



Discuss the role of Corporate Social Responsibility (CRS) in promoting sustainability within the hospitality industry.



Student name: Rosario del Rocio Garcia Baez
Student number: 2230623
Lecture name: Lisa Knight
Date submission: 21st October 2024
Module tittle: Sustainable Hospitality & Tourism Management 
Module code: BMIH5006









I confirm that I have not used any AI tools in the research and creation of this assignment. I confirm that I have not presented any AI generated materials as my own work. I confirm I have copies of my drafts, notes, and other resources I used, which I may be asked to provide in evidence.





















Corporate Social Responsibility (CSR) refers to the actions that businesses undertake to operate in an ethical manner, considering their effects on society and the environment. It is a comprehensive concept that involves companies going beyond the goal of maximizing profits to address the social, environmental, and economic consequences of their operations. In the hospitality and tourism sectors, CSR is particularly important for promoting sustainability, given the industries' reliance on natural resources and the communities in which they function (Galbreath, 2006).
In hospitality and tourism, CSR initiatives often prioritize actions such as lowering energy use, reducing waste, aiding local communities, and promoting fair labour practices. For example, hotels might employ water-saving technologies or source ingredients sustainably for their dining services. Likewise, tour operators may create environmentally friendly travel experiences that aim to minimize carbon footprints and protect biodiversity (Barnett et al, 2020).
According to Aagaard, (2019) the influence of CSR on sustainable practices is major, as it motivates businesses in these sectors to implement long-term strategies that are beneficial for both the environment and society. This commitment to CSR can improve brand reputation, draw in eco-conscious customers, and nurture customer loyalty. Besides, by advocating for sustainability, companies can not only fulfil stakeholder expectations but also help conserve the natural and cultural resources that are essential for the longevity of the tourism industry. 


Corporate Social Responsibility (CSR) has become an essential aspect of the hospitality industry, especially as consumers grow more environmentally aware and demand that businesses operate in an ethical and sustainable manner. Hotels, being major consumers of resources such as energy, water, and raw materials, play a crucial role in advancing sustainability efforts (Bohdanowicz and Martinac, 2007). This essay examines how Moxy London, a part of the Marriott International hotel group, has woven CSR into its business practices to promote sustainable methods (Deale, 2013). Moxy Hotels, a lifestyle brand celebrated for its modern, stylish, and budget-friendly lodging, is also known for its environmentally conscious initiatives. The hotel under examination in this essay is Moxy London, which has rolled out various CSR measures aimed at minimizing its ecological footprint, involving itself with the local community, and contributing to broader social and environmental objectives. This analysis will assess Moxy London’s CSR policies, the challenges the hotel encounters in executing these practices, and the effects and opportunities these endeavours create for both the local environment and beyond (Marriott, 2024).

