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[bookmark: _Toc58619690]Introduction
The purpose of this report is to analyse and evaluate the credibility and essence of a selected article for a chosen topic. The report looks at an online article that was published by The Conversation in 2019, and although journal or book articles are much more preferable in terms of relevance and credibility, Internet articles can be just as credible depending on the resource that they come from. The essence of the article revolves around the charity organisation called The Salvation Army. 
[bookmark: _Toc58619691]The Conversation
This online platform was founded back in the year 2010, and it is established as a non-profit outlet in the online media sector as well as an independent information and data resource provider. It was established originally in Australia; however, the platform has expanded in other countries such as the United Kingdom in the year 2013, the United States a year later, and in the consecutive year it was established in variety of other locations such as Africa, France, Indonesia, Spain, and Canada. In terms of funding or ownership, the website is maintained by an educational charity that is known as The Conversation Trust. Generally speaking, the website platform has a range of different and very diversified topics which are all or majorly based on fact checked evidence weird opinion is that appeared to be more liberal or have a liberal perspective to them.
Nonetheless, for the selection of this website it was established that the factual reporting is very high according to Media Bias Fact Check (2020). It is also important to outline the fact that it is lead to bias in comparison to other platforms such as Medium. The words down there are incorporated into most of the articles published on The Conversation are not loaded and do not attempt in any way to act as an influence over a reader by appeal of emotion or presenting stereotypes. Therefore, it can be stated that the information provider is fully credible to use in this report.
[bookmark: _Toc58619692]The Conversation - Chosen Article
The article of choice analyses how the Salvation Army and is provision of red kettles has become a tradition during Christmas time or during winter months. The article is published by Winston (2019). 
The article begins its outline of the Salvation Army by stating that it is among the list of top grossing charities in North America, with generated donations of over 140 million USD dollars. The revenue that was generated was almost 4 billion USD dollars with the help of grounds, sales, bequests, and also donations that there are perceived as in kind with direct and investment contributions. The red kettles are provided by women and men on the streets weird uniforms that signalise that they are from the charity. 
The author goes on to explain that the foundation of the Salvation Army is traced back to 1878 by William Booth. .The charity was established in order to help the poor people living in highly populated cities in the United Kingdom such as London and in comparison to its current status where it has one of the most profound presences in the United States, the author expresses quite an amazement of its history.
In terms of entry in the United States, the author explains the history behind the march of individuals in uniforms from the British military with a description of mission through martial terms. The charity is formed to help the poor immigrants who live in the streets of the East End of London and they named themselves the Salvationists. 
William Booth's arrangement was to send his troops around the world, and his first stop was the United States. One of his original staff moved to Philadelphia and kept in touch with Booth about the inhabitants' demand for salvation. In 1880, a small gathering of British rescuers appeared in Castle Garden, the first place of migration in New York. The congregation quickly began singing songs set to famous tunes and walking around lower Manhattan. Over the next few days, the English "warriors" hung banners, such as promotions for business entertainment, for a praying administration in Harry Hills, a main ballroom, a theater and a canteen. Not only was the atmosphere full of drinkers, prostitutes and pleasure seekers; its ingenuity as a strict gathering place provided attention to the press. Such startling behavior led to an examination of the Salvation Army. Their noise, even in aid of spirits, was examined by the New York pastorate and ignored in newspapers and magazines. The fact that the Salvation Army emphasized women ministers when most Protestant gatherings did not appoint ladies simply added to its reputation.
However, the military did not surrender. Squeezing their "invasion" past New York, the fighters headed first to Philadelphia, and later across the country. Their wealth attracted young people and ladies to the cause. The young people loved the idea of ​​a military campaign with strict goals, and the ladies joined on the grounds that the Salvation Army offered them places for initiative and authority. In fact, William Booth's girlfriend, Maud Ballington, chased by his two little girls, Emma and Evangeline, led the U.S. Salvation Army from 1887 to 1950. In both the United Kingdom and the United States, rescuers believe they are twofold: changing Gentiles and helping the poor. From the point of view of the Salvation Army, the two connected in the thigh, which is why people open shelters for addicts, alcoholics and whores. However, they further tried to help "down and out", their name for the poor. Among their initial efforts were Christmas evenings for the capital's poor. However, the discovery of food and blessing assets was worrying.
Until 1891, rescuers had stations throughout the country. In San Francisco, Salvation Army Captain Joseph McPhee was eager to present a Christmas feast to 1,000 of the city's least fortunate residents. Puzzled by his lack of progress, he chose ad lib. Grabbing a pot of crabs from a nearby pier, he balances it from a stand at a busy intersection. Above the pot was an inscription: "Fill the pot for the poor - free Christmas dinner." McFee's mission was a triumph. News spread and the pots soon gave Christmas dishes to thousands across the country. The sweat further restored the image of the Salvation Army. Instead of seeing rescuers as a noisy bunch of strict apostates, many Americans view their work with poor people. When neither state nor central governments provided a social welfare network, the Salvation Army offered dinners, beds, jobs, and clinics to people without money.
Eventually, to help in the first and Second World War through charitable behaviour and utilising the resources of the red kettles that was growing in popularity, especially in the United States, this became an unspoken tradition for Christmas. The author looks at the state of immense growth that the charity has undertaken and undergone for the last one century and half.
[bookmark: _Toc58619693]Evaluation and Conclusion
The article is based on a topic that is not politically or economically involved with the well-being or stage of a given country and rather tells a story of a very long and maybe not so well-known tradition linked to the charity Salvation Army. The author may have aimed to raise awareness of the history and background of what the charity does which may also help its popularity increase where people feel more encouraged to make more donations.
In conclusion, with the provided information above, the article is purely informative, and it is very well cited weird and additional supporting check by Media Bias Fact Check. Although this is an online article, the website platform The Conversation holds a high level of factual information and credibility which can be taken seriously by the reader who does not feel compelled or influenced with a particular view, from a liberal perspective or otherwise.
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