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[bookmark: _e8nr2zqjbiy]Introduction to marketing 
In the complex world of business that companies operate nowadays marketing plays a crucial role in the success of corporate organisations. The marketing concept itself involves a combination of various factors and strategies, each of which aims at meeting the company’s vision, objectives, and goals. According to Brassington and Pettitt (2005) the term “marketing” within corporate context refers to establishment, maintenance, and enhancement of a given organisation’s relationships with its clients and stakeholders, with the ultimate purpose being the accomplishment of the goals of everyone involved. 
For that reason, marketing should not be seen merely as a means for selling more products, but rather as a way for creating positive relationships between a company and its related stakeholders (Kotler and Armstrong, 2013). This paper will focus on the marketing activities of Tesco Plc - a well known British company with long established traditions in the UK. As part of that, the report will provide a brief introduction to Tesco, will examine the marketing mix of the company, will look closely into Tesco’s segmentation, targeting and positioning, and will offer a series of 6 blog posts which aim to communicate to the UK consumer audience the news about the introduction of a new customer loyalty program known as the Clubcard. 

[bookmark: _7218cfq68zpq]Tesco Plc company overview
[image: ]
Source: https://www.tescoplc.com/

The Tesco company was founded in the UK back in 1919 by Mr. Jack Cohen. It all started initially as a small market stall and only 10 years later the company expanded its operations to become an actual store by opening the most modern food warehouse in the UK (Tesco Plc, 2022, a), as well as the first Tesco shop which was located in Burnt Oak, North London, and its first branded product, named “Tesco Tea” (Tesco Plc, 2022, b). At present, Tesco Plc is considered as the largest leading retailer in the UK, and the third biggest retailer worldwide with nearly 7,000 stores globally which serve millions of clients each week. 
Over the years, Tesco Plc has continued to grow and expand its retail operations, known predominantly as a brand that sells good quality food and no-food products at a reasonable price. The management kept looking for new ideas on how to attract more shoppers and to keep them coming back to the stores again and again. This is how the Tesco loyalty card was born in 1995 (Tesco Plc, 2022, b). Currently known simply as the Clubcard, the loyalty program attracted about 5 million UK clients during the first year alone. Thanks to the clever marketing move of introducing the Clubcard, Tesco managed to overtake Sainsbury's UK market share (Tesco Plc, 2022, b).

[bookmark: _5x476lrhdxpe]Tesco 4 P’s marketing mix 
The marketing mix concept represents a combination of marketing plans, activities, and strategies that are aimed at the advertisement of the company’s services and products to the targeted consumer base (Armstrong, Kotler, and Opresnik, 2016). Below is a representation of Tesco’s 4 P’s marketing mix, featuring product, price, place, and promotion.
[image: ]
Source: https://www.thebusinessplanshop.com/fr/blog/marketing-mix-4p

[bookmark: _h0n9qm6epha0]Product
Tesco Plc offers a broad range of services and goods, including food and non-food products. The UK retailer’s product range features food, beverages, clothes, electronic devices, homeware, petrol stations, and even financial and insurance services.  

[bookmark: _yh6us5j7q7gt]Price 
The price element in the 4 P’s marketing mix refers to the precise consideration of the value offered to clients for their money, as well as to the profitability for the business organisation (Brassington and Pettitt, 2005). Tesco Plc strives to deliver high-quality products at lower than its competitors prices. In order to enhance its customer value the UK retailer has also introduced the Clubcard loyalty program. 

[bookmark: _g99nptmf0trj]Place 
The place in the 4 P’s marketing mix context refers to the business’ products and services accessibility by the end consumer (Brassington and Pettitt, 2005). The place covers different online and offline selling channels that are utilised to offer and deliver the products to the end consumer. When it comes to place, Tesco has utilised offline and online selling and distribution channels for most of its products and services. 

[bookmark: _xbbl44dryyyd]Promotion 
The promotional element of the 4 P’s marketing mix refers to the communication used by a business to make the target consumer demographic aware of its services and products, with the ultimate aim being the encouragement of that consumer base to buy the service or product (Armstrong, Kotler and Opresnik, 2016). The promotional element can further be utilised to win the customers’ loyalty. In this respect, Tesco Plc aims at conveying the message that it provides high quality products at a lower price range. 

[bookmark: _8k199kiqphov]Tesco Plc segmentation, targeting, and positioning 
Market segmentation provides the means for targeting a certain demographic group of the population in an efficient way. Contemporary marketing utilises this process by segmenting consumers extremely narrowly, in order to make sure the company’s communication messages reach the right audience. When it comes to market segmentation, companies typically narrow down the audience by demographic markers (age, gender); geographical location (a certain area in the city or the world) (Kotler and Keller, 2016); psychographic characteristics (hobbies and interests); or behavioural traits (purchasing habits). 
Once the marketing department has finalised the segmentation part, the marketing communication message is produced using all the information that has been gathered. When it comes to targeting, Tesco realises its products cannot be equally attractive to every consumer due to the fact that different people have different wants and needs. Therefore, the company’s target market is the price-conscious consumer who is interested in bargains and sales offers. In order to make its customers keep coming back to the store, the retailer introduced the Clubcard loyalty program which was critical to the company’s continued retail success as it makes clients purchase more goods. The program is yet another proof of Tesco’s customer-oriented approach. What follows is a series of blog posts that are aimed at introducing the new Clubcard loyalty program to the target audience of price-conscious UK shoppers. 

