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[bookmark: _Toc123832927]Chapter 1: Introduction 
Family businesses come with a set of advantages but also a set of challenges. The benefits must be maximised, and the challenges must be overcome, in order to manage a successful family-owned business. Such businesses are beneficial not only to the family because they allow them to work, connect, and unite around a common goal, but they are also beneficial to local and global economies. Simultaneously, many people find this form of business difficult. If not properly managed, a family-owned business can be a source of dispute and stress, and it can drive families apart rather than bring them together (Calabro et al., 2022). Family-run businesses can be found all across the UK, in many industries and geographical areas and come in different sizes, from micro businesses managed by a single person to large enterprises with hundreds of employees. According to the most recent report by Oxford Economics, the majority of enterprises in the UK are family businesses. The study found that there were 4.8 million family-owned firms in the UK in 2020, accounting for 85.9% of the 5.6 million businesses in the private sector. However, the majority of these family businesses are micro firms that are run by solopreneurs, individuals who launch and manage their businesses on their own, without the assistance of a co-founder or employees. As of 2020, there were 3.8 million of these one-person businesses, 89.9% of which identified as family enterprises (IFB Research Foundation, 2022).

[bookmark: _Toc123832928]Significance Of the Topic
This research will provide a deeper understanding of the challenges and benefits associated with running a one-person family business and point out the specific features that make these companies stand out from others in their field. Certain people who need a more flexible work-life balance may also consider one-person businesses as an alternative type of employment. Additionally, the analysis that is presented in this study will provide important information for future studies that explore family-owned businesses. 

[bookmark: _Toc123832929]Purpose of the Research
There hasn't been much research done on micro family businesses, despite the fact that there are approximately 3.8 million such companies in the UK alone. The author chose this topic since she is a micro firm owner with a personal interest in this type of family business. Due to these circumstances, the author wants to study deeper the unique characteristics of micro family businesses, as well as the problems and opportunities that come with them.

[bookmark: _Toc123832930]Research Aim
[bookmark: _Hlk121616796]The research aim is to examine the advantages and difficulties that people encounter when establishing and running a micro family business, and to identify the distinctive characteristics of such enterprises that set them apart from other businesses.

[bookmark: _Toc123832931]Research Objectives
The research objectives are as follows:
· To examine the differences between micro businesses and larger firms
· To identify the challenges and benefits of one-person family businesses
· To analyse strategies for overcoming the difficulties the micro firms face

[bookmark: _Toc123832932]Research Questions
1. What are the differences between micro and larger enterprises?
1. What are the benefits and the challenges of micro family businesses?
1. What strategies can be employed to overcome challenges of micro firms?

[bookmark: _Toc123832933]Chapter 2: Literature Review 
Azizi et al. (2021) describe family-owned businesses as companies that are managed or controlled by a family or by a manager who reports to the family. According to Gepner et al. (2022), family-owned enterprises are the oldest type of business and are the most prevalent in the world. Many people believe that family-owned enterprises are essential to the health and growth of the economy (Mueller, 2007). Family-owned businesses range in size from micro enterprises operated by a single person to large enterprises employing hundreds of people. The 2020 BEIS Longitudinal Small Business Survey shows that micro firms have 0-9 employees, small businesses have 10-49 employees, medium-sized businesses have 50-249 employees, while large businesses have more than 250 employees. Micro-enterprises are just as important for economies as larger enterprises, despite the latter's role being widely acknowledged. According to Oxford Economics' most current report, one-person family firms make up the majority of businesses in the UK. Being a solopreneur, or running a business without other employees, is another option for achieving self-actualization in a society that values individuality more and more.  
Belt, Paloniemi, and Sinisammal (2015) observe that solopreneurs, like other business owners, establish their firms for a number of reasons. Some people seek financial success, while others believe that running a small business provides more flexibility and responsibility than working in a large corporation. Research has shown that self-employed people are happier than those who work for someone else (Hundley, 2001). Self-employment, however, can also be stressful. Solopreneurs, according to Blanchflower (2004), have minimal strategic support, endure job-related stress, and find it difficult to engage in leisure activities. The family business literature does not sufficiently address the particular characteristics of micro family firms, as well as their benefits and challenges. This study intends to highlight the distinctive characteristics that separate these firms from larger companies and provide a deeper understanding of the challenges and rewards of running a one-person family business.

