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Businesses now rely heavily on social networking sites like Facebook and LinkedIn when hiring new employees. Through these platforms, businesses may post job openings, communicate with possible candidates, and reach a large and diversified talent pool. With an emphasis on the benefits and drawbacks for companies, this study examines the usage of Facebook and LinkedIn in hiring. The analysis is supported by the inclusion of pertinent literature.
Overview of Social Media and Its Use in Recruitment
Online systems that enable content creation, sharing, and exchange are referred to as social media. Well-known websites like Facebook, LinkedIn, and Twitter have changed from being tools for socializing to becoming vital business tools, especially for hiring. Facebook's vast user base and LinkedIn's emphasis on professional networking have made both sites crucial for luring top talent.

Social media's ascent has changed the hiring process. Businesses have historically used strategies like posting job openings in newspapers or using recruitment firms. These days, social media gives companies direct access to millions of individuals across the globe, increasing their talent acquisition opportunities. This shift from conventional hiring practices to contemporary digital strategies shows a fundamental shift in how businesses find and evaluate talent.


Recruitment: Traditional vs. Modern Methods
Attracting, vetting, and employing qualified applicants for available positions is known as recruitment. Print advertising, job fairs, and hiring agencies were all part of the traditional recruitment process, which was typically more localized. Despite their effectiveness, these techniques were frequently expensive and time-consuming.

On the other hand, contemporary hiring practices depend more and more on online job boards, Facebook, LinkedIn, and other digital platforms. Reaching both active and passive job seekers is made quicker and more affordable with the help of these technologies. Social media's expansion has allowed companies to interact with a worldwide talent pool, increasing process diversity and efficiency. (Indeed, No date) 
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LinkedIn for Recruitment
Many people consider LinkedIn to be the best professional networking site. It enables recruiters to look for applicants using particular criteria, such as work experience, education, and talents. With the help of LinkedIn's sophisticated services, like InMail and LinkedIn Premium, recruiters may actively contact possible applicants. The site also enables businesses to communicate with a highly professional audience, convey company culture, and advertise job positions.
Recruiters can more easily determine a candidate's fit for a position thanks to LinkedIn's emphasis on professional profiles. Additionally, its capacity to offer endorsements and recommendations gives a candidate's profile more legitimacy while providing more in-depth information about their qualifications. (Wonderkind ,2024)
Facebook for Recruitment
Although social interaction is Facebook's main purpose, its features also make it a good tool for recruiting. With more than 2.8 billion active users worldwide, the network provides a large audience for job advertisements. Businesses can post jobs, make company pages, and even employ targeted ads to attract particular demographics on Facebook  (Wonderkind, 2024).

The complexity of some jobs and the large volume of applications have drastically reduced the validity of conventional interviews and resumes as reliable hiring tool. Employers have also been influenced by the growing rivalry and the dearth of substantial information on job hopefuls to turn to social media in order to gather additional pertinent information about the applicants' qualifications. A potential employee's Facebook profile gives them access to a wealth of personal data that is unlikely to be included in a cover letter, resume, or interview. Because companies "are under pressure to hire carefully" in an economy where there are many job applicants and few positions, employers are using social media. (Madalina, E and Manuc, D, 2013)

Facebook enables companies to interact with candidates informally, in contrast to LinkedIn's more official approach. Organizations may attract candidates that share their values by promoting their culture and work environment through interactive posts, video material, and job-specific groups. Additionally, Facebook's algorithm enables customized advertising, guaranteeing that job advertisements are seen by the appropriate individuals according to their region, interests, and work experience (Wonderkind, 2024).
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Timesaver 
Social media can be a useful tool for saving time. You can conduct some background research through social screening without following the formal procedures that are often necessary for this kind of strategy. Alternatively, you can evaluate candidates through their social media accounts to learn more about their character and suitability for the position.
Cost-effective 
Social networking not only saves time, but it also provides an economical way to post job openings, find applicants, and build your brand and business. LinkedIn is the obvious choice for most recruiters when it comes to posting job openings, but social media sites like Facebook, Instagram, and Twitter can also be useful and reasonably priced for doing so. 

Greater reach In order to locate their next position, individuals are no longer turning to conventional job search techniques. Due to the cultural shift brought about by the increase in social media use, prospective employees are now accessing these sites to hunt for work. As a result, in order to increase the impact of job ads, recruiters and employers can implement a strategy that targets both passive and active candidates by sharing and promoting any new possibilities. (Ciivsoft, 2024)
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Intrusive
Some argue that it infringes on privacy to make a hiring decision based on a candidate's social media presence. At times, a candidate's personal social media accounts do not truly represent their professional identity. The way they opt to utilize their leisure time isn’t necessarily connected to the position they are applying for.
Humanbias 
In social screening, assessment is based on human-made assumptions and views. Because it occasionally carries the possibility of bias and favouritism, this isn't always the best strategy to screen applicants. resulting in a workforce that is less diversified overall.

Accuracy 
How dependable is utilizing social media for a candidate's pre-screening? To prevent detection by employers, job applicants sometimes hide or momentarily erase their accounts. When employers incentivize individuals to enhance their online presence, it can adversely affect them and, as some believe, create an unjust disadvantage. (Ciivsoft, 2024)
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To sum up, social media sites like Facebook and LinkedIn are important components of contemporary hiring practices. They provide companies with more chances for targeted hiring, cost reductions, and a wider audience. However, problems including the volume of unqualified applications, the possibility of bias, and privacy issues need to be carefully handled. In order to guarantee a varied and competent candidate pool, businesses should use social media into a well-rounded recruitment strategy that combines conventional techniques with these contemporary tools. To get the most out of social media for hiring, ethical behavior and a well-defined plan are necessary.
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