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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The website took approximately 15 seconds to load, which is considered relatively slow. This may affect the overall user experience, as people expect websites to load within a few seconds. In a result of this, it could reduce user engagement.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Hollywood bowl website has a variety of subpages, such as food and drink, offers and location details. These are very easy to locate as when you open the website all the subpages are displayed at the top of the page which also allows users to easily move between the sections. There are also quick links and dropdown menus that help users find specific information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, customers can easily make a booking through the website. The process is straightforward, with a prominent yellow “book now” button in the centre of the homepage or there is a subpage at the top of the page that also says book now. When selected it comes up with preferred location. The site provides confirmation details making the process efficient and trustworthy. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  The loading speed could be faster, as delays may discourage users from completing bookings. Whilst the layout is clear, the amount of information on some pages may feel overwhelming, using more concise text could make navigation smoother. Accessibility could be improved by ensuring stronger colour contrast and clearer font sizing for users with visual impairments. Finally adding a live chat feature could help customers get quick answers without needing to browse multiple pages.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl website is bright and engaging, using bold colours that reflect its fun and family friendly atmosphere. On a computer the layout is spacious and easy to navigate with high quality images and clear headings. On a mobile phone some elements appear small or require more scrolling. Overall, it appears visually appealing and functional.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:  The website uses bright colours such as pink, yellow and red to indicate an energetic and family friendly vibe. The images mostly appear to show people bowling, smiling and having fun which helps attract customers. Although there aren’t any videos the photos and bright colours still make the website look lively and engaging. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  The website does not have an online chat tool. This means customers need to contact the company via phone, email or the booking form if they have any questions. Whilst the website does provide the necessary information the lack of this feature might make it less convenient for quick enquires or immediate assistance.


	Question 2d – How effective are the social media links on the website?


	Answer:  The social media links on the website are not particularly effective, as they are placed at the bottom of the page where some users may not easily notice them. While they do provide a way to contact with the brand, their low visibility limits their impact in promoting engagement. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website clearly presents its service using clear menus and headings. Sections like “bowling,” “food & drink,” and “offers” show what’s available, and the photos give a good idea of what the experience may be like. Booking links and pricing are also easily located so customers know exactly how to access the services. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are available on the website, but you must go onto the “groups” section to find them, which isn’t the most obvious place. Most people wouldn’t think to look here, so the reviews aren’t immediately easy to spot. However, the reviews that are shown are up to date, which is good because it gives customers a more accurate idea of what the experience is like now.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service comes across as high quality because everything looks professional and well organised. The websites easy to use and makes you feel like they care about giving customers a good experience. I would recommend this website to someone I know because it seems reliable, friendly and worth the money and experience you get. You can tell that they really focus on keeping people happy, which makes them stand out compared to other places.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices aren’t clearly shown on the website, which might make it harder for customers to know what to expect. I think the company might have done this because the cost depends on what service and package you choose. It could also be, so customers get in touch directly, which gives them a chance to explain things better and offer a more personal quote that matches with the customers need.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling

	
	2.bowling alley

	
	3. Hollywood bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, the website shows up in the top results. When you search things like “bowling” or “Hollywood bowl”, their website normally appears on the first page because it’s a well-known company. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: websites are still important for UK businesses today because they give customers a clear place to find reliable information. Social media is useful, but posts get lost quickly, and details can be missed. A website keeps everything in one spot, like prices, opening hours and services, which makes the business look more professional. Most people still search on google before choosing where to go, so having a proper site helps build trust and makes the business easier to find. overall, websites are still very relevant in the modern world as they have details and information about their business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: one improvement I would make to the Hollywood bowl website is making the key information easier to find, especially prices and reviews as some of it feels a bit tucked away so customers have to click around more than they should.by putting these details in clearer and in a more obvious place the site would be quicker to use. I’ve suggested this because most people want information quick, and a more straightforward layout would make the website feel more user-friendly and organised.
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