Structure of other institutions’ programmes
Birmingham

University College Birmingham
Undergraduate
BA Business Management
Business Management BA (Hons) Degree - Undergraduate Courses
Year 1:
· The People Perspective
· Business Agility in Context
· Essentials of Marketing
· Finance for Managers
· Business Operations and Supply Chain Management
· Developing Your Personal Brand
Year 2:
· Digital Marketing and Campaign Planning
· Value-Based Leadership
· Big Data for Business Insights
· Accounting and Finance for Managers
· Developing Collaborative Relationships
· One option from:
· Brand and Media Management
· E-Commerce and Customer Experience Design
· Social Enterprise
· Creative Communications
· Sales Management
Year 3:
· Change and Transformation Strategy
· Measuring Success
· Research Project
· Two options from:
· Freelancing
· Financial Strategy
· International Marketing
· Strategic Human Resources Management
Optional work placement after year 2.
                     
Birmingham Newman University
Business and Management - Courses
Undergraduate
BSc Business Management
Year 1:
· Introduction to Organisational Behaviour and Human Resource Management
· Personal Development for Business Managers and Entrepreneurs
· Principles of Marketing
· Introduction to Accounting and Finance
· Introduction to Management
Year 2:
· Digital Marketing
· Entrepreneurship and Innovation
· Managing Business Projects
· Organisational and Team Management
· Sustainable and Responsible Business
Year 3:
· Issues in Business and Entrepreneurship, Pioneering Change
· Strategic Operations and Service Excellence
· Sustainable Consulting Practice for Modern Business
· Business and Data Analytics
· Strategic and Leadership Through Entrepreneurial Perspectives
Foundation year, placement year and top-up options available.

Postgraduate
MBA
Entry requirements: 2:2 or equivalent
· Project Management
· Business Research and Analysis
· Responsible Business Management
· Team and Talent Management
· Market Focused Management
· Sustainable Business Strategy
· Career and Future Focus
· Business Consultancy
· Effective Financial Management

University of Birmingham
Birmingham Business School - University of Birmingham
Undergraduate
BSc Business Management
Year 1:
· Introduction to Marketing and Communications
· Organisations, Management and Entrepreneurship
· Accounting, Accountability and Financial Decision-Making
· Economics for Business
· Discover Management Education and Learning
· Quantitative Skills for Business
Year 2:
· Business Strategy
· Responsible Business: Theory and Practice
· Research Methods
· Three options from:
· Accounting, Management and Accountability
· Marketing and New Technologies
· Models of Business
· Business, Economy and Government
· Contemporary Capitalism
· Intermediate Business Economics and the Macroeconomy
· Managerial Finance
· Plus options for the different degree pathways:
· Fundamentals of Data Science
· Digital Business Models and Transformation
· Event and Festival Management
· Management and Organisation
· Human Resource Management
· Consumer Behaviour
· International Marketing
· Operations and Supply Chain Management
· Project Management
Year 3:
· Disseration
· 4 optional modules from:
· Accounting, Decision-Making and Governance
· Business Strategies in Emerging Economies
· Change Management
· Critical Perspectives on Leadership
· Economics of Strategy, Risk and Globalisation
· Globalisation, Innovation and Competitiveness
· International Business
· Britain and the EU
· Business, Employment and Economic Policy
· Crisis Management
· Organisational Studies: Past, Present and Future
· Small Business and Entrepreneurship
· Plus options for the different degree pathways:
· Data Management Strategies and Technologies
· Employment Relations
· International Human Resource Management
· Experience Design and Marketing
· Responsible Marketing and Society
· Services and Retail Strategy
· Managing in Business-to-Business Markets
· Supply Chain Innovation

Wolverhampton University
Start your career in business or law - University of Wolverhampton
Undergraduate
BA Business Management
Year 1: 
· The Digital Business
· The Innovative Business
· The Responsible Business
· The Sustainable Business
Year 2:
· Customer Acquisition and Retention
· Managing Finance and Accounts
· Operations and Project Planning
· The Professional Manager and Leadership
Year 3:
· Organisational Behaviour
· The Business Communicator
· The Professional Project
· The Strategic Business
International MBA
· Contemporary Issues in Human Resources – an International Perspective
· Financial Decision Making
· Strategic Global Marketing
· Strategic Operations Management
· The Masters’ Research Project

