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This essay outlines the relationship between environmental sustainability and the facilities management and hospitality sectors. The factors that led the hotel sector to become more environmentally friendly are also highlighted.

The hotel business is a major polluter because of the vast quantities of natural resources it consumes and the trash it produces (Haski-Leventhal, 2018). Hotels and other tourist resorts are implementing environmental sustainability practices in their facilities management to reduce their impact on the natural world. The term "environmental sustainability" is used to describe the practice of conserving and protecting natural resources for future generations. When harmful substances are released into the air, they cause ozone depletion. Natural resources are depleted when they are used to power human economic activities. Wastes from economic activity also contribute to environmental degradation. The natural environment has been severely damaged as a result of all these issues. Devastating effects, such as global warming, result from damage to the environment (Young and Dhanda, 2012). The public's awareness of the harm that some industries cause to the environment is growing (Haski-Leventhal, 2018). Because of how they function, hotels consume vast quantities of both electricity and water. Sustainable hospitality facilities management is something that a growing number of hotels are committing to.

Sustainable architecture materials, furnishings, illumination, and cleaning supplies are used throughout the facility to achieve these goals of reduced operating costs, reduced energy use, and enhanced visitor satisfaction. Additionally, many hotels are working toward environmental sustainability certifications like ENERGY STAR and Leadership in Energy and Environmental Design (LEED). In addition, hotels take part in a variety of state-level initiatives to promote environmentally friendly lodging (Cooper, 2020). To earn LEED certification, a hotel must meet stringent sustainability criteria for its HVAC systems, lighting, plumbing, energy consumption, waste management, and more. 

As public awareness of the need to preserve planet's natural resources has increased, so has the need for eco-friendly lodging options. The hotel industry as a whole now recognizes the importance of minimizing its environmental footprint during the planning, construction, and daily management of hotels (Inkson and Minnaert, 2018). Investors' shifting perspectives on environmental issues, the drive to reduce operational expenses, and rigorous rules on the construction and administration of facilities are just a few of the driving forces behind the sustainability movement. Some hotels, like the ones on Maho Bay and Caneel Bay in the U.S. Virgin Islands, pioneered the concept of environmental sustainability in the 1950s by incorporating natural elements into their resorts to better serve their visitors (Haski-Leventhal, 2018). The current environmental sustainability movement began in the 1960s and 1970s, when people began to realize that pollution was having a detrimental effect on human health and when natural disasters were becoming more common (Young and Dhanda, 2012).

Initiatives like environmental certification programs for the hotel industry and green building were promoted by the Earth Summit in the 1990s to promote environmental sustainability. Beginning in the year 2000, the hospitality sector stepped up its environmental initiatives (Aronsson, 2000). Many hotels have taken up environmental sustainability as a CSR initiative by forming partnerships with green groups. When the economy tanked in 2008, hotel owners realized they needed to cut expenses wherever they could, including in their operations and equipment, so they stepped up their already extensive sustainability efforts (Aronsson, 2000).

Sustainability has become a key focus in the hospitality industry in recent years. Hotels and resorts are looking for ways to reduce their environmental impact, and guests are increasingly looking for sustainable options when choosing a destination (Edgell Sr, 2016). There are many ways that hotels can make their operations more sustainable. Some of the most common strategies include reducing energy consumption, recycling and composting, using eco-friendly materials, and promoting green transportation options (Godwin, 2011). Many hotels are also starting to use renewable energy sources like solar and wind power. This is not only good for the environment, but it can also be cost effective in the long run. Guests can help to promote sustainability by choosing eco-friendly hotels and resorts, asking about sustainable practices when making reservations, and recycling and composting when they are on vacation. The hospitality industry is taking notice of the importance of sustainability, and it can be expected to see even more green initiatives in the years to come. 

Both reducing consumption and increasing efficiency can help conserve energy in the hotel sector. Training employees in energy-saving habits is a good first step for businesses(Hall and Brown, 2006). Among these actions include turning off lights, modifying washing machine parameters, and fine-tuning heating and cooling systems. In order to conserve energy, it may be necessary to politely advise visitors to cut down on their towel and power consumption(Rishi, 2014). Businesses can improve their productivity by exploring options for using environmentally friendly products and services.  Solar panels can be used to control the temperature inside and out, and incandescent bulbs replaced with more efficient LED ones (Aronsson, 2000).

Leaders in the hospitality industry can lessen an organization's carbon footprint by, among other things, increasing the usage of renewable energy sources and decreasing energy use (Herremans, 2006). These efforts pay off in the form of lower operational expenses and a strengthened reputation as an adopting sustainable provider. In Danbury, Connecticut, for instance, La Quinta Inn & Suites placed 500 solar panels on its rooftops in 2016, producing 141,000 watts of solar energy. In 2017, the property was receiving about $18,000 in sales of energy back to the grid and saving about $1,500 per month on its energy bill (Rishi, 2014).

Multiple options exist for businesses to reduce their waste output. Businesses can reduce their food waste by purchasing food from local farmers or growing their own food on the premises (Mathieson and Wall, 1982). This helps keep more food from going bad and guarantees that to get the freshest items possible. A food-donation policy can be implemented by businesses to assure customers that any unsold or wasted food would be donated to a local soup kitchen. It is possible to significantly cut down on water waste by installing water-efficient items like water-saving filters.

