Whose organisation are you representing?
I am representing a case against Apple’s child labour mainly in poorer countries. In many cultures throughout the world, it is important for any member of the family to work to support each other but there should be a cap on exploiting young children in the workplace (Garside, 2013).

What are the views of the organisation you are not representing?
Looking into Apples large scale of production I am not representing their capitalism and the way that young vulnerable children are exploited in factories and the working conditions they face on a day to day basis just to improve Apple’s revenue while they break the law (Bhattacharya, 2016) . What they are doing is illegal in the USA so why should it be allowed to happen in China?

What is the key message that are you trying to communicate?
Fairness; a word and an action that is not thought about or spoken about when purchasing any form of goods from Apple.  We the consumer have the ultimate decision but often not think about how the item or gadget was made. We also need to consider the honesty of the company, the responsibility of us as a consumer and respect towards other people who in the light of this, work hard for us to gain a device that for many of us forms a huge part of our work and social life. We also need to think about fairness, are the workers working in a fair environment? Our phones might be flashy and state of the art, but we also need to think of the state of these factories and lives effected by the long hours with small pay (Clarke & Boersma, 2015).

What is the main target audience that you will hope will read and understand your message?
The main target audience are the young generation and business people as these are the main demographics of Apple consumers (Gaille, 2015). Unfortunately we live in a ‘throw away and replace’ society. If we took time out to understand the pressure that Apple are under to generate new phones and the condition of the workers that actually build the components in order for the iPhone to function, they may think twice about their consumer choices (Gartner, 2016).

What would someone who disagrees with you say in response to your argument?
‘But there are lower living costs in some countries which balance out their lower wage’
With the cost of living getting higher, the hourly rate will not balance enough for a meal. “Hundreds of millions of Chinese workers are still struggling to make a living wage” (China labour Bulletin, 2017). While I started work at 13, I am all for children earning some form of pocket money but I do not agree with child exploitation and every child needs some form of education for their future. Take a look at the United Kingdom’s minimum wage, we could comfortably go out and purchase food with £7.50 could easily purchase a small meal and a drink, what would you do for food with 2p? Although Apple is not a charity, like any global company are an involved with many charities, but in the long run could also give back to their workers as well as help others around the world without exploiting people (Kerr, 2012). Without the factory workers in China, the production of iPhones would stop and therefore cost Apple more in the long run.

Why have you used the images and words you have selected?
The image in the poster represents the witch in the Disney film Snow White. As a child I remember this film and the villain who wants to take control of a kingdom no matter what stood in her way. Fast forward to the 21st century and it would represent how Apple want to be the best throughout the world. The witch represents the greed and power that Apple have in this day in age. The red apple was a form of disguise that would have caused harm. It may be that Apple do not intend on causing harm, but unfortunately the third party factories they commission in China have to now take extra measures in order to stop the amount of tragedies in their factories (Rose-Smith, 2016).

What research have you done to underpin your argument?
I have researched academic journal articles and news reports on the impact of the child exploitation in third world counties.

How strong do you think the evidence is to back up your argument?
Through research and the amount of negative articles, I believe that the evidence is strong, unbiased, credible and valid.

What message would you hope would happen after the audience has understood your message?
To take an interest in the world and question at what cost are things made at? Who is effected by your gain? Or pressure on global organisations to do the right thing. Are we sheep, following the crowd and getting products to match up without friends. Are we tech savvy and enjoy the functions that Apple supply. There are many reasons to purchase a product just take a step back and think, ‘am I purchasing from an ethical company?’

What models and theories will you be referring to in your reflective report?
The main model I shall be looking at is CSR, among other reflective structures such Friedman’s theory of profit maximisation and how it fits into Apple’s bill. I shall also be looking at James Brusseau’s theories of corporate social responsibility.
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