Aston University
Business and Management | Aston University
Undergraduate
BSc Business and Management
Year 1:
· Introductory Accounting for Business
· Introduction to Organisational Behaviour
· Law for Business
· Introduction to Marketing Management
· Principles of Operations Management
· Foundations of Business Analytics
· Information Technology for Business
· Introduction to Business Economics
Year 2:
· Virtual Business Management
· Business, Government and Society
· Fundamentals of Strategy
· Choose one of:
· Strategic Finance
· Corporate Financial Management
· Plus three of:
· Financial and Management Accounting for Managers
· Business Tax
· Audit, Governance and Company Law
· Business Analytics in Practice
· Optimisation and Decision Analytics
· Data Visualisation
· International Businesses and Emerging Market Economies
· International Business Economics
· The Modern Business World in Cultural Context
· Employee Resourcing
· Psychology and Work
· Effective Teamwork
· Developing Creativity
· Intermediate Microeconomics
· Intermediate Macroeconomics
· Sports Economics and Finance
· Doing E-Business
· Cloud Computing for Business
· Principles of Commercial Law
· Services Marketing and Management
· Digital Marketing
· Market Research
· Understanding Consumer Behaviour for Managers
· Business Operations Excellence
· Managing Service Operations
Year 3:
· Effective Management Consultancy 1
· Effective Management Consultancy 2
· Knowledge at Work
· Implementing Business Decisions
· 1-3 options from:
· Strategic Management
· Strategic Human Resource Management
· Theories and Practice of Leadership
· Strategic Marketing: Thinking and Action
· Operations Strategy
· Remainder from:
· Tax Policy and Personal Tax
· Financial Analysis
· Derivatives
· Simulation
· Performance and Efficiency Analytics
· Employment Law for Human Resource Management
· Learning and Development
· Global Working
· Employee Relations
· Critical Issues in HR Management
· Management Information Technology in a Global Context
· Technology and Practice of eCommerce
· Product, Intellectual Property and Entrepreneurship
· Business Ethics
· Emerging Technologies, AI and Law
· Ethics in a Crisis
· Mastering Marketing Communications
· Consumer Research and the Customer Experience
· Innovation and New Product and Service Development
· Global Marketing
· Successful Brand Management
· Sustainable Operations Management
· Effective Project Delivery
Postgraduate
MBA
· Strategic and Economics for Global Competitiveness
· Financial Analysis to Drive Value
· Strategic Marketing, Planning and Analytics
· Operations Management Transformation
· Leadership for Tomorrow
· Startup Lab Aston
· Choice of five specialist pathways with additional modules: Business Management (no specialism), Cybersecurity, Healthcare, Marketing and IT and Digital Transformation.
· Strategic Technology and Global Business Challenges
· Aston Edge
· MBA Consultancy Research Project (30 credits)

Coventry University
BA (Hons) Business Management | Coventry University
Undergraduate
BA Business Management 
Year 1:
· Marketing, Digital and Social Media
· People and Organisations
· Analytics for Decision-Making
· Responsible Management, Sustainability and Entrepreneurship
Year 2:
· Research and Insight
· Data Driven Resource Management
· Economy, Society and Environment
· Managing and Leading People in a Global Context
Year 3:
· Applied Project (30 credits)
· Transformation Strategy
· Critical Issues in Globalisation
· Options, one from:
· Design Thinking and Project Management
· One Planet Marketing
Optional placement year (UK/international).

Postgraduate
MBA
· Responsible Management in a Global Context
· Your Journey, Your Impact
· Strategic Decision-Making for Finance and Marketing
· MBA Consultancy Project (50 credits)
· Lifelong Leadership Learning
· Business Transformation for Sustainable Value Creation
· AI and Analytics for Sustainable Business
· Sustainable Marketing in a Global Context
Global Business MBA (online)
· Leadership, Strategy and Change
· Strategic Financial Management and Analysis
· Entrepreneurship and Innovation
· Corporate Sustainability and Ethics in a Digital Age
· Dissertation (60 credits)


London
Coventry University (London)
Undergraduate
Coventry University London Search
BA Global Business Management
Year 1:
· Business Economics
· International Business Environment
· Marketing Essentials
· Digital Technology and Business Decision-Making
Year 2:
· Research Methods and Applications
· Accounting and Finance for Business
· Human Resource Development and Management
· Sustainable Business Growth
Year 3:
· Applied Business Project (30 credits)
· Business Strategies in a Global Context
· Entrepreneurship and Innovation
· Leadership and Corporate Ethics
Postgraduate
Global Business MBA
MBA Global Business | Coventry University London
Full-time 1 year or 2 years with professional placement, 3 intakes
Entry requirements: 2:2 or equivalent/professional qualifications/work experience will be considered.
· Leadership, Strategy and Change
· Strategic Financial Management and Analysis
· Entrepreneurship and Innovation
· Corporate Sustainability and Ethics in a Digital Age
· One of:
· Dissertation
· Internship Project

