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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
On desktop and mobile devices, the Acocks Green Bowling website loads rather quickly usually in two to three seconds. Section navigation is seamless, and pages appear without latency or broken elements. On weaker internet connections, however, areas with a lot of images can take a few more seconds to load. Although more image and script optimisation might make it even faster and more responsive across all devices, the overall performance is sufficient for a small business website.
According to Nielsen (2024), Users cannot purchase a product if they cannot locate it, according to the first law of e-commerce. A prerequisite for survival on the Web is usability. Users abandon websites that are hard to use. People leave websites that don't make it apparent on the homepage what the company offers and what consumers can do there.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
There are only a few subpages on the website, such as About, Membership, Contact, and Gallery. Each page has a fixed menu at the top for easy navigation, which makes it easy for users to explore. The structure is simple but clean because there are no breadcrumb trails or dropdown menus. Although adding categories or sub-sections might help users find specific information more quickly, especially on smaller devices like mobile phones, this structure is appropriate for customers who appreciate minimalist design.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
There isn't currently a direct online booking or reservation option available on the Acocks Green Bowling website. Rather, it offers a phone number and email address for users to contact the club. Users who anticipate quick and easy digital interactions could be put off by this. The procedure would go more smoothly if a basic online booking or contact form was included, especially for younger guests who are more likely to prefer online communication than phone or email.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Updating the website to a more contemporary, mobile-responsive design with bigger fonts and better spacing will increase usability. It would be simpler for consumers to locate certain information fast if a search option were added. Enquiries would be made easier with an online membership or contact form. Clearer calls to action, better image quality, and consistent fonts would further increase user engagement and lessen uncertainty, particularly for first-time users. Additionally, improved mobile optimisation is highly advised.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Although the webpage appears tidy and clean, it lacks a contemporary aesthetic. Although the style is straightforward and useful on desktop computers, several text and objects look out of alignment on mobile devices, making navigating less intuitive. The website lacks visually appealing or dynamic features like sliders or animation transitions, giving it an outdated air. The consumer experience would be greatly enhanced by updating the website, especially considering the growing number of people using mobile devices instead of desktop computers to browse.
With over half of the world's population using mobile devices to access the internet, desktop browsing is no longer the most common way to access online content. The expansion of industries like e-commerce, social networking, online search, and advertising is made possible by the global rise in mobile connection brought about by technology like 5G (Statista, n.d).




	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website mostly features pictures of the bowling green and club members, with very little other images. Despite their relevance, these low-resolution photos don't do much to convey emotional appeal or consumer enthusiasm. The absence of dynamic media and video content would have made the club's atmosphere more lively. Although the colour choice of green and white fits the lawn bowling motif, there isn't much visual contrast, which gives the website a somewhat drab or antiquated appearance.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Acocks Green Bowling website does not include an online chat feature. This restricts real time communication and could irritate users who wish to ask short questions or seek out quick responses. Visitors to websites are increasingly expecting live chat, which can greatly increase engagement. Potential members could ask fast questions and get immediate assistance by using a rudimentary chat function or chatbot, particularly during periods of high interest or after regular business hours.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Links to any social media accounts, including Facebook, Instagram, and Twitter, are not currently available on the website. This is a squandered chance to raise awareness among possible new members and enhance community involvement. Users would be able to interact with the club, view updates, and share information if social networking icons or feeds were included. A free and powerful marketing tool, social media may enhance a website and assist increase its audience and online visibility.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
According to the website, Acocks Green Bowling is a neighbourhood lawn bowling club that provides social sporting opportunities and membership. It does not, however, provide thorough explanations of services like club activities, competitions, or coaching sessions. Potential members would better grasp what they are getting into if service listings were clearer. Particularly for new members or those who are not familiar with lawn bowling, including a "What We Offer" section with bullet points or icons would enhance clarity and professionally convey the club's worth.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The website does not display customer reviews, which hinders the development of confidence among prospective members. Member stories or testimonials could highlight the club's friendly atmosphere. Including Google/Facebook reviews or creating a special reviews area would demonstrate the club's sense of community and serve as social proof. Maintaining credibility and demonstrating continued interaction with current members and visitors can be achieved by frequent updates that include fresh reviews.
According to Paget (2025), Since 87% of customers read internet reviews for local businesses, it is imperative to display the most recent ratings. When conducting research to develop their own opinions, customers are pleased to read the specifics of both favourable and unfavourable evaluations.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Reliability is implied by the club's portrayal on the website as an established, neighbourhood focused organisation. The club's history and the mention of a welcoming atmosphere enhance the design's perceived quality despite its simplicity. I would suggest the club to anyone looking for a relaxed, social sport, especially retirees or senior citizens. Updated information and better graphics would support the idea of excellent service and a close-knit community.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The website does not adequately display the costs associated with joining or using the club's services. Some people who prefer clear information may be put off by this lack of transparency. The lack of costs could be the result of varying membership options or a desire for more one-on-one contact. Nonetheless, including a general pricing guide or sample costs would encourage more enquiries and assist users in making well-informed judgements.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Lawn bowling club.

	
	2. Birmingham bowling club.

	
	3. Bowling club in or around Acocks green.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
For those who already know the name of the club, finding the website is simple because it shows up in the top three search results when "Acocks Green Bowling" is typed into Google. Nevertheless, the website does not show up in the top ten results for more general searches like "Bowling Club Birmingham." This shows that search engine optimisation (SEO) must be improved with more frequent content updates, better meta descriptions, and pertinent keywords.
Increasing SEO by optimising keywords and updating metadata can raise Google rankings considerably. Businesses' and other organisations' audience engagement strategies have been revolutionised by digital marketing (Chaffey and Ellis 2019).



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Because they serve as a core digital presence, providing essential information and promoting services, websites are still very significant for UK businesses. Despite the popularity of social media, a dedicated website offers more credibility, professionalism, and control. It enables companies like Acocks Green Bowling to interact with clients, attract larger audiences, and provide online contact. Many potential customers might not find the company without a website, particularly if they use search engines to look for local services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would suggest revamping the website with a contemporary, mobile-responsive design that has polished photos, a more organised layout, and more eye catching graphics. A larger audience would be drawn in by this enhancement, particularly younger people who demand mobile-friendly and aesthetically appealing material. Additionally, a contemporary style increases trustworthiness and might entice more people to join or visit the club. It would improve overall service quality perception as well as usability.
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