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INTRODUCTION

Marriott International is one of the world's largest hotel chains.

The company operates over 7,300 propertiesin 131 countries and
territories

Marriott International has 30 different hotel brands, including luxury,
premium, select, and extended-stay brands

The company caters to different consumer segments and provides a
range of amenities and services to meet the needs of travelers

Marriott International operates a loyalty program, Marriott Bonvoy,
which rewards guests for staying at Marriott properties.



MAIN
CONSUMERS

/
Luxury travelers: Luxury travelers are those who are willing

to pay a premium for high-end amenities and services.

Marriott includes luxury properties that cater to high-end

travelers.
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NATURE OF GUEST SERVICES
AND FACILITIES

The nature of guest services and facilities
offered by Marriott International is to provide
guests with a comfortable and enjoyable stay.

These services and facilities are designed to
meet the diverse needs of different consumer
segments, such as business travelers

Marriott International's wide range of guest
services and facilities includes accommodation
options, food and beverage options, and eco-
friendly practices
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Marriott intemational
segments its market by

consumer segments such as
business travelers, leisure
travelers, groups and events,
huxury travelers

STP MODEL

SCOPE OF GUEST SERVICES AND
FACILITIES

The scope of guest services and facilities offered by Marriott International is
quite vast and covers all aspects of guests' needs and comfort

They are equipped with modern amenities such as high-speed internet and

f Iat-screencielewsions.

Marriott International also offers a range of fitness and wellness amenities

The business services offered include high-speed internet, meeting rooms,
anq[ hbusmess centers, to make it easy for guests to conduct business while
on the go.

Marriott International offers a range of additional services such as
transportation, laundry, and concierge services, to make guests' stay as
convenient and enjoyable as possible



One of the key roles of guest
services and facilities in
Marriott International is to
provide guests with
comfortable and well-
appointed accommodations.

Marriott also offers dining
options to provide guests with a
memorable and satisfying
dining experience, and to
enhance their overall
experience at the hotel

These accommodation options
are designed to meet the needs
of different consumer segments
and provide them with a
comfortable and enjoyable
stay.

Therole of guest services and
facilities in Marriott
International is to help build
trust and loyalty among guests,
by providing them with a high-
quality, personalized service
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