Birkbeck University of London
Undergraduate
Undergraduate — Birkbeck, University of London
BSc Business Management
Year 1:
· Business Data Analysis
· Business Information Systems
· Introduction to Accounting
· Personal and Academic Skills for Success
· Principles of Marketing (Undergraduate)
· The Economics of the Firm
· Understanding Management
· Understanding Organisations
Year 2:
· International Business
· Management of Innovation
· Operations Management
· Organizational Change
· People Management
· Research Methods (Undergraduate)
· Understanding the Economy
· Options:
· Digital Marketing
· Financial Management
· Financial Reporting
· International Marketing
· Management Accounting
· Managing Digital Transformation
· Marketing Communications
· Services Marketing
· Sustainability and Stakeholder Marketing
Year 3:
· Business Project
· Marketing Strategy
· Project Management 
· Strategic Management
· Options:
· Accounting Theory
· Auditing
· Brand Development
· Contemporary Perspectives in Employment Relations
· International Financial Management
· International Operations
· Introduction to Corporate Responsibility
· Knowledge Management
· Marketing Strategy
· Taxation

Postgraduate
Postgraduate — Birkbeck, University of London
MBA
· Provocation and Enquiry (60 credits)
· Entrepreneurship in Action (20 credits)
· Effecting Change: Collaboration in Practice (40 credits)
· Extended Live Project or Dissertation (60 credits)

London Metropolitan University
Business and Law - London Metropolitan University
Undergraduate
BA Business Management
Year 1:
· Financial Accounting
· Learning Through Organisations
· Managing People in Organisations
· Principles of Management
· Principles of Marketing
· Understanding and Managing Data
· Understanding the Business and Economic Environment
Year 2 (including options and alternative core modules):
· Fundamentals of Project Management
· International Selling and Negotiation
· Leadership in Practice
· Organisation Design and Management
· Creating a Winning Business 1
· Learning through Work
· Problem Solving: Methods and Analysis
· The Practice of Consultancy
· Artist Management
· Company and Business Law
· Developing Inclusive Organisations
· Field Trip
· Marketing Communications
· Principles of Finance
· Risk and Crisis Management
· Sustainability, Business and Responsibility
Year 3:
· Financial Decision Making for Managers
· Leading Innovation
· Practising Business Strategy (with simulation)
· The Practice of Management
· Consultancy Project
· Dissertation
· Creative Media Practice and Music Business Models
· Marketing Communications in Practice (Context Fashion)
· Organising and Managing Across Cultures
· Personal Finance
· Service Excellence for Creative industries
· Social Marketing
· Strategy in Tourism and Travel

Postgraduate
MBA
· Breakthrough Leadership Skills
· Building Business Insights
· Business Problem Solving
· Digital Business Delivery
· Financial Decision Making
· Global Strategy and Innovation
· Marketing in the Digital World
DBA
· Planning Your DBA Journey (20 credits)
· Contemporary Issues in Organisations and Management (40 credits)
· Developing as a Practitioner Researcher (20 credits)
· Fundamentals of Research Design (40 credits)
· Impacting Organisational Practice: Research Pilot Study (60 credits)
· Organisational Research Project (360 credits)