The carbon impact of organic goods is smaller. A company's dedication to sustainability can be seen in its adoption of organic practices. Organic conveniences can include items that only use safe, natural materials. Hotel toiletries, cleaning supplies, food, and fragrances are just some examples of products that can be found in organic varieties (Hawkins and Bohdanowicz, 2011). Businesses also have the option of purchasing goods that are packaged in either recyclable or biodegradable materials. Sustainable practices are not only good for public perception and bottom lines, but they help safeguard the cultural and natural sites that draw visitors in the first place.

By not overusing supplies, working to protect biodiversity, not pollution, and respecting local communities and employees, the tourism sector can guarantee it operates in harmony with the environment and is cognizant of its social and economic impact. The industry is safeguarding its very survival in this way (Middleton and Hawkins, 1998). Sustainable tourism has grown in popularity for this and other reasons. This method emphasizes the preservation of natural resources and the preservation of ecological processes. It is a gesture of goodwill for host communities and an attempt to learn more about their customs and ways of life.

Guests, staff, and the business itself can all benefit from sustainable practices in the hotel industry. In light of the present climate issue, sustainable efforts provide advantages to the hospitality industry, including the possibility of attracting more consumers and the satisfaction of fulfilling what many see as a moral responsibility (Marina and Michael, 2005). State and local governments, in addition to the federal government, have adopted a number of "green" business promotion schemes. The benefits of switching to renewable energy sources, cutting down on waste, and increasing opportunities for recycling and reuse extend far beyond the realm of energy efficiency. Businesses are rewarded via incentive programs with tax breaks, lower insurance premiums, subsidies, and expedited approvals from government agencies. Additionally, cutting-edge eco-friendly technology might save expenses over time (Wall and Mathieson, 2006). However, the long-term savings that can result from energy efficiency, waste reduction, and other sustainable measures are often worth the initial investment.

Sustainability is becoming an increasingly important topic in the hospitality industry. As hotels and restaurants become more aware of the importance of sustainability, they are looking for ways to reduce their environmental impact. One way to do this is by implementing energy management programs. An energy management program is a set of steps that a business can take to reduce its energy consumption (Curtin and Jones, 2000). These programs can be tailored to fit the specific needs of a business, but typically they involve things like monitoring energy use, making changes to operations, and investing in energy efficient equipment. There are many benefits to implementing an energy management program. Not only can it help a business reduce its environmental impact, but it can also save the business money on its energy bills. In addition, an energy management program can improve a company’s reputation by showing that it cares about sustainability (Globe, 2012).

If hotel owners are thinking about implementing an energy management program in their business, there are a few things to keep in mind. First, make sure that the program is tailored to specific needs and that it fits into hotels overall sustainability strategy. Second, make sure that hotels have the resources necessary to implement the program properly (Ritchie and Jiang, 2019). Finally, be prepared for some initial resistance from employees who may be reluctant to change their habits. Despite these challenges, the benefits of an energy management program make it well worth the effort. If hotel owners are looking for ways to make their hospitality business more sustainable, consider implementing an energy management program.

Energy usage is an important consideration for the hospitality industry, as hospitality businesses use a great deal of energy to power various aspects of their operations (Smith, 2019). Sustainability is becoming an increasingly important issue in the hospitality industry, and businesses are looking for ways to reduce their energy consumption and become more environmentally friendly. There are a number of ways that the hospitality industry can evaluate its energy usage and work to make improvements. One way is to conduct an energy audit, which can help identify where the business is using the most energy and where there may be room for improvement. The audit can also help identify any areas where the business could save money on its energy bill by making adjustments to its operations (Morgan et al., 2018). Another way to assess energy usage is through benchmarking. This involves comparing the business's energy consumption against that of similar businesses or against national averages. This can help identify areas where the business stands out either positively or negatively with regards to its energy usage (Page, 2003). Finally, the hospitality industry can look at ways to reduce its reliance on fossil fuels and transition to more sustainable forms of energy. This may involve installing solar panels or wind turbines, using biofuel, or making other changes to how the business operates. All of these methods can be helpful in assessing and improving energy usage in the hospitality industry. By making small changes, businesses can begin to make a big impact on sustainability and reduce their environmental impact.

In conclusion, it is clear from the above that sustainable development is a rising trend in the hotel business. Sustainable practices are being implemented by a growing number of hospitality businesses in order to cut down on overhead, enhance the guest experience, meet environmental standards, keep and recruit talent, and entice investors. Sustainable building practices, including efficient use of water, electricity, and waste disposal, are being implemented. Future tourism managers need to be well-versed in environmental sustainability so that they can incorporate green policies and procedures into the hotels they eventually manage. The hospitality sector is one of the biggest consumers of energy and water. Thus, sustainable practices will result in the preservation of natural resources such as water and energy, and the reduction of environmental contamination through the recycling of trash. As a result, it will be a better chance of surviving in a world that provides ample resources for both current and future generations.
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