Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Adelino Mota 2522860
Topic chosen: The importance of customer service for business success.
Title of source: An assessment of customer service in business‐to‐business relationships
Author(s): Judy Zolkiewski; Barbara Lewis; Fang Yuan; Jing Yuan.
Year published: 2007.
How did you find this source?
(e.g. Google Scholar, library database, google)
Google Scholar.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
This source was chosen as it is closely relevant to the topic. It talks about customer service in business, although specifically in business-to-business relationships rather than customer service more generally. Despite that narrower focus, it was one of the most relevant academic sources I could find.
It is a useful article because it highlights the importance of customer service in business and it also talks in depth about what is considered good customer service.
It is an academic source, the main author is part of Manchester Business School in the University of Manchester.


When was it published? Is it recent enough? Why?
The source was published in 2007. It is recent enough because when it comes to customer service and business, although there have been a lot of advancements in technology and things have gone digital, the fundamental ideas such as communication and trust have arguably remained very similar in the last 20 years.

Author Credibility
Who is the author? What are their qualifications or expertise?
All four of the authors are part of the University of Manchester, the main author, Judy Zolkiewski, is a professor at Manchester Business School. Her interests are centred on the application of marketing and management theory in business. She received her PhD in 1999 from UMIST.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is reliable because the paper is peer reviewed and all four of the authors are qualified experts in their field. I already discussed the expertise of Judy Zolkiewski in the previous question. The paper has been cited 31 times. It was published in the Journal of Services Marketing, and the publisher is Emerald Publishing. 


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