University of Greenwich
Business and management degrees | Subjects | University of Greenwich
Undergraduate
Business Management
Year 1:
· International Business Environment (15 credits)
· Academic and Professional Communication (15 credits)
· Business Analytics & Visualisation (15 credits)
· Economics for Responsible Business (15 credits)
· Accounting and Finance for Business (15 credits)
· Managing Contemporary Organisations (15 credits)
· Principles of Marketing in a Global Context (15 credits)
· Students are required to choose 15 credits from this list of options:
· Discover Project Management (15 credits)
· GBS ​Undergraduate Placement Preparation (15 credits)
Year 2:
· Business Ethics (15 credits)
· Organisational Analysis and Performance (15 credits)
· Technology & Innovation Management (15 credits)
· Management Skills (15 credits)
· Business Law (15 credits)
· Sustainable Operations Management (15 credits)
· Students are required to choose 15 credits from this list of options:
· Managing Diversity & Inclusion (15 credits)
· Financial Management (15 credits)
· Students are required to choose 15 credits from this list of options:
· Team Dynamics (15 credits)
· Consumer Behaviour and Insights (15 credits)
Year 3:
· Business Strategy (15 credits)
· Art of Negotiation (15 credits)
· Decision Making Skills (15 credits)
· Effective Leadership (15 credits)
· Students are required to choose 15 credits from this list of options:
· International Business Management (15 credits)
· Public Sector Management (15 credits)
· Small Business Management (15 credits)
· Students are required to choose 15 credits from this list of options.
· Coaching and Mentorship (15 credits)
· Entrepreneurship in Action (15 credits)
· Resilience and Risk Management (15 credits)
· Students are required to choose 30 credits from this list of options.
· Dissertation (30 credits)
· Final Year Project: Consultancy Project (30 credits)
· Venture Creation (30 credits)
Postgraduate
MBA Global
1 year or 2 years including a 1 year placement.
2 year version:
Year 1:
· Dynamics of Global Business and Practices (15 credits)
· Global Entrepreneurship and Innovation (15 credits)
· Simulated Learning Project (15 credits)
· Business Consultancy Project (30 credits)
· Global Supply Chains (15 credits)
· Ethics and Global Corporate Citizenship (15 credits)
· Strategic Management and Leadership (15 credits)
· Leading and Managing Change (15 credits)
· International Data Analytics (15 credits)
· Financial Resource Management (15 credits)
· Marketing and Sales in the Future Economy (15 credits)
Year 2:
· Business Consultancy Project (30 credits)
· Work Based Project (60 credits)

1 year version:
· Dynamics of Global Business and Practices (15 credits)
· Global Entrepreneurship and Innovation (15 credits)
· Simulated Learning Project (15 credits)
· Business Consultancy Project (30 credits)
· Global Supply Chains (15 credits)
· Ethics and Global Corporate Citizenship (15 credits)
· Strategic Management and Leadership (15 credits)
· Leading and Managing Change (15 credits)
· International Data Analytics (15 credits)
· Financial Resource Management (15 credits)
· Marketing and Sales in the Future Economy (15 credits)

Anglia Ruskin University
Faculty of Business and Law - ARU
Undergraduate
BSc Business Management
Accredited by the CMI.
Year 1
· Cambridge, Chelmsford
· Principles of Digital Marketing (30 credits)
· How to do Business (30 credits)
· Financial Environment and Analysis (15 credits)
· International Business and Market Dynamics (15 credits)
· Organisational Behaviour and AI (Future of Work) (30 credits)
Year 2
· Data Analytics and AI in Business (15 credits)
· International Operations and Supply Chain Management (30 credits)
· Elevate 2: Entrepreneurship and Consultancy (30 credits)
· Ruskin Module (15 credits)
· Financial Management (30 credits) *
· Understanding the Consumer *
Year 3
· Sustainability and Responsible Business (30 credits)
· Undergraduate Major Project (30 credits)
· Strategic Management (30 credits)
· Employment Law and Relations (30 credits) *
· International Intercultural Management (30 credits) *
Postgraduate
MBA
Available as 1 year or 2 years with professional experience.
Entry requirements: 2:2 and relevant experience.
Core modules:
· Principles of Marketing Management (30 credits)
· Organisational Psychology in a Social Context (30 credits)
· Management and Strategy (15 credits)
· Finance for Decision Making (15 credits)
· Entrepreneurial Action - PG Major Project (60 credits)
· Into ARU
Optional modules:
· Introduction to Comparative Law (15 credits)
· Leadership and Change (15 credits)
· Innovation and Entrepreneurship (15 credits)
· Economics and Behaviour (15 credits)