Moxy London is part of a growing trend in the hospitality industry where sustainability is not just a marketing tool but an operational focus. The hotel has earned The Green Key England certification, a globally recognized eco-label that highlights environmental responsibility in tourism and hospitality. This certification is awarded to hotels that demonstrate a commitment to sustainability by meeting strict environmental criteria. Achieving this certification is a testament to Moxy London’s dedication to reducing its carbon footprint and promoting responsible business practices (Green key, 2024). One of the key areas where Moxy London excels is in waste management, particularly with food waste. The hotel has partnered with Too Good To Go, a food-saving app that allows businesses to sell surplus food at reduced prices rather than throwing it away. This initiative not only reduces food waste but also supports the local community by providing affordable meal options. Reducing food waste is a critical component of sustainability in the hospitality industry, as food production is resource-intensive, and waste contributes significantly to greenhouse gas emissions (Vo-Thanh et al, 2021).
In addition to tackling food waste, Moxy London has made several other changes to reduce its environmental impact. One such change is the elimination of individual packaging for breakfast items, which reduces the use of single-use plastics. Instead of offering individually wrapped condiments and food items, Moxy London provides these in bulk, which cuts down on unnecessary packaging waste. This approach aligns with broader industry trends toward reducing plastic use, particularly single-use plastics, which are harmful to the environment, especially marine ecosystems. Another significant change is the decision not to offer plastic straws as a standard in the hotel. Straws are only provided upon request, which reduces the hotel’s plastic waste (Green Key, 2024). This small but impactful change helps to prevent plastic pollution, which is a major environmental issue, particularly in urban areas like London where waste can easily end up in rivers and oceans (Parmegiani and Vajta, 2011)
Moxy London also takes a sustainable approach to the products it uses in guest rooms and housekeeping. The hotel has chosen to partner with eco-friendly brands for essential items like toilet paper, ensuring that these products are made from sustainable sources. Furthermore, the hotel uses biodegradable cleaning chemicals throughout the property, which are less harmful to the environment than traditional cleaning products. These chemicals break down naturally and do not contribute to water or soil pollution. The use of eco-friendly and biodegradable products is part of a broader trend in the hospitality industry where hotels are seeking to minimize their environmental impact in all aspects of their operations. By choosing products that are environmentally friendly, Moxy London not only reduces its own ecological footprint but also sends a strong message to its guests about the importance of sustainability (Ewe and Tjiptono, 2023).
While Moxy London’s CSR initiatives have made significant strides in promoting sustainability, the hotel has faced several challenges in implementing these practices (Cheng et al, 2013). One of the main challenges is the cost of sustainable technologies. Installing energy-efficient systems, renewable energy sources, and water-saving technologies often requires a significant upfront investment. For a brand like Moxy, which is positioned as an affordable hotel option, balancing the cost of these technologies with maintaining competitive pricing can be difficult (Inoue and Lee, 2010). Although these technologies result in long-term savings through reduced energy and water use, the initial expenditure can be a financial strain, especially for newer hotels or those with limited budgets. Despite these challenges, Moxy London has made considerable progress in reducing its energy consumption by incorporating energy-efficient technologies such as LED lighting, smart thermostats, and energy-efficient appliances. The hotel has also installed solar panels on its roof, further reducing its reliance on non-renewable energy sources (Salem et al, 2019). These initiatives are part of Marriott’s broader goal of reducing carbon emissions across all its brands by 30% by 2025 (Marriott, 2024).
Another challenge for Moxy London is navigating local legislation regarding sustainability. The UK, and London in particular, has stringent regulations around waste management, carbon emissions, and energy efficiency (Ehgartner, 2020). Moxy London must ensure that it complies with these local regulations while maintaining the global standards set by Marriott International. This can be challenging, as sustainability standards and regulations vary across different regions and countries. In addition, operating in a major urban centre like London presents unique challenges, particularly in managing waste and reducing energy consumption. The hotel must work within the constraints of its location, which can limit the availability of certain resources, such as renewable energy. Nevertheless, Moxy London has managed to overcome these challenges by adopting innovative solutions and working closely with local authorities and organizations to meet sustainability targets (Bhatia and Tuli, 2018).
Another important aspect of Moxy London’s CSR efforts is its engagement with the local community. The hotel actively supports local businesses by sourcing products and services locally whenever possible. This not only reduces the carbon footprint associated with transporting goods but also supports the local economy. Moxy London’s partnerships with local suppliers, including food producers and artisans, demonstrate its commitment to responsible sourcing. Additionally, the hotel has established relationships with local charities and organizations, helping to address social issues such as food insecurity and unemployment. For example, Moxy London donates surplus food to local food banks and shelters, ensuring that no edible food goes to waste. The hotel also supports local employment initiatives by providing training and job opportunities for residents, particularly in underprivileged areas. This focus on community engagement helps to foster a positive relationship between the hotel and its neighbours, reinforcing the idea that hospitality businesses have a responsibility not just to their guests, but also to the communities in which they operate.
The impact of Moxy London’s CSR initiatives extends beyond the hotel itself, influencing both the local and wider environment. The hotel’s efforts to reduce its carbon footprint by using renewable energy and energy-efficient technologies contribute to the UK’s broader sustainability goals. As the UK works toward reducing its greenhouse gas emissions to net-zero by 2050, initiatives like those at Moxy London play an essential role in achieving this target (Bade, 2021). The hotel’s water conservation efforts, which include the installation of low-flow fixtures and the use of rainwater harvesting systems, help to reduce water waste, which is particularly important in a city like London where water demand is high. By conserving water, Moxy London is helping to alleviate pressure on local water resources and ensuring that there is enough water available for future generations.
Moxy London’s waste management policies also have a significant impact on the environment. By reducing food waste, minimizing packaging, and avoiding single-use plastics, the hotel is helping to reduce the amount of waste that ends up in landfills or the ocean. These efforts are particularly important in an urban environment like London, where waste management is a critical issue. By adopting sustainable practices, Moxy London is contributing to a circular economy, where resources are reused and recycled rather than disposed of. This not only helps to reduce the hotel’s environmental impact but also sets an example for other businesses in the hospitality industry. The hotel’s focus on biodegradable products and eco-friendly brands further reinforces its commitment to sustainability. By choosing products that have a lower environmental impact, Moxy London is helping to reduce pollution and promote a more sustainable future.
In addition to its environmental benefits, Moxy London’s CSR initiatives create opportunities for innovation within the hospitality industry. The hotel’s use of renewable energy and smart technology serves as a model for other hotels looking to adopt similar practices. By demonstrating that sustainable practices can be integrated into a successful business model, Moxy London is encouraging other hospitality businesses to follow suit. Moreover, as consumer demand for eco-friendly accommodations continues to grow, Moxy London’s commitment to sustainability provides a competitive advantage. Travelers, particularly younger generations, are increasingly seeking out hotels that align with their values, and Moxy London’s CSR initiatives help to attract these environmentally conscious guests (Mitchell and Ramey, 2011).
In conclusion, Moxy London has successfully integrated CSR into its business practices, focusing on sustainability, community engagement, and ethical sourcing. The hotel’s efforts to reduce its carbon footprint, conserve water, and minimize waste have had a positive impact on both the local and wider environment. Despite facing challenges such as the cost of sustainable technologies and navigating local legislation, Moxy London has demonstrated that it is possible to run a successful hotel while prioritizing sustainability. The hotel’s CSR initiatives not only benefit the environment but also support the local community and create opportunities for innovation within the hospitality industry. As sustainability continues to be a critical issue in the hospitality sector, Moxy London’s commitment to CSR positions it as a leader in promoting a more responsible and sustainable future for the industry.


This essay has identified that Corporate Social Responsibility (CSR) plays a pivotal role in shaping sustainable practices within the hospitality industry. By adopting environmentally conscious initiatives such as waste reduction, energy efficiency, and ethical sourcing, hotels are increasingly aligning their operations with global sustainability goals (Bowen, 1953). The integration of CSR not only helps reduce the environmental impact of hotels but also enhances community engagement and strengthens the brand’s reputation. However, challenges such as the high initial costs of sustainable technologies and compliance with varying local regulations remain significant. Despite these obstacles, the adoption of CSR practices creates long-term opportunities, driving innovation and improving customer loyalty, especially among eco-conscious travellers (Eco-conscious stays, 2021). Ultimately and according to Haski-Leventhal, (2018). CSR in the hospitality sector is not just about meeting environmental standards but also about fostering positive social impact and setting the foundation for a more sustainable and responsible industry future. 
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