demand for premier trophy properties in strategic cities appears to be constant. The company claims to carefully select compassionate and eager individuals who go above and beyond to make visitors' stays unforgettable. By promoting talented employees to management positions, Corinthia Hotels aims to foster a sense of devotion towards the company and its brand. Through routine implementation of standard operating procedures and training, they claim to guarantee consistency in service provision. The company claims to create their success story by genuinely caring about their clients. They believe that hospitality is a time-honoured skill that requires a team effort. The principles of sincerity, understanding, accuracy, and enthusiasm are said to be critical to the brand's essence. These values are supposed to guide employees in their work. Managers are encouraged to lead by example and treat their team members with respect and decency to effectively communicate the brand's values to visitors.
When it comes to company shares and customer reward systems, Corinthia Group (2024) points out a series of terms and conditions for the PRIVILEGE CARD to be used within their facilities and one of them is that the Shareholder Privilege Card may not be used in combination with any other Corinthia offer, Elite Card or any other Corinthia Group discount scheme, employee benefit or ongoing promotions.
The Shareholder Privilege Card is non-transferable and may only be used by the registered cardholder, it is only offered to Shareholders having 1,000 or more IHI Ordinary Shares.
The card does not have an expiry date and will remain valid as long as the holder is still in possession of 1,000 or more IHI ordinary shares. The card will be automatically terminated should the holder dispose of the investment.
Discounts apply if the outlets concerned are operated by a Corinthia Group subsidiary. From time to time some outlets at Corinthia Hotels might be operated under independent management.
As for the discounts that the shareholders receive Corinthia Group (2023) gives the following data: Accommodation at overseas hotels, shall be discounted by 10% on the best available rate. The discounted rate includes VAT and excludes Breakfast. Free upgrade to the Executive Club and access to executive facilities, subject to availability. 
Accommodation at Corinthia London at a special fixed rate of £445 per room excluding Breakfast and VAT. (Excluding the period between 29 May to 1 June during the Champions League Final and 1 July to 14 July during the Frieze Art Fair). Other Benefits - Overseas 15% DISCOUNT Food and beverage consumption. (Excluding Kerridge’s Bar & Grill at Corinthia London, Caviar & Bull Restaurant and Uncensored by Caviar & Bull at Corinthia Budapest).15% DISCOUNT All treatments at the SPA at Corinthia Lisbon.[image: ] Corinthia Group (2023)[image: ] Corinthia Group (2023)
All these benefits offered to shareholders tend to get customers to invest in the company just for the benefit that they receive from it. 
For the position within the market including customers reviews and current discounts U.S. News and World Report (2024) ranked Corinthian London hotel on number 13 among the best London, England hotels, the Corinthia Hotel London's suites, diversity of amenities, and level of service frequently impress guests. However, a few preceding tourists have mentioned that the nightly accommodation costs were high.
[image: ] U.S. News and World Report (2024)
Coming back to Ibis by Accor, All things fitness and wellness (2024) discuss the idea that customer experienced change more post the covid pandemic then it used to be before, that guests try to disconnect from their day-to-day life and heal somehow from the daily stress. As such 80 per cent across all Accor brands, meaning 4 out of 5 of the guests are looking to improve their well-being while on holiday, in this case offering all the necessities for them is crucial, from building hotels in a sustainable matter, to all available facilities and certain healthy foods. 
On another note, Accor Group Homepage (2024) points out that the Ministry of Tourism in Saudi Arabia has recently entered a strategic partnership with Accor, to support and develop Saudi talent within the hospitality industry. The collaboration, known as the "Tamayyaz by Accor" program, aims to provide opportunities for fresh graduates and talented individuals to advance their careers, expedite nationalization efforts, identify crucial roles within each department, nurture internal talent, implement onboarding programs, and create plans for career growth. Upon completion of the 6-month program, a total of 256 trainees will be employed in their preferred departments within the hotels.
The "Tamayyaz by Accor" program consists of three distinct tracks: Hospitality Specialist, Hospitality Operations, and Hospitality Leadership. The Hospitality Specialist track introduces local talent to the fundamental aspects of non-operating hotel departments, such as Talent and Culture, Marketing, Finance, Business Development, and Guest Experiences. The Hospitality Operations track focuses on departments like Food and Beverage, Front Office, Housekeeping, Culinary, and Engineering. Lastly, the Hospitality Leadership track aims to enhance leadership skills by applying the Accor Leadership Framework.
All these innovations and efforts from both Corinthia and Ibis/ Accor for their guests prove that there is no limit when it comes to hospitality when supporting customers and communities around the world and finance is not an issue. 


