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The primary purpose of this essay is to provide detailed information about the sustainability concept within the hotel industry. The key challenges faced by the hotels in adapting this concept and why sustainability is very important and the main focus within the industry. The major trends in hospitality are also discussed in this essay. 
Sustainability is not a brand-new idea concept.  Climate change is presently responsible to cause a number of problems for the hotel industry. The essay will highlight all the problems which are having an impact on the hotel industry, whether it be beneficial or unfavorable. Environmental problems are generally a large issue for travelers. However, it is once more quite challenging to persuade customers to utilize reused or eco-friendly items in the hotel industry. Since visitors believe that if a high amount is paid for one night in a hotel, then why should they be forced to settle for inadequate amenities.
Sustainability concept in the hotel industry
The hotel sector is evolving slowly as a prime indicator of why processing a sustainable company would be vital to long-term profitability. Societies are being pushed to increase their awareness of the need to implement and enforce higher comprehensive safeguards for the environment as a result of the escalating environmental damage. As a result, creating a much more ecologically friendly built environment has emerged as a goal and a task for our generation (Mak et al., 2019). Places offer lodging and a significant quantity of resources (like food, fresh water, and commodities) that are utilized in their structures. Because of this hotels usually have a high environmental effect than some other kinds of structures that are similar in size. According to analysis, hotels are significant consumers of goods and services; one of the major spontaneous effects the hospitality corporation has on the environment is producing a large amount of waste (Yusoff et al., 2020).
Hotels must concentrate on market growth and declining costs for survival as the success rate is largely dependent on the profitability of the industry. Sustainable practices are known to have a good impression of the hotel to the guest. In addition, the company is having fast recovery, and the frequent advantages, every hotel using these procedures has very good financial health. Only a few hotels currently are practicing sustainability in their daily operations (Pamfilie et al., 2018). Benefits of hotels with sustainable practices:
· Extra revenue by low costs.
· Saving cost by measures like cost reduction.
· High attractiveness to the lenders.
· Long-lasting stay within the business and get immense profit.
Issues in Hospitality
Operating issues- One of the most challenging issues identified by hoteliers is the shortage of staff and how it affects the sector in practically all regions. The development of the hospitality industry is frequently constrained by human resources instead of financial resources. Based on the International Society of Hospitality Advisors, which already met to explore worldwide concerns and evaluate each as per relevance, a diminishing workforce is the industry's greatest challenge (Pereira et al., 2021). 
High competition- Hotels all around the world signal indicate their area is overcrowded; the number of accessible hotel rooms in comparison to the number of visitors looking to book them. The rivalry that results, especially frequently involving price reductions in an effort to give customers more for their money, considerably reduces the profits made. Because of fierce competition among hoteliers in the contracting industry and a sharp decline in utilization proportion as a consequence of the global slump, hotel room rentals have fallen dramatically throughout the nation (Raub et al., 2019). Across all important leisure sectors, the overall standard room rate has decreased by approximately 30% as either a result of the competition's poor occupancy rates. The price of rooms has dropped, and they are also sold in packages including things like breakfast and airport transportation.
Market issues: The kinds of goods and services the consumer desire had evolved along with the sophistication of buyers. A particular business's conveniences, such as office parks, fitness centers, and innovative rooms offer, raise prices but, if not well chosen, might not even offer to all of the visitors it hosts (Nuryyev et al., 2020).
Innovation of guest room- Modern comforts like wi-fi access, atmosphere decor, selection of songs, numerous telecommunication networks, participatory chances for booking hotel accommodation, and hotel check are samples of services that customers want more and more but that are extremely expensive to implement.
Several organizations have environmental laws on their agendas, but it becomes more and more necessary to consider hospitality as a sustainable industry. In fact, the hospitality industry is renowned for having a significant impact on the environment (Pateli et al., 2020).
As a result, hoteliers increasingly moved their attention to sustainable development as well as its difficulties as organizations come to understand how adopting healthier practices will profit them as doing so will satisfy their guests' thirst for some more "responsible consumption." Because of this, corporate social responsibility is now an essential concern for company executives all over the globe. CSR refers to a business's adoption of socially conscious company operations and its accountability through its politically progressive acts, which are predicated on the triple bottom line of individuals (community), the globe (environment), and morals (Nazar et al., 2019)
For example, a hotel's participation in CSR activities would raise consumer knowledge of and loyalty to the company. Since offerings are indefinable and assessed on subjective norms instead of on demonstrable product information, the total assets generated mostly by the company's social development transition towards branding, generate a distinction. This could give the company a benefit in a crowded market that provides support such as hotel rooms that are easily replaceable. An additional illustration is the Crowne Plaza hotel located in Copenhagen, Denmark, which urged visitors to generate power on exercise bikes. Tourists can create 10 watt-hours of power and receive a complimentary lunch coupon worth $36 inside the hotel only with fifteen minutes of riding (Latif et al., 2020).
Trends in the hotel industry
Globalization and integration- The concept of vertical integration began several years back. Accommodation desire for visitors was just not merely solely on a single scale; instead, requirements were noted to change on the basis of cost and features. Almost every significant providers of accommodation currently operate facilities in every market sector. Globalization is a factor in the hotel industry's development. If the businesses are not exploring beyond the US, in this condition they are not able to grow.  Various evolving nations having high-end hotels were focusing on American hospitality groups and associated methods of management. A brief analysis of the hotel's situation might have revealed that a sizable amount of money might be required to keep it in decent health (Nadanyiova et al., 2020). 