[bookmark: _n1zug5pdqwbm]Blog article 1 
Did you get your new Clubcard yet?
[image: ]
Source: https://www.bestwestern.co.uk/offers/tesco

Because at Tesco we value our customers and always strive to put them first, we have made your shopping experience even more enjoyable. From today you can join our Clubcard loyalty program for free and benefit from thousands of discounts. And have we mentioned that you can collect points at the same time and exchange these for future purchases?
That’s right! Clubcard is here and has one main purpose - to reward you for being such a loyal client at Tesco. Get your card today and earn 1 p. For every £1 spent at Tesco stores or 1 p. For every £2 spent at Tesco petrol stations (Tesco Clubcard, 2020). You can turn your points into discount vouchers so that you can save on your weekly shopping, outdoor fun days, and many more. 
Not sure how to get your Clubcard? Get in touch today and we will send you straight to your postbox. Have a question about the new Clubcard? Drop us a line and we will get back to you ASAP! Happy shopping!

[bookmark: _r6c8bpqnsuo]Blog article 2
Meet the power of lower prices with Tesco Clubcard
[image: ]
Source: https://www.tesco.com/groceries/en-GB/zone/clubcard-prices?icid=CCAC_Banner_CCP&_ga=2.190808939.1766194269.1668527907-720792835.1668268491&preservedReferrer=https://secure.tesco.com/

We have some great news for you! Our prices just got even lower! But how is this possible you may ask?! It’s simple - we have introduced our new loyalty program called Clubcard. Get your clubcard today and start saving on every purchase you make at our stores or petrol stations. We promise you you will not be disappointed.
It's super easy to join our Clubcard program and get a myriad of other benefits too! Just be aware that you will have to be 18 and above in order to join (Tesco, 2022). Just visit our flagship website, sign up for a brand new Clubcard today, and start using it straight away - easy-peasy! 
Have a question about our newly introduced Clubcard or want to share your opinion on the loyalty program? Leave your comment in the box below and get in touch with our customer service representatives. Your opinion and ideas are important to us!

[bookmark: _ux77da7f45u3]Blog article 3
Can’t wait to get your Clubcard vouchers? We have you sorted!
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Source: https://secure.tesco.com/clubcard/unspent-vouchers/

We know that you might be eager to get your Clubcard vouchers and spend them on your favourite Tesco products. Believe us when we say that we are even more eager to give them to you! That’s why we have now made the process more speedier than ever - you can now have your vouchers within 24 hours of earning them (Tesco Clubcard, 2022). Isn’t that just great?! 
You can get your Tesco vouchers via your personal Tesco account and spend them right away in your local Tesco store. Just follow these 4 easy steps:
· Step 1: Visit “My Clubcard Account” 
· Step 2: Click the button which prompts you to turn your collected Clubcard points into Tesco vouchers
· Step 3: Select the option “Request vouchers”
· Step 4: Your Tesco vouchers will show up in your personal Clubcard account within the next 24 hours
If you experience difficulty obtaining your vouchers or have a question about your Clubcard please do not hesitate to contact us. Our professional customer service representatives will be more than happy to assist you. Happy shopping!

[bookmark: _eipvdy5v82rx]Blog article 4
What to expect from the new Tesco Clubcard?
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Source: https://www.which.co.uk/news/article/time-is-running-out-to-spend-millions-of-tesco-clubcard-vouchers-before-they-expire-arZfu0b3uQiU

You might have already heard it is a loyalty program and that you should definitely add it to your account. But what exactly is the new Tesco Clubcard? How does it actually work? What benefits can you expect from having one? Who are the reward partners? And ofcourse - is it really worth it to own a Clubcard yourself? Keep reading and you will soon find out!
To start with, having a Clubcard allows you to earn points for every purchase you make in Tesco stores or petrol stations. Once you have collected enough points, you can exchange these for vouchers and buy more of your favourite Tesco goods. Not yet convinced? No worries! We have more surprises for you.
Each week, Tesco offers plenty of special prices that are only accessible with a Clubcard. And that is not all! We partner with many restaurants, holiday makers, and flight providers, so as to offer you the most extraordinary shopping experience you can get! Why? Because we respect you and want to make you the happiest shopper around! After all, every little helps!

[bookmark: _82agj1i7fk4b]Blog article 5
How to spend your Clubcard points?
[image: ]
Source: https://insideflyer.co.uk/2016/07/tesco-double-clubcard-points-weekend/

Got your brand new Clubcard but not quite sure how to spend your points? Nothing to worry about! You have come to the right place! In the following lines we are going to give you useful tips and hints on how best to spend your Tesco Clubcard points.
· You can use your Clubcard points to make purchases in-store or fill in your tank at one of our petrol stations.
· You can exchange your points for a fun day out, a nice dinner or why not on your next flight. All this is possible thanks to our Clubcard partners.
What are you waiting for? Collect points with each purchase and exchange them for life experiences that last! Have a question about how to spend your Clubcard points? Get in touch today and we will be more than happy to guide you. 

[bookmark: _jlz7komrwplu]Blog article 6
Did you hear about the new Clubcard app?
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Source: https://www.tesco.com/zones/apps

Because we cherish your customs and your loyalty, we have made your Clubcard experience even greater. How? With the introduction of the new Clubcard app. How does it work? Simple - you can now pay in-store using your mobile phone, collect points with a single scan, and track all your spendings right at the tip of your fingertips (Tesco app, 2022). 
But that is not all! Your app allows you to access your Tesco Bank account on-the-go, be always on top of your mobile minutes and texts, and easily check your current balance. It is an all-in-one solution made specially for you - the lovely customer who has voted us your trust. Easy shopping!
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