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Introduction
The term "community" is used to broadly characterize groupings of people who are based on location or shared interests, including stakeholders, residents, and businesses. Additionally, the term "engagement" involves both agency and inclusion, or the sense of being involved in significant civic and social activities and having the capacity to make a meaningful contribution. Engagement in the community has a huge range of advantages for businesses as well as the larger community. When an organization engages with communities, it can see the entire picture and the complete impact of programs and initiatives, allowing it to make more informed decisions. A properly executed community involvement strategy can contribute to the growth of a company's social responsibility (Le Dantec, 2012). As a result, the level of community members' happiness with the brand, initiatives, and projects can rise. This essay will highlight how Fujitsu Group uses its human and material resources to enhance community life, as well as the major topics that guide the company's community engagement initiatives and the services that its customers use.
Human and material resources utilized by the Fujitsu group to enhance community life
Fujitsu Limited is a Japanese multinational firm that was founded in 1935 and has its headquarters in Tokyo. It provides equipment and services for information and communications technology. Fujitsu has a big obligation to help with social issues affecting the areas in which they operate because they are an organization that affects millions of lives every day in the UK and Ireland. They see this interaction with local stakeholders as an important step in ensuring their organization's long-term viability. 
The Fujitsu Group's capacity to expand and remain profitable is primarily dependent on its human capital. Being able to find, develop, and stop the attrition of talented managers, technical specialists, and other essential individuals is thus a significant problem for the group (Environment: Fujitsu Global, 2022). The Group has implemented innovative reforms to the personnel system, such as position-based human resources management and HR management for highly talented professionals, in an effort to foster an atmosphere where exceptional talent can congregate and actively participate. The group's growth and profitability may suffer if this is not possible. They have set up a framework for the legal and personnel departments to handle labour difficulties in the event that an employee refuses to end a labour contract or a significant workplace accident occurs as a result of improper labour management in compliance with laws and regulations. However, these labour-related difficulties may harm a company's brand or lead to litigation. They offer solutions in industries and business domains like healthcare, communications, construction, and privacy management that are governed by other public rules. Contributing to society and preserving the environment are among the Fujitsu Group's core values. The group is dedicated to reducing environmental burdens and preventing environmental contamination and views environmental protection as one of its top management priorities.
Key themes that Fujitsu bases its community engagement efforts on
Fujitsu has determined the following key impact areas where they can have the biggest influence through a process that involved important concerns, communication with key stakeholders, and analysis by the Business Board.
Fujitsu has a significant impact on diversity and inclusion in the workplace by concentrating on programs that help balance the composition of the workforce and guarantee that all types of people have access to opportunities for promotion and professional progression (Chadwick and Wesson, 2016). They have elevated themselves to the forefront of a digital transformation that is drastically altering the technology landscape by making an attempt to be inclusive and inviting a varied group into the process. Youth Employment creates possibilities for young people as a way to address this important economic and social challenge. Workshops on interviewing and resume writing are offered. Volunteers from many business sectors assisted guests with CV creation, cover letter writing, interview technique improvement, and overall skill, confidence, and employment prospects for young people (Meyer-Ohle, 2009). STEM encourages students at all levels of school to pursue various fields of study. Plans a field trip for the school, schedules study tours and accepts high school students' requests for interviews. Acceptance of special needs children for work-based learning. Volunteering engages volunteers with schools and colleges to promote ICT professions. Fujitsu offers a range of corporate volunteering options that will enable workers to realize their requirements for personal and professional growth by actively taking part in activities that advance our strategic objectives. Supports staff fundraising efforts and, when possible, volunteer requests with money. Every year, volunteers from Fujitsu raise money for Children In Need and field phone calls to process donations. It coordinates involvement in a campaign to fulfil children's wishes for treatments for fatal illnesses and takes part in a program to assist soldiers who were wounded in battle both physically and mentally, volunteers at the COVID-19 PCR testing station (Che and Li, 2015). It produces and releases a movie to spread the word about breast cancer. 