New management- A succession management workforce that seems to be capable of adapting to sudden growth throughout all of the conventional management-related responsibilities will be necessary to address the complicated pressures of regular schedule, security and stability, appropriate compensation, and innovation concerns. Growing human requirements would be shaped by the greater levels of the connection between customers and employees, which is being largely fueled by innovation and the digital revolution. As the expertise expands, the client will anticipate with front employees as well as other hospitality personnel would comprehend at least as much as customers think regarding the product of the company. It will be challenging within a field where individuals are seen as highly different on the basis of attitude and culture and poorly, lesser labor (Zukowska et al., 2019).
Adapting approaches 
Hotels contribute usually to the vast pollution produced by the travel and tourist industry. There is a large possibility for the adoption of increasingly responsible strategies in the hotel industry to formulate the development of trustworthy technologies for evaluating and assessing hotel sustainability practices. Worldwide green organizations, subsidiary groups, and industries are creating many of each technology. Regarding the geographic and climate topics related, the kinds of accommodations provided, the amount of ecological reporting needed, comparative techniques, customer, and operational costs, many schemes exist (Darvishmotevali et al., 2020).
Green hotel- Eco-friendly hotels are the significant solution to the aforementioned issues, allowing for the recycling, reusing, and resource conservation of natural materials due to the scarcity of the world's resources, growing protection of the environmental consciousness, and ecological sustainability. These are the industry's long-term objectives for hotels. After the development of the aforementioned notions, the phrase "green hotel" (also known as "eco-friendly hotel") was first used. In an effort to protect Earth's resources, the Eco-friendly Hotel Association was founded in 2000 for developing green hotel standards that motivate the efficient use of water, energy, and solid waste (Kordic et al., 2018).
Green hotel development- Green hotels are created with the idea of the tourist industry operating sustainably in consideration. In addition to being able to preserve the natural surroundings, it must also benefit community ethical standards and wealth creation. Additionally, this could accommodate changing demands neither harming the welfare of the next populations. Additionally, it will be capable of assisting regional businesses, preserving resources, and safeguarding the environment, fostering harmony only with the natural world. The major goals of green hotels are always to satisfy customers at reasonable prices, while also enhancing the quality of life, reducing the environmental impact on the environment over the course of a hotel's service life, and consuming less national environment (Koedic et al., 2018).
The hotel industry mainly focuses on sustainability as all these tourists and hotels were conscious that whether they manufacture or use products, their actions get an impact on our surroundings. Mostly in the hospitality sector, sustainability have a large part as well. Hotels need power, water, consumption, and substantial items, as also the waste generation process. The waste generated includes things like furnishings, tools, equipment, lightbulbs, and tubes. Green technology is receiving a lot of success in recent years and it is now reasonably priced. The innovative ecological sustainability initiatives are now being used by numerous hotels. These advantages are developing technologies that generate power from non-conventional sources like light, wind, air, etc.
The goal of new advancements is to produce improved operating procedures with increased effectiveness. The hotel industry must establish a recycling process in contrast to applying the technology. The hotel personnel could learn from this how to separate recyclables from other hotel trash. The resources can then be recycled and used again, which will automatically lower business operating costs.
A pleasant effect mostly on guests could emerge from improving environmental technologies and improved standard operating procedures. Many of the precautions that could be implemented include adopting towel reuse rules, using CLF or LED lights to conserve additional energy, and using a hotel reservation system rather than the conventional methods of maintaining client data and bookings records. They won't just become more comfortable in such a place; they'll also cherish and enthusiastically appreciate the customer experience. It will have an impact on the hotel's utilization and ADR (Duric et al., 2021).
According to research by the Natural Marketing Institute, about 58% of customers think about how a firm's products and services would affect the environment. In accordance with this survey, customers were far more likely to buy goods from businesses that used sustainable business practices. This is undoubtedly the driving force behind the main hotel companies' adoption of environmentally-friendly practices, which help to establish their brand. The new generation idolizes companies that demonstrate their commitment to environmental protection. Consequently, by using environmentally friendly practices, visitors may improve the hotel's brand's image and reputation, which will only increase company profits (Duric et al., 2021)
It is additionally advantageous for youth players to collaborate with green businesses that use sustainable techniques. Additionally, businesses keep the workers simply because they are glad to work for a reputable company that values the ecosystem. Young adults and women are drawn to businesses that aspire for local development instead of simply maximizing profits. Additionally, it gives people the impression they are capable of changing the world and advancing civilization (Khatter et al., 2021).
This essay has helped in understanding the concept of sustainability in the hotel industry. The essay also highlights the approaches that the hotel industries are using to adopt the concept of sustainability in their sector. The issue or problems faced by them while adopting sustainable practices and what measures should be adopted to resolve these issues are also highlighted in this essay. The trends in the hotel industry while adopting the sustainability practice and how these trends are useful for the industry. The essay, at last, has discussed why the concept of sustainability within the industry is so the main area to be focused on. The CSR strategies with examples are also discussed in this essay as how these help the sustainability practices within the hotel industry.
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