[bookmark: _Toc157779284]Recommendations and conclusions
Accor (2024) points out that the travel and tourism industry, are responsible for 9 to 12% of the world's greenhouse gas emission and must address these challenges and build more sustainable models to meet the expectations of stakeholders such as investors, owners, business partners, team members, and guests, while efforts have been made to limit the impacts of activities on the planet and its inhabitants, it is recognized that the future of hospitality relies on the sustainable business model built today. The ambition is to make a positive contribution to society, from local economies to environmental impact, with a strong focus on people and nature as the core of the sustainability strategy.
The primary objective is to have a positive impact on people and nature, two fundamental aspects of the sector and its activities, travel, and tourism, which account for up to 10% of global employment, have a crucial role to play in promoting positive values within the industry. 
Furthermore, tourism is intricately linked to the natural world, relying on its resources, and drawing appeal from the unique environments of each destination. At Accor, in line with the Paris Agreement, they have pledged to achieve Net Zero carbon emissions by 2050 and actively reduce greenhouse gas emissions. The commitment extends to the preservation and responsible use of natural resources, as well as the protection of ecosystems and biodiversity, aligning with the Kunming-Montreal Agreement to preserve and restore at least 30% of the world's land, coastal areas, and oceans by December 2022.
As for Corinthia hotels, Corinthia.com (2024) points out that it aims to build The Corinthia Oasis which is a regeneration project that aims to transform a brownfield, derelict, and disused site into a top-tier Mediterranean resort that the island can truly be proud of. The project follows a forward-thinking sustainability philosophy, aspiring to meet green design standards and achieve eco-certification from industry-leading accreditation institutions.
The resort will boast various features, including eco-gardens and green roofs, natural climatization solutions, ventilation and thermal insulation systems, heat recovery systems, and the reuse of both rain and grey water. Additionally, the site will offer onsite green transport and cycle paths, intelligent, energy-efficient, and low-impact lighting, as well as site-wide waste management systems.
After comparing both Corinthia and Ibis/Accor companies the key futures that need to be remembered is that hospitality and the way guests expect holidays to have changed through the years. No matter if they access a 5-star hotel or an economy one, guests expect to find wellness awareness, sustainability awareness and good financial management all the way. 
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International Hotel Investments p.l.c.
Interim Financial Statements
For the period from 1 January 2023 to 30 June 2023

Interim Statement of Changes in Equity - the Group

Reporting
currency Othet Total Non

Share  Revaluation  Translaion  conversion equity Rewined  atibutable  controlling

capital resene reserve difference  companents camings to owners interests  Total equity
€000 €000 €000 €000 €000 €000 €000 €

Balance at 1 January 2022 615,685 61,003 (20,049 “w 2,617 (34,940 624,759 38216
Profit foe the pesiod 2 = . 1 = 1,148 1,148 2
Other comprehensive loss H 25) 44386 2 = < 44,361 39.769
Total income and expenses for the period i 25) 44,386 = - 118 5500 40,571
Balance at 30 June 2022 615,685 60978 24,337 1) 2617 33.792) 670268 208,519 878,787
Loss for the period - - - - - {6,590) (6,5%0) 3,446 (49
Other comprehensive loss - 419 (55,360 - = - $56779) 972 (57,751)
Balance at 31 December 2022 615,685 59,559 (1023) W 2617 (90,382) 06,59 17,892
Loss for the period : 5 . (10256) (10256 (11,720
Other comprehensive income i ) (13272) - . 4 (13272

