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[image: ]My Pitch: Take a Breath, not a Vape – Protecting Young People from the Rising Harms of Vaping
Introduction
Preventing ill health and promoting healthy behaviors are central priorities within UK public health. In recent years, the rapid rise in vaping among children and young people has emerged as a significant concern for healthcare professionals, educators, parents, and policymakers. Although e-cigarettes were originally introduced as a smoking cessation aid for adult smokers, their increasing popularity among adolescents has created new challenges related to nicotine addiction, health inequalities, and long-term wellbeing (Gotts et al., 2019; Hammond et al., 2019). This pitch presents Take a Breath, not a Vape UK, an innovative, evidence-based public health campaign that aims to prevent youth vaping through education, digital support, community engagement, and partnership working. The campaign seeks to empower young people to make informed health choices while supporting national public health priorities to improve population health and reduce future demand on NHS services (NHS England, 2019).
Vaping has rapidly become one of the most significant emerging public health challenges affecting young people in the UK. What began as a harm reduction tool for adult smokers has evolved into a trend that is increasingly normalised among teenagers (Hammond et al., 2019). Flavored disposable vapes, bright packaging, and social media promotion have made vaping appear harmless, fashionable, and accessible. Yet the reality is very different. Evidence shows that vaping can lead to nicotine addiction, respiratory irritation, and long-term health risks that are still not fully understood (Gotts et al., 2019; Marques et al., 2021). This is why Take a Breath, not a Vape, my proposed innovation, is urgently needed.
Take a Breath, not a Vape UK is a national youth anti-vaping campaign designed to prevent young people from starting to vape and to support those who already vape to quit. It combines school-based education, digital tools, community engagement, and NHS partnerships to create a coordinated, evidence-based response to a growing public health problem.


Why This Innovation Is Needed
Recent data from Action on Smoking and Health (ASH, 2023) shows that one in five children aged 11–17 has tried vaping, and regular use is rising. Disposable vapes are often sold illegally to minors, and many young people report that they can access them easily from local shops or online (ASH, 2023). Flavors such as bubblegum, cotton candy, and mango ice are particularly attractive to young people and contribute to experimentation and uptake (Hammond et al., 2019).
Many young people believe vaping is harmless. However, research demonstrates that nicotine exposure during adolescence can negatively affect brain development, increase anxiety, impair attention, and contribute to long-term nicotine dependence (Yuan et al., 2015). There are also increasing concerns regarding lung inflammation, cardiovascular effects, and the unknown long-term consequences of inhaling aerosolised chemicals (Gotts et al., 2019; Marques et al., 2021). Schools, parents, and health professionals are struggling to keep pace with the rapid growth in youth vaping, and there remains no comprehensive UK-wide strategy specifically focused on preventing vaping among children and young people.
Who Will Benefit
The primary beneficiaries of Take a Breath, not a Vape UK, are young people aged 11–18 years. This age group is particularly vulnerable to peer pressure, targeted marketing, and misinformation regarding vaping (Hammond et al., 2019). By providing clear, accessible, and youth-friendly health information, the campaign empowers young people to make informed decisions and develop healthier behaviors.
Parents and teachers also benefit. Many reports feel uncertain about how to discuss vaping or support young people who have become nicotine dependent. The campaign provides training, educational resources, and practical guidance to enable adults to respond confidently and effectively.
The wider community also benefits. Reducing youth vaping has the potential to decrease future NHS demand, improve long-term public health outcomes, and contribute to healthier communities through prevention and early intervention (NHS England, 2019).
How Take a Breath, not a Vape UK Improves Health and Wellbeing
The campaign improves wellbeing through several evidence-based approaches:
· Prevention: School workshops challenge myths, develop resilience, and teach refusal skills.
· Support: The Take a Breath, not a Vape app, offers quitting tools, anonymous chat support, and wellbeing check-ins.
· Early intervention: Teachers and youth workers can refer young people to NHS Stop Smoking Services.
· Community engagement: Youth ambassadors promote positive health messages and reduce stigma.
· Mental health support: The campaign addresses anxiety, stress, and peer pressure that may contribute to nicotine use (Yuan et al., 2015).
By addressing both the physical and psychological aspects of vaping, the campaign adopts a holistic approach to promoting health and wellbeing.
Policy, Legislation, and Professional Services
Take a Breath, not a Vape UK aligns with several UK policies and professional frameworks, including:
· NHS Long Term Plan (NHS England, 2019), which emphasises prevention and early intervention.
· Tobacco and Related Products Regulations 2016.
· Care Act 2014.
· UK GDPR and Data Protection Act 2018.
· Ofsted safeguarding requirements for schools.
Professional services include school nurses, NHS Stop Smoking Services, youth workers, public health practitioners, and local authority for public health departments. The campaign strengthens partnerships across these sectors to improve health outcomes.
Implementation Strategy
Implementation begins with co-design workshops involving young people to ensure the campaign reflects their experiences, language, and priorities. A pilot programme in selected schools enables evaluation and refinement before wider implementation.
The digital app is developed alongside the pilot to ensure accessibility, usability, and safeguarding standards are met. Following evaluation, the campaign is rolled out nationally through schools, NHS organisations, and local authorities. Educational packs, lesson plans, posters, referral pathways, and digital resources are distributed to support implementation.
Technology Integration
Technology is central to the campaign because young people engage readily with digital platforms. The Take a Breath, not a Vape app includes:
· Personalised quitting plans
· Craving management tools
· Motivational messages
· Anonymous chat support
· Progress tracking
· Direct links to NHS services
Artificial intelligence is used responsibly to provide supportive, non-clinical guidance. All personal data are anonymised, securely stored, and managed in accordance with UK GDPR.
Dissemination and Public Engagement
To maximise reach and engagement, the campaign will utilise:
· Social media influencers
· Youth-led video content
· Posters in schools, GP surgeries, and community centers
· Parent information evenings
· Partnerships with charities including ASH, Barnardo's, and Youth Sport Trust
· National media campaigns and public health communications
Young people are actively involved as ambassadors, increasing credibility, engagement, and sustainability.
Conclusion
[bookmark: _Int_9BIRT2IY]Take a Breath, not a Vape UK is a timely, evidence-based, and youth-centered innovation addressing one of the fastest-growing public health challenges facing the UK. By combining education, digital support, community engagement, and partnership working, the campaign empowers young people to make healthier choices and reduces the long-term harm associated with vaping. The innovation aligns with national policy, strengthens professional practice, and promotes common good. With appropriate investment and collaboration, Take a Breath, not a Vape UK, has the potential to improve youth health outcomes and create a healthier future for the next generation.
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