[bookmark: _Toc123832934]Chapter 3: Research Methods and Methodology 
[bookmark: _Toc123832935]Research Philosophy 
“A research philosophy is a framework that guides how research should be conducted based on ideas about reality and nature of knowledge" (Jeung, 2022). The research on benefits and challenges of micro family-owned businesses will be conducted on the interpretivism research philosophy. The research will employ a mixed method approach and use questionnaires and interviews to collect both qualitative and quantitative data as well as secondary data from books, journal articles, and original documents.
[bookmark: _Toc123832936]Research Paradigm
A research paradigm is  a “system of ideas, or world view, used by a community of researchers to generate knowledge” (Fossey et al., 2002). It is about the patterns of understandings and beliefs from which results are deduced to get the answer to research questions. For this study, elements of the positivist and interpretivist paradigms will be combined for more in-depth findings.
[bookmark: _Toc123832937]Research Approach 
The research approach is the plan and procedure for doing research. It is the span of time to collect data, analyse and interpret it. Quantitative, qualitative, and mixed methods are the three most often used research methods. The mixed research technique will be used instead of relying just on results from one method because it improves the quality and completeness of the data it produces (Denscombe, 2014). 
[bookmark: _Toc123832938]Research Methodology
The research methodology includes the collection of the data from credible sources. The study will utilize two distinct data collection techniques: an interview and a questionnaire. Both questionnaires and interviews will be conducted with volunteer participants, and answers will then be used to justify the objectives of the study. Interviews are thought to be more useful for gathering the story behind a participant's experiences and for delivering more "in-depth" information about a topic. They may be used as a follow-up to questionnaires to further research into respondents' opinions on a subject (Mwita, 2022).

[bookmark: _Toc123832939]Research Strategy
Research strategy is the step-by-step plan for data collection. To find the answer to research questions, 6 to 10 articles will be reviewed on the topic "challenges and benefits of family-owned businesses". Some of these will be selected to review the research questions and objectives on the given topic and will be reviewed first to know whether they meet the required topic or not. After examining the secondary data, the research gaps will be identified, and a research strategy that will complement the available data will be developed.

[bookmark: _Toc123832940]Sampling Methods
In addition to conducting online a one-to-one interview, twenty micro business owners will be invited to complete a questionnaire. Before conducting the interview and questionnaires, consent from each candidate will be taken. The candidates will be informed that the collected data will only be used for academic research and the responses will always be kept private. They will also be given the option to withdraw from the research at any stage. 

[bookmark: _Toc123832941]Data Collection Methods 
As well as primary data collection, the secondary data will be used for the research. To collect data, exclusion and inclusion criteria will be used (Mwita, 2022). The inclusion criteria include publications written in English language, and articles that have qualitative studies, and articles that have relevant data. The exclusion criteria include that articles are written in a different language and contain irrelevant data.
Data Interpretation
To interpret data, both qualitative and quantitative data will be gathered. Initially, it would be unstructured, then it will be organised in a single place and will be analysed in a consistent method. Data will be summarized, and relevant points will be shortlisted.
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[bookmark: _Toc123832943]Ethical Consideration of the Research 
Ethical consideration in research is the set of principles that indicate the research practices and designs. The research on the topic of challenges and benefits of family-owned businesses includes voluntary participation, anonymity, and informed consent, confidentiality, and result communication. During the research, it will be ensured that no personal information will be disclosed, and the answers to the interview will be kept confidential.
[bookmark: _Toc123832944]Chapter 4: Conclusion
The family-owned business is the oldest type of business and the most common in the world. Many people believe that family-owned businesses are critical to the economy's health and prosperity. Family-owned businesses range in size from single-person operations to huge organisations employing hundreds of workers. Micro family-run enterprises, like most organisations, reap benefits while also facing problems. The advantages include flexibility and complete control over the firm. The difficulties include a lack of strategic support, job-related stress, and the inability to engage in leisure activities. To study the challenges and benefits of family-owned businesses, a mixed method approach will be used to get evidence for the research questions. For this, ethics will be considered, and research will be conducted with the consent of participants.
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