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	Brief explanation of the relevant theories adopted 

	· Market research-During to a long research made on the project company (The Spartan Football Club), it was understood the mission, their vision on business criteria , area, the culture of the company , etc.
· Followed the first research made for the firm mentioned above ,during this week an research was made on carefully choosing the companies witch they will might potential sponsor for football club .As team we have discussed and decide which companies we will contact , the location of them and each one how many companies has chose.
· One of the theories than we have adopted was segmentation ,which according to the definition is”the process of dividing markets into groups of potential customers with similar needs”(Jim Blythe, 19th June 2012)
· As talking about segmentation ,during a read about this theory ,is specified that market segmentation are : demographic segmentation(“is one of the most common forms; it refers to splitting up audiences based on observable, people-based differences”);  behavioural segmentation( it is based on customers behaviours); geographic segmentation (“ the most basic is identifying users based on their locations such as their country, state , county and zip code; ypu can also identify consumers based on the characteristics of the area they live in,such as climate , population density and whether it is urban ,suburban or rural”); psychographic segmentation(“ it is similar to demographic segmentation, but deals with characteristics, that are more mental and emotional”).
· As believe , market segmentation it is important and essential for businesses to be focus and to remain on the target .
· 




	Reflection & advice to the organisation

	· Most of the companies searched ,had a limited of contact details , therefore we tried looking only on credible sources and to use only one form on contact those companies ,instead of direct marketing or social media(Facebook, Instagram, etc...)
· We have found on research made , different companies that are running on (10 miles radius )from The club , we have found from small family business , to big companies. It was ideal on our case to contact the small business, which we believe there are not yet in a sponsorships  they are  looking to increase new customers and to create an imagine.
· During the research made it was obvious that numbers of Greek companies are based on that area searched . It is beneficial of the football club to contact those companies , because is shared the same culture and value.
· As talking about a football club, the first inspiration , was contacting firms who are dedicated for sports clothes, for the football player of the club . It will be beneficials on both side ,  one in one hand on the promoting and supporting  and the other of find and increase new customers .
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	Name of companies contacted

	1
	Office Angels Birmingham

	2
	Hart Recruitment Birmingham

	3
	Protocol National LTD

	4
	Kings Heath Cricket and Sports 

	5
	The Pavilion Club 

	6
	Bpl Engineering Group

	7
	National Express

	8
	Aston Manor Coaches

	9
	Jd sports

	10
	Sports direct

	11
	


	12
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	Brief explanation of the relevant theories adopted 

	· During to a research done in week 2, a theory adopted is targeting.
· According to a definition , targeting is “a group of people that have been identified as the most likely potentional custumers for a product because of their shared characteristics such as age, income and lifestyle. A target market is a group of customers with shared demographics who have been identified as the most likely buyers of a company’s product or service. Identifying the target market is important in the development and implementation of a successful marketing plan for any new product. The target market also  can inform a product’s specifications,packaging and distribution”(Investopedia/target-market).




	Reflection & advice to the organisation

	In my perspective and during this week another research , my advice for the companies contacted via email, is to have a good support on the network.
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