Total income and expenses for the period = - (13.272) s = 10256 2

Balance at 30 June 2023 615,685 59,559 (44,295) 4 2617 (50,638)) 583371
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For the period from 1 January 2023 to 30 June 2023

Interim statement of cash flows - the Group

1)anuary to 1 January to
30 June 2023 30 June 2
€000 €000

Profit/ (loss) before tax. 4,738) £
Adjustments. 37,355 14967
Working capital changes:
Inventories @,019) (1478)
Trade and other seceivables (.333) 1776
Advance payments - “76)
‘ade and other payables 16,160
Cash generated from operations 214
Tax pasd 1
Net cash generated from operating activities TH078
Investing activities
Payments to acquire property, plant and equipment @3392) a20m)
Payments to acquire mtangible assets (s61) a2
Payments to acquire mnvestment propesty (®07)
Payments for acquisition of financial assets at fae value theough
profit or loss - @m)
Proceeds from sale of financial assets at fair value through profit or
loss 1145 4543
Interest received 280 192
Net cash used in investing activities @3335) 7926
P
Bank finance advanced — net of arrangement fecs 27,52 -
Repayment of bank borrowings ®,076) (51.210)
Advances by ultimate parent < 26,000
Principal clements of lease payments @,138) 1,033
Interest paid (15,336) ©953
Net cash used in financing activities 2,602 (219
Net change in cash and cash equivalents 2,040 (32044
Cash and cash equivalents at beginning of period 55,740 97,906

Effect of transhatson of group entities to presentation cusrency
Cash and cash equivalents at end of period
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2023 Interim consolidated results.

Hotel Portfolio - June 2023
e
Owned & leased Managed Franchised Total The Group reported H1 2023 revenue of €2.402 milion, up 35% lke-for-like (LFL) versus H1 2022. This growth
June 2023 breaks down into a 34% increase for the Premium, Midscale and Economy division and 40% for the Luxury
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Management & Franchise revenue

In € millions 2022 2028 [ 'cer;r:(g;] c:\;rﬁe
ENA 193 242 26% 26%
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Americas 5 - o~ -
403 36% 39%
Luxury £ 153 5% 60%
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Luxury & Lifestyle 138 P B =
TOTAL 434 613 4% 45%

ReVPAR excluding tax by segment - H12023

Occupancy rate Average room rate RevPAR
12023
vs.H2022

% chgpisLRL € chg%LFL € chgwLRL
ENA e a0 o7 55 & ED)
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ReVPAR excluding tax by segment - Q2 2023
Occupancy rate A RovpAR
Q22023

VEgrac: % chgpstiL € chg%LFL € chgLFL
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Luxury 28 75 257 01 62 25
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Total 7.4 52 2 159 76 253
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1.3.2. Consolidated EBITDA

Consolidated EBITDA stood at €447 million in H1 2023, ie. more than double the figure reported in H1 2022.
This performance was linked to the strong recovery in activity and strict discipline in costs of Services to
Owners, enabling the Group to post a marginally positive EBITDA as expected in this activity.

In€million 12022 12028 (S;'::; c:‘::je
MeF m 76 +30% 3%
sto 63) 2 NA N/A
HABOther 57 2 0% 5%
Premium, Mid. & Eco. 01 330 64% %
MeF 8 Wl om% 6%
sto @ 1 NA N/A
HABOther 1 % NA NA
Luxury & Lifestyle 6 4 169% 6%
Holding & Iterco (60) 7 NA NA
ToTAL 205 w“@r e +109%

133. Net profit

In € million 12022 H12023
Revenue 1725 2402
EBITDA 208 447
EBITDA margin 2% 19%
s ) 6
Share of net profit of associates & JVs @) °
Non-recuring items. 25 2
Operating profit 97 381
Net before profit from 32 248
Profit from discontinued operations

Net profit, Group share 2 248

Net proft, Group share was €248 million in H1 2023, compared with €32 million in H1 2022.
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13.4. Cash-flow generation

