
Introducation
Arwen - One of the most recognizable and established music festivals in the UK, the Reading Festival has captivated crowds since 1971. Every year, thousands of music lovers from all over the world flock to Reading for the festival, which takes place during the August bank holiday weekend. 

Target market justification

Understanding and identifying the target market is a crucial step in the development of our business strategy.  Justifying the selection of a target market involves a thorough analysis of various factors such as demographics, psychographics and consumer behaviour. This process ensures that marketing efforts are directed towards the most receptive audience, thereby maximizing the efficiency and effectiveness of our marketing campaign. Through this, we can tailor our offerings to meet the specific needs and preferences of our customers, leading to increased customer satisfaction, loyalty, and ultimately, business success.

Dempgraphics - 1

Focusing on demographics, we have narrowed down our age demographic to 18- to 34-year-old after conducting research on the website "ultimate guide to reading festival" utilising similar Web. The information shows that 49.14% of people ages 18 to 34 look into this website in which provides different guides to the reading festival. This proves that these specific ages are interested reading festival and similar live music events.  Looking at the gender distribution from the website, it shows that 62% of women visit the website which shows that women are more likely to attend and plan for travelling.

Demographics - 2
Here shows an additional website to compare the target markets. Comparing the following website to 'Reading festival', there is only a 4.36% difference comparing the age demographic – this proves that these specific ages attend the reading festival and further visit the sight to prepare and plan for the travel. Comparing the gender distribution, there is a 13.84% difference on websites for women and a 63.84% difference for men – this proves that women are more likely to participate the festivities rather than men. Moreover, we will be focusing our ad campaign on 18–34-year-old females. 

psychographics
Looking into the psychographics, using similar web through the following websites, our chosen age range frequently look up these particular words, for example social media, share, facebook and internet in which benefits our campaign of advertising on social media.  This is beneficial because it increases brand awareness, enhances customer insights in which increases the social traffic for our campaign as well as leading to higher conversion rates and sales.
Generational thoery
According to the source “the impact of generational theory” members of each generation are distinctive in terms of their traits, values and beliefs, interests and expectations. After researching into different generational theories, generation Y, known as millennials, they are defined as people who have high expenditure, and they are more active compared to other generations - this benefits our chosen demographic as they are more likely to spend on travelling to different locations such as the reading festival.

Tourism concepts

The Reading festival can be described as a music, festival and sustainable concept of tourism. According to the source, Music tourism refers to attendance at music events such as concerts, festivals, and other music-related activities. This form of tourism can have a significant effect on the development of destinations hosting music events and can also contribute to the promotion of a destination's cultural heritage and identity. This can also relate to festival tourism.

The concept of sustainability in the context of festivals extends beyond merely implementing eco-friendly practices. It covers a more comprehensive understanding that considers sustainability's social and cultural aspects. This viewpoint emphasises the value of festivals as socially sustaining strategies that support local innovation, improve site facilities, and promote community engagement. We have chosen these specific tourism trends because they meet our concept idea for our ad campaign which includes sustainable train travel to music festivals.

Capaign presentation
Arwen - We aim to provide you a thorough grasp of how this campaign will not only accomplish our business objectives but also strike an important note with our target demographic. 

Images and visual displays
Arwen -Images and visual displays are vital components of any marketing campaign. They facilitate the audience's emotional connections, rapid message delivery, and attention-grabbing.

Arwen - Yellow gives the purpose of giving emotions such as positivity, enthusiasm, happiness and green provides harmony, nature and growth. Jin, J. (2019) 

strapline
Arwen - A well-crafted strapline is easy to remember, which sticks in the minds of consumers. This can help increase brand recall and recognition, making it easier for customers to remember and identify the brand.

hashtags
Arwen - The hashtags we have used, as we can see here, will help bring brand awareness to GWR by advertising travelling to a famous event such as Reading Festival, where 90,000 people visit annually. As well as making it gender focused and incorporating the sustainable travel, this will captivate more people.

Content ideas
Arwen - Through using Canva we were able to generate a mind map of our content ideas which helped contribute to our concept. An idea that we developed was using a green screen - this was to promote the GWR train platform to our target audience while being mindful of our campaign budget.

Conclusion
Arwen - In conclusion, our TikTok campaign targeting 18–34-year-olds for sustainable train travel to the Reading festival is poised to make a significant impact. 
Arwen - By tapping into the interests and values of our audience, we aim to create a memorable and impactful campaign that drives both engagement and ticket sales. 