Customers of Fujitsu services and their services
With the help of the Fujitsu Retail Suite, businesses may create customer loyalty programs, improve customer service by improving return procedures, and find a centralized store and management solution. The goal of Connected Retail is to reimagine the store, revolutionize the shopping experience, and enhance retail operations. Connected Retail is Fujitsu's strategic vision for retailers. Planning, transitioning, acquiring, administering, and retiring one's dynamic IT infrastructure are all made possible by the comprehensive spectrum of financial solutions provided by Fujitsu Financial Services. Through their presence in more than 50 countries, they are able to offer financial solutions in all important international markets thanks to their strong global presence (Haylat, 2008). They collaborate with a top worldwide IT financing company, Macquarie Equipment Finance, to deliver specialized solutions depending on client, local, and regional needs. Fujitsu provides a wide range of digital services for the UK defence industry. They are a front-line command, defence command, and strategic command partner. They provide deployed assistance to military personnel all over the world, including on ships and submarines as well as in operational theatres. They give military and defence organizations the tools they need to improve operational continuity and reach new heights of combat preparedness with their range of end-to-end digital solutions. By performing health examinations in accordance with legally required health examination items, with additional items by age group, as well as by offering checkup results via online systems and providing information such as health risks and changes over time, Fujitsu and its domestic group companies support independent health management (Villazon-Terrazas et al., 2018). Moreover, in relation to workers who experience anomalous findings following examinations, through the use of post-health checkup measures, e-learning, education by level, various seminars for health education, and a range of activities connected to exercise, food, and smoking, among other initiatives, Fujitsu and its domestic group increase employees' health awareness. They enable transportation companies and their partners to achieve net-zero carbon emissions, deliver seamless and interesting passenger experiences, maximize capacity while spending less on operations, and heighten situational awareness to reduce traffic and boost passenger safety. They use technology to improve the passenger experience for those who are travelling by road, rail, sea, and air.
The significance of community involvement in Fujitsu's operations
The social problems affecting the communities in which people live and work fall under a large portion of Fujitsu's duty. They see this interaction with local stakeholders as an important step in ensuring our organization's long-term viability. Along with community needs, topics that are significant to Fujitsu also serve as a guide for community members' efforts. In order to support charitable causes and local communities, (Calvo, 2021) Fujitsu is eager to put the talents of its staff to use. The corporation offers one day of volunteer service per year for such activities and promotes active participation in both internally and locally developed programs.
The skills and knowledge required to successfully carry out community engagement activities
Good meeting process skills are the first competency in managing community participation. Any assisted process must have the ability to develop a meaningful vision, mission, goals, objectives, group procedure, documentation, and communication cycle.
The first competency in managing community participation is having good meeting process abilities (Lehmann-Willenbrock, Allen and Kauffeld, 2013). The fundamental abilities of every supported process are the ability to create a compelling vision, mission, goals, objectives, group procedure, documentation, and communication cycle. Developing consensus and resolving conflicts are necessary for community engagement and include understanding of mediation and interest-based problem-solving. A facilitation talent that ensures equal voice and participation is considerably different from the capability of separating interests and needs and impartially structuring a process that mediates disagreements. Building trusting structures is based on consensus creation and conflict resolution. In the context of community engagement procedures, system thinking is crucial. In particular, it is crucial for the facilitator to comprehend both the infrastructure and culture of the community when leading a process for community participation. Greater familiarity with empowerment educational philosophies is necessary for community engagement. (Salge, Glackin and Polani, 2014). True facilitation creates a respectful environment in which individuals can co-create solutions while developing mutual trust, respect, and a sense of community. A facilitator can better appreciate and comprehend ends-planning than means-planning by comprehending participatory evaluation theories. Ends-planning has an impact on how the process is designed and frequently requires reevaluating conventional facilitation techniques. In order to engage communities, basic facilitation abilities are prolonged, developed, and expanded by a social theory multiplier. To excel in an organization, one must understand how to streamline the workplace, prioritize duties, follow sound decision-making procedures, and stay on top of the calendar of significant events. The ability to empathize is the one thing that a community support worker is appreciated the most. Understanding or virtually experiencing another person's predicament is known as empathy. It is simpler to assist others in finding solutions when one can empathize, which is both an intellectual and emotional activity.
Developing community engagement skills
Informing the team in advance of what to anticipate, cultivating the mentality of a great meeting facilitator, and other strategies can help one improve your facilitation skills by putting aside personal goals and showing genuine interest in the team's input, as well as encouraging and respecting different rules of engagement (King and Cruickshank, 2010). To develop consensus and resolve conflicts one must listen intently to the other person in order to comprehend their point of view in order to reach consensus and settle disputes. When listening to the other person, put your own judgments, priorities, and thoughts aside. Ensure that each other's sentiments and self-esteem are respected. Establish the issue and uphold each other's self-esteem. Understanding one's own motives, strengths, and flaws is crucial to developing empowerment (Gilbert et al., 2014). Deciding on one’s own goals and building your own competencies by concentrating on the abilities or traits that will help you achieve them. One needs well-chosen, clearly defined objectives with deadlines and measurable results if they are to build organizational skills. Set task priorities, work on the highest-priority activities, and assign less-important jobs that call for specialized knowledge to others. Being proactive and foreseeing potential delays or issues allows one to monitor progress and make adjustments as needed to achieve the goals.
Conclusion
To interact with your community, there is no one right way to do it. Setting a goal, taking into account what one learns about their inhabitants and city, and acting on that knowledge are all necessary for community participation. There are numerous potential tools to assist one along the way in this iterative process. Community engagement must be carried out with consideration for all parties and respect for their need to gain from cooperation. Recognizing that community-engaged health improvement is a lengthy, dynamic process is important.
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