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Evaluation of marketing theory that underpins your blog: e.g. how your blog helps to market your charity,  the target audience, the objective of each blog, how you engage the target audience, the marketing metrics to evaluate each blog.
These blog posts purpose is to act as a compelling call to action for individuals to join the fight against Cancer through Cancer Research UK by volunteering. I believe that it emphasizes the essential role volunteers play in supporting the organization's many ways that people are people are putting in the efforts and highlights diverse opportunities for individuals from various backgrounds to make a huge impact. 

The first blog outlines specific volunteer opportunities, including community fundraising, retail volunteering, advocacy and awareness, and administrative support. Each possibility is advertised as an accessible and redeeming way for each person to contribute their time and skills. The push on community fundraising entices the reader and persuades them that the power of local events in not only raising funds but also strengthening community bonds, as proved during challenging times like lockdowns. 

Furthermore, the first blog touches on but the second blog addresses the importance of Cancer Research UK's charity shops in raising money for funding of essential research. It invites readers to consider volunteering or engaging with these shops, portraying them not just as shops but as these under looked community hubs. The mention of sustainability and the role of charity shops in reducing waste aligns with contemporary societal values, making it a compelling reason for readers to support these efforts (especially targeting the younger audience). 
From a marketing perspective, the executive summary emphasizes the emotional fulfilment and sense of community that volunteering with Cancer Research UK can provide. By framing that volunteering is more than just giving up some of your time but as a collective effort to fight cancer, the post appeals to readers' human side with the fact if this being such a well-known illness and something that has caused many people grief and hurt, this creates a positioning that they are valuable contributors to a mission that stops people forming going through what they unfortunately have. 

In conclusion, the blog post that I have created effectively combines emotional appeal, practical information, and a clear call to action, making it a persuasive marketing tool for Cancer Research UK. It not only informs readers about volunteer opportunities but also instils a sense of purpose, community, and the potential to make a real difference in the fight against cancer. 
 

