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Introduction    
Now a days with such complicate and difficult industry and with high volume of new companies it is of main importance that every company follows the clients trends, preferences and legislations at the same time. The global environment has many issues and challenges which impacting negative way everyone all around the world and this is why there is consistent and increasing trends that customers prefers to shop from social and environmental responsible companies. For the past few years many companies refused to follow the new trends for the CSR and business ethics and they lost high number of their loyal customers which lead to losses and damaged brand name. This is why within this essay will be covered in details the importance of the CSR and business ethics for the success of the company and also for supporting the environment challenges (Spence, 2016).









Main body      

A sustainable business strategy's overarching objective is to enrich shareholders while simultaneously having a good effect on the environment, society, or both. Business executives are becoming more and more aware of how effective sustainable business practices are at solving the most important problems facing the globe and advancing the prosperity of their companies. But it might be difficult to define sustainability, set specific, realistic goals, and develop a plan to reach those goals. Instead of concentrating only on making money, or the traditional "bottom line," businesses should measure their social and environmental effect in addition to their financial results, according to the triple bottom line philosophy. The "three P's" of the triple bottom line are profit, people, and the environment. These categories can be used by businesses to think about their environmental responsibilities and identify any detrimental societal effects they may be causing. From there, businesses may incorporate ethical procedures into many aspects of their procedures, such as supply chains, business partners, and the use of renewable energy, to not only make a profit but also have a good social and environmental impact (Vorapuksirikool, 2024).
A typical definition of corporate social responsibility (CSR) is a business strategy whereby organizations incorporate social and environmental issues into their operations and stakeholder relationships rather than focusing solely on financial gains. Even if corporate social responsibility (CSR) is optional, businesses can still benefit from a number of rules and guidelines, some of which have evolved into international standards over time ( Riaz, 2022 ).
There is nothing like Zélo as a food shop. This forward-thinking business, which was established in Gland in 2020, has embraced the zero waste problems. The idea is straightforward but ground-breaking: a mobile grocery shop that delivers goods straight to your house or to designated pickup locations without the need for throwaway packaging. Zélo is notable for its sustainability-focused business strategy. A large variety of food and non-food items, all in reusable containers, are available for online ordering by customers. Consumers create a positive cycle of reuse by returning the packing materials on the subsequent delivery after the products have been used. A significant problem in today's society, plastic waste and other packaging can be significantly reduced thanks to this technique (Kolk, 2016).
Although Infomaniak is a significant player in the Swiss web hosting market, its exceptional dedication to corporate social responsibility is what really makes it stand out. This Geneva-based business was founded in 1994 and has consistently innovated to lessen its environmental effect while providing its clients with top-notch services. Infomaniak has taken decisive action to establish itself as a pioneer in the information technology industry's environmental sustainability. The business's decision to supply electricity to its data centers exclusively with renewable energy greatly lowers its carbon footprint. The first hosting firm in Europe to completely offset its CO2 emissions was Infomaniak in 2007, and the company is still committed to this goal today with greater than ever plans (Velamuri, 2023).
The application of a CSR approach tailored to a structure with fewer than ten employees is exemplified by Mon Entreprise Durable. They have taken proactive measures to lessen the company environmental effect and encourage a good social impact ever since the firm was founded. These are but a handful. Regarding soft mobility, Mon urge their staff to choose eco-friendly forms of transportation for both work-related and leisure trips. Financial aid for using public transport is one way that this support is provided. In keeping with their goals and focus to lower CO2 emissions, this activity actively helps to lessen business carbon footprint (Cavalcante, 2022).
The client’s loyal ones and the future ones of any company wants to see serious responsible actions for the global environmental issues also they expecting that the company will have in place visible and consistent strategy and policy for the business ethics and social responsibility. Those actions and policies keeping the current loyal clients, but also attracting new future customers from the competitors which fail to implement proper connection between the CSR, business ethic and the customers’ expectations. This clients increasing reflects directly into the company performance and sales and this is why every company fights to have more effective and attractive CSR and business ethic policies and activities (Elbanna, 2023).







Conclusion    

From the provided above information is visible that social corporate responsibility have very serious impact over the company performance and profit. The explained strategies for achieving high performance and competitiveness in case implemented effective way will deliver results in short and long terms.  The three great examples for the benefits from the business ethics and SCR proving that the effective strategies lead to popularity  and brand recognition for the companies and higher profit in short and long terms. 
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