University College London
UCL School of Management
UCL Flex MBA 
Part-time/flexible 2-5 years. Entry requirements – 2:1 plus three years’ work experience.
Compulsory modules:
· Through The Data Analytics Advantage, you’ll learn to gather, analyse, and apply data to support informed, strategic decision-making.  
· Critical Leadership Decisions will give you the tools you’ll need to address the ethical and social dimensions of leadership in a rapidly changing world. 
· Business Strategy is all about the fundamentals of strategy to assess how leadership decisions shape business outcomes in dynamic markets.  
· In the Marketing Strategy and Science module, you’ll develop effective marketing strategies that resonate with audiences in a competitive global landscape. 
· Leading Organisations will enhance your leadership and management skills by examining essential people-focused aspects and reflecting on your unique leadership strengths and areas for growth.
· In Business Economics, you’ll examine economic principles with a critical look at shareholder value and future business imperatives.  
· Through the Operations Management module, you’ll gain an understanding of how to balance agility and standardisation in delivering quality across global operations. 
· Accounting and Financial Management will give you a solid foundation in accounting and finance to drive growth and adapt to changing markets.
Elective modules:
· Modelling Corporate Strategy helps to strengthen your ability to add value to your business through a combination of strategy and acquisitions. 
· For those who want to enhance their leadership qualities and skillsets, Negotiations and Leadership Decision Making and Leading Global Teams are beneficial modules. 
· For individuals who want to stay ahead of digital advancements impacting business, Engaging Digital Customers: Advanced Marketing and Accelerating Digital and AI Transformation are useful additions to your MBA learning roster.
· For those who want to get more involved with organisational future-proofing and innovation, Entrepreneurial Strategy, New Venture Creation and New Product Development and Innovation are modules that bring valuable insights.
· The Sustainable Business Strategies module is a must for any future leader who wants to learn how to turn sustainability into a strategic asset.
+ Capstone Project – an applied research project that focuses on developing a future forecast for a chosen company, industry, market or technology.

King’s College London
King's Business School - Homepage | King’s Business School | King’s College London
Undergraduate
BSc Business Management
Year 1:
· Introduction to Accounting & Finance (15 credits)
· Economics for Business (15 credits)
· Organisational Behaviour (15 credits)
· Principles of Marketing (15 credits)
· Social Science and Modern Business (15 credits)
· Work in Contemporary Society (15 credits)
· Introduction to Modern Business (15 credits)
· Data and Organisations (15 credits)
Year 2:
· Qualitative Research Methods OR Quantitative Data Analytics (15 credits)
· Business Ethics and Sustainability (15 credits)
· Strategic Management (15 credits)
· Five from the following options:
· International Business (15 credits)
· Consumer Behaviour (15 credits)
· Corporate Finance (15 credits)
· Government & Business (15 credits)
· Industrial Organisation (15 credits)
· Intermediate Macroeconomics (15 credits)
· Law & Management (15 credits)
· Management Accounting (15 credits)
· Technology & Innovation (15 credits)
· The Psychology of Entrepreneurship & Innovation (15 credits)
· The Economics of Energy and Climate (15 credits)
· Behavioural Economics of Organisations (15 credits)
· Brand Management (15 credits)
· Leading and Managing Teams (15 credits)
· Marketing the Experience Economy (15 credits)
· Marketing Communications (15 credits)
· Political Economy of China (15 credits)
· Introduction to Entrepreneurship (15 credits)
· Marketing, Organisations and Society (15 credits)
· Introduction to Corporate Finance (15 credits)
· Work & Organisational Psychology (15 credits)
· Financial Accounting and Reporting (15 credits)
· Intermediate Microeconomics (15 credits)
· Economics of Strategy (15 credits)
· International Trade (15 credits)
· Taxation (15 credits)
· Audit & Assurance (15 credits)
· Strategic People Management: Innovation and Change (15 credits)
Year 3:
All modules are optional.
· Entrepreneurial Finance (15 credits)
· Entrepreneurial Family Firms (15 credits)
· Marketing Strategy and Planning (15 credits)
· Managerial Economics (15 credits)
· Leading and Managing Change (15 credits)
· Labour Economics (15 credits)
· International Human Resource Management (15 credits)
· Communication in Organisations (15 credits)
· Employment Law (15 credits)
· Leadership: Theory & Practice (15 credits)
· The Social Psychology of Financial Markets (15 credits)
· King’s Business School Capstone Project (30 credits)
· Crafting Entrepreneurial Opportunities (15 credits)
· Digital Marketing (15 credits)
· Reforming Public Services (15 credits)
· Marketing Analytics (15 credits)
· King’s Business School Consultancy Project (15 credits)
· Innovation in Public Management (15 credits)
· Artificial Intelligence at Work (15 credits)
· Influencing Consumers (15 credits)
· Sales and Marketing (15 credits)
· Managing Extreme Situations: Crises, Corruption and Controversies (15 credits)
· Mergers and Acquisitions (15 credits)
· Derivatives and Risk Management (15 credits)
· Advanced Corporate Finance (15 credits)
· Strategic Management of Technological Innovation (15 credits)
· Corporate Governance (15 credits)
· Company Law (15 credits)
· Comparative Business Management (15 credits)
· Private Equity (15 credits)
· Health Economics (15 credits)
· International Finance (15 credits)
· Advanced Econometrics (15 credits)
· Undergraduate Research Project (30 credits)
· Sustainable Finance (15 credits)
· Regulation in Society (15 credits)
· Neuroscience in Marketing (15 credits)
· Accounting, Organisations & Society (15 credits)
· Work and Expertise in Financial Professions (15 credits)
· Environmental Social and Sustainability Reporting (15 credits)
· Contemporary Prospects in international Marketing (15 credits)
· Empirical Perspectives on Economic Development (15 credits)
· Gender, Work and Equality (15 credits)
· Business, Poverty, and Global Development (15 credits)
· Business and Entrepreneurship in Contemporary China (15 credits)
· Business Anthropology (15 credits)
· The Future of Work (15 credits)
Postgraduate
Executive MBA
Part-time 2 years.
Entry requirements: 2:1 in any discipline and leadership experience.
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University of London
Undergraduate study | University of London
Undergraduate
CertHE Business Administration
· Foundations of quantitative methods for sustainable organisations
· Interpreting management, market and consumption
· Information systems and organisation studies
· International business and accounting
BSc Business and Management
Year 1:
· Introduction to economics
· Mathematics 1
· Statistics 1
· Principles of accounting
· Business and management in a global context
Years 2 and 3 (majority = optional):
· Core management concepts
· Principles of Corporate Finance
· Managerial economics
· Management science methods
· Human resource management
· Strategy
· Development management
· Marketing management
· Entrepreneurship
· Management accounting
· Principles of asset pricing
· Information systems management
· Core management concepts
· Data analysis for management decision making
· Management mathematics
· Elements of social and applied psychology
· Management and innovation of e-business
· Management and social media
· The law of business organisations
· Organisation theory: an interdisciplinary approach
· Operations management
· Programming for data science
· Statistical methods for market research
· Financial management

