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This report aims to evaluate the effectiveness of implementation of modern technology in the Health and Social Care workplace and to discuss how social media can be used for marketing purposes. In addition, this report discusses how professional online presence can be created and what some benefits of using Social Media are in the Health and Social Care industry. Furthermore, this report contains an exemplary account, created to illustrate and evidence the practical use of self-marketing and research tools provided by the Facebook platform. 
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Technology is largely understood as a product, application, device or service with an IT element that could be either wired or wireless, hardware or software (Liddell, 2008), although in a wider aspect the term technology refers to almost every mechanical or electronic device or tool. With the advancement of industry and engineering, technological innovations and improvements become a factor, affecting every aspect of life – personal and professional, social and business, especially after the popularization of the Internet. Furthermore with digital technology nowadays being affordable and easy to operate, with the endless possibilities for implementation, utilization of its qualities and perks seems to be a logical path for improvement of all kind of services, including the Health and Social Care. 
Technology in Health and Social Care is widely applied both for increasing quality, and for economic benefits, two areas that are now a priority for improvements in the sector, following the demographic changes, the increase in chronic disease and the change of the public expectation (Liddell, 2008). The transformation of technology in recent years, smartphones and video-calling, used in GP practice, for example, enables  remote consultations, which leads to improved accessibility, reduced appointments length and contributes towards the patient`s satisfaction. On the other hand this can involve some costs for the patient, and requires digital skills, which reduces the number of people, who can benefit from this service (Baird et al, 2018).
Focusing on the use of modern technology in the workplace for communication purposes, for example, allows for drawing a conclusion that compared with traditional methods, digital technology is faster, more reliable and flexible. Email, instant messenger platforms and other software products enable real-time exchange of information between different departments and eliminate the need for physical presence, which allows staff to work more efficiently. The digital technology used for communication purposes in the workplace improves not only the efficiency, but also saves money and helps improving the organization of the workload by accelerating the process of decision making (Ramey, 2013).
  Another example for useful application of modern technology is tele-monitoring and other telephone services that decrease the number of patients visiting hospital regarding a chronic condition. Furthermore, wearable technology and personal devices can be used for monitoring purposes and health data collection, which can provide better chances for early diagnostics (Castle-Clarke and Imison, 2016).
In addition to diagnostics, monitoring and other directly patient-related improvements, technology is advantageous also in other aspects of the everyday work process in the Health and Social Care sector. Administrative work, such as file keeping, archiving, correspondence, management of staff, finance or access to knowledge takes less time and effort when handled digitally, which leads to higher organizational efficiency of the work process. Cloud computing technology, for example, allows storing of files in a virtual space, that can be accessed anytime and from anywhere, which makes keeping records and archives easier, as they no longer require physical space or number of people to manage them. Furthermore, files uploaded to the Cloud can be shared between many staff members, allowing for easier and faster collaboration between them, which is contributing to the increase of the efficiency of the work process.  
On the other hand, cloud technology comes with some concerns in terms of safety and protection of personal data due to a lack of visibility of the cloud structure and lack of clarity around the security settings. Moreover, computer viruses, cyber-attacks and malware pose serious thread as they become more sophisticated and difficult to avoid. Automatic synchronization of data to the cloud, for example, can transfer malicious code and spread it to multiple users, causing data breaches and loss of data. The fact, that users have no way of knowing if the cloud provider is following the best security practices is another reason for concern (Cody, 2017).
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Another aspect of the technology`s implementations for work and business is the access to free and independent advertisement tools, provided by the so popular social media. According to recent statistics, in the last quarter of 2018, 2.27 billion people use Facebook monthly, making the platform the most popular social medium in the world and the best advertisement channel for small and corporate business (Statista, 2019). Compared to the 166 million weekly audience of BBC World Service split between TV, Radio and Online broadcast, for example, Social Media is many times more popular with public than traditional media, which is one reason for using it for marketing. 
Social Media has changed the marketing world in many ways, giving an opportunity to the business to change the communication model in which an advertisement works and therefore to change the customer`s experience. In the traditional marketing model the advertisement occurs as a disruption of the main activity of the audience, appearing during a TV show, for example, delivering a vertical, impersonal one-way message. In contrast, the Social Media gives the consumer the chance to interact with the business and engage in discussions, share thoughts and ideas, provide feedback and rate the products. 
Furthermore, Social media marketing expands the list of objectives which organizations can enhance at almost no cost – creating new customers by building relationships and social communities online, performing marketing researches, servicing and managing brands, even utilizing the word-of-mouth communication. In addition, Facebook business page gives an opportunity for the marketer to receive an instant feedback about a product, to personally interact with the user and to influence the consumer directly. Social media advertisement in not only useful for selling goods, but also can be used for managing services and campaigns (Tuten and Solomon, 2015).
 A medical clinic, for example can benefit greatly from Social media marketing as it allows for demonstrating expertise, educating patients and building a network, which improves the chances of getting new referrals. Encouraging people to share their experience on the business` social media page, or using the brand`s name as a hashtag #HelpinHandClinic, for example, can increase the number of new patients coming to the practice. Social Media gives the marketer the opportunity to empower consumers of a particular brand to market for it, one unique and new approach, leading to building social proof of quality of the brand.
Many social media platforms have integrated marketing tools for gathering information and feedback –enabling the small business to conduct surveys and create polls without the massive expense of hiring marketing specialists. Furthermore, having a social media page allows the organization to directly collect relevant information from the visitors of the page and to collect data regarding the website traffic and engagement with audience. On a higher level, with some knowledge about search engine optimization, a social media account for business can bring massive income with little to no investment in marketing products.
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Keeping up with the challenges of the digital era, it becomes important that people and businesses take seriously the issue of the online presence - Facebook, Twitter, LinkedIn and other social media accounts, as well as websites and blogs, nowadays serve the purpose of business cards. The modern technology is well adapted and incorporated in people`s everyday life to a scale, where virtual appearance is equally important as the physical one, and people need to maintain strong online presence in order to be noticed. Social media gives opportunity to the professional to build a vast network of people and businesses with similar goals and interests and to expand any local organization to a major influencer in the field of their expertise. 
Utilizing the social media space becomes easier and easier as the social media advance – creating and managing a web page or a Facebook account is a simple task, requiring little to no investment and once created it instantly brings value. Furthermore, the more frequently this account is used, the more popularity it gains. Publishing relevant content and following a simple marketing strategy with a clear goal is easy as every social media platform is equipped with tools and provides options for promoting, highlighting and advertising publications.
One way to explore and illustrate the functionality of the social media as a tool for marketing is to create a Facebook page for business - the following link leads to an exemplary account of a nonexistent local Counseling Service Company:
https://www.facebook.com/Helping.Hand.Counsellors/