In € million HI2022  H12023

EBITDA 205 441
Cost of net debt (o) 28)
Income tax paid ] (©7)
Payment oflease liabilties (36) (49)
Non-cash revenue and expenses included in EBITDA and other 5 5
Funds from operations excluding non-recurring items m 325
Recurring investments s5) (80)
Change in working capital and contract assets (s) (s8)
Recurring free cash-flow @ 157

During H1 2023, the Group's recurring free cash flow improved significantly, from €41 million in H1 2022 to
€157 million in H1 2023,
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Interim Income Statement - the Group

1January to 1 January to

30June 30 June 2022
2023
€000 €000
Revenue 124,787 95,776
Direct costs (69.631) (50914)
55,155 34,862
Marketing costs @217 (3,540
Administrative espenses @3,600) (16,896)
Other operating expenses ©9,590) G097
Operating results before depreciation and fair value gains/(losses) 18,749 17,520
Depreciation and amortisation (13,960) (14,351)
Other losses arising on property, plant and equipment @49) “9)
Other operational exchange gain,/ (losses) ©23) 1,638
Results from operating activities 3717 2567
Net changes in fair value of financial assets through profit and loss 175 1,634
Finance income
- interest and similar income 280 192
Finance co
nterest expense and similar charges 47,308) (12,840)
- net exchange differences on borrowings 1,6 10532
Profit/(loss) before tax 14,738) 817
Tax credit 3,014 a3
Profit/(loss) for the period (11,724) 502
Profit/(loss) for the period attributable to:
- Owners of IHI (10,256) 1,148
- Non-controlling interests 1, 346)

(1,724) 02

International Hotel Investments p.l.c.
Interim Financial Statements
For the period from 1 January 2023 to 30 June 2023

Interim Statement of Comprehensive Income - the
Group

1January to
30 June 2023

€000

Profit/(loss) for the period 11, 802
Other comprehensive income/(loss):

Gross deficit asising on revaluation of hotel propesties - 1)
Deferred tax on surplus assing on revaluation of hotel properties - 6
“Transhation reserve (12,122 45930
Income tax relating to components of other comprehensive income 5939 (6136)
Other comprehensive income/(loss) for the period, net of tax (6,153) 30769
Total comprehensive income/ (loss) for the period 7, 40571
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For the period from 1 January 2023 to 30 June 2023

" . . s Interim Statement of Financial Position - the Grou;
Interim Statement of Financial Position - the Group B

30 June
2023
€000

Capital and reserves atributable to owness of IHL:

Issued capital 615,685 615,685
;"‘" Revaluation reserve 59,559 59,559
Sarine Teanshtion reserve (44,295) G1023)
Tntangble assets 46,700 46785 Reporting currency conversion difference 443 443
Indemaificaion asets 17,168 17,168 Other components of equity 2617 2617
Tavestment property 157916 167682 Retsined carings PR < S =
Propeny, plant and eqipment 1268016 1254715 Niascomolig i
Right-of-use assets 12,8% 1626 Total equity
Deferred tax asets 24,997 18019
Investments accounted for using the equity method 5,198 i
Financial assets a fair value through profit or loss 5373 ok payables 1028 1056
Other financal assets at amortised cost 6201 Bank borrowings 149,181 277,490
Trade and other receivables 1429 Bonds 238,357 273,062
1534361 Lease iabilities 10377 10542
— LSSAM LSS Other finaneial abibtes 26,654 26714
Deferred tax liabilities. 9,129 91,59
Curent Provisions 206
Inventories 15610 14606 525,185
Other financial assts at amostised cost 110 152 s
“Trade and other receivables 50,985 45337 Tiads ond oo papabis o758
Cusrent tax asset 73 50 Bank borrowings 210,894
Fanancial assets at fair value through profit ot loss. - 1018 :*md] i 44,925
Cash and cash eguivalents 35 6231 Ot fioancanlbikies 115
Assets placed under trust seangement n n Cusrent ax labibties
157,260 7 357,983
Total assets 685,150 T s taioh — e suMo

“Total equity and liabilities 1,683,155 1662052