Postgraduate
Global MBA
PGCert and PGDip exit routes available. 4 intakes. 1-5 years duration.
Accredited by CMI and CIMA.
Six core modules, four optional modules and strategic project.
Core:
· Accounting and finance
· Economics for managers
· Marketing for managers
· Organisational behaviour and human resource management
· Strategic Management
· Successful leadership
Options:
· Accounting for managers
· Advanced management accounting
· Financial reporting and analysis
· International accounting
· Entrepreneurial finance and private equity
· Entrepreneurial marketing
· Innovation and change
· Venture capital and entrepreneurship
· International corporate finance for managers
· International financial markets and institutions
· Portfolio management
· Risk management and decision-making
· Healthcare systems
· Innovation and quality improvement
· Resource management in healthcare
· Risk, governance and patient safety
· Corporate finance law
· Corporate governance and ethics
· International finance law: transactions, policy and regulation
· Legal aspects of financing development
· Leadership and ethical decision-making
· Leadership and management models
· Leadership, transformation and organisational change
· Negotiation and conflict management

Online CertHE
BPP
CertHE Business
Entry requirements: 104 points.
Course contents:
· Master the principles of business management and how to implement them to address real world challenges 
· Develop critical thinking, ethical decision-making, and professional communication skills – all essential for effective leadership in any organisation 
· Learn to communicate complex ideas and arguments to influence stakeholders 
· Understand how to use AI in the workplace 
· Learn how to use relevant digital tools to identify, analyse and propose solutions for business challenges 
· Understand how to select, interpret and communicate business data to support informed decision-making and recommendations 
· Specialise in one of four different pathways – Digital, Finance and Law, Healthcare, or Big Data and AI
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MODULES

Purposeful Leadership in a Complex World (15 credits)

Environment, Society & Governance (15 credits)

Strategy for a Transforming World (15 credits)

Markets and Consumers of the Future (15 credits)

Strategic Finance & Accounting (15 credits)

The Economics of Impact and Innovation (10 credits)

Managing Under Uncertainty (10 credits)

Strategic Human Capital (15 credits)

Innovation for Impact (15 credits)

Global Immersion (15 credits)

PROJECTS

The Impact Project (45 credits)