Furthermore, exploring the functionality, once created and operative, the Facebook page for business gives to the user many different options for setting and managing activities: 

[image: ]
(Perfect balance marketing, 2019).
 
In addition, automatically collected data from activity of the page and its users is instantly available as the platform performs, allowing the administrator of the account (in this example – the owner of Helping Hand Counselling Service) to monitor the marketing efficiency of the page:
[image: ]
 (Perfect balance marketing, 2019).


Creating and maintaining a strong online presence is an ongoing activity, with constantly growing opportunities for businesses to enhance their influence and widen their horizons by simply participating actively in the virtual space. However, the more digital technology advances, the more difficult it becomes to maintain highest rates of efficiency of the social media accounts for business. Getting ahead of competition becomes difficult for small businesses, as many new companies join the social media for marketing purposes, attracted by the opportunity for free advertising. However, highest efficiency remains in the field of payed services provided by experts in search engine optimization and corporate social media marketing companies. 
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 After exploring the differences between the traditional and the digital ways of handling tasks at the workplace, this report concludes, that the use of digital technology is more efficient, time saving and cost effective. Furthermore, the digital technology creates opportunities for marketing and allows the business to interact with its users in a new manner, where customers feel empowered and engaged. This report supports this thesis by illustrating the functionality of the Facebook business page account and the benefits of creating a strong online presence.
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