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INTRODUCTION
In my dissertation I will be discussing feminism and the different issues that are presented in society today. Issues such as contraception’s and STI’s, rape culture, abortion rights and beauty standards which I have discussed and studied in recent years and will continue to do so for my final project. I will be exploring these themes through mixed photographic media such as; digital (using my Nikon D3100 DSLR), 35mm film and photograms in the darkroom (which is when you expose photographic paper to the light for a specific amount of time with your objects on top).
Recently, I’ve been working in the darkroom producing photograms using contraception, sex toys and flowers. I wanted to make sex toys and contraception methods more appealing. Sex and periods are still a taboo subject. I started experimenting in the darkroom and found that different forms of contraception and sex toys make quite interesting photograms. Flowers are pretty, right? Most people like flowers, so I thought that I’d add them into the image to make them slightly prettier. It was amazing to see these things that people found unappealing suddenly became alluring and something you wanted to look at. By doing this I managed to manipulate people’s opinions of something which is what the media continues to do daily.
This proposal will look at the way women are perceived in society today from the outlook of the multi-media such as social networking, magazines and the film industry. The way we view women has drastically changed over the last ten years or so with the help of worldwide multi-media. I will analyse work by Piers Morgan and Laura Mulvey, and explore the keywords media, equality and consent and how they play a role in how women are perceived in society today.

















EQUALITY
Over the past couple of years, I have been studying feminism consistently, exploring a range of subjects and issues, delving into each one deeper to gain more insight and knowledge of them. Feminism explores men and women’s rights to equality. It is based on a range of political movements, social movements and ideologies that share the same goals of equality; which is to dissect, establish and achieve equality of the sexes. 
Feminism assumes that men and women have differences, which cannot have value placed on them in favour of either-or gender. Feminist movements have campaigned and continued to campaign for women’s rights such as abortion rights and being able to control their own bodies and rape culture. Feminism isn’t just about women it includes all types of women mixed race women as well as transgender women. There are also different types of feminism for instance intersectional feminism which is a brand of feminism which identifies how different aspects of social and political discrimination overlap with gender, as well as there being gender essentialism which is the attribution of a fixed essence to women. Women’s essence is assumed to be universal and is generally identified with those characteristics viewed as being specifically feminine.
‘Essentialism is the view that every entity has a set of attributes that are necessary to its identity and function. In early Western thought Plato's idealism held that all things have such an "essence"—an "idea" or "form".’ (Wikipedia, n.d.)
Without these campaigns’ women would not have the right to vote, work, earn equal pay and have equal rights in marriage, as well as many other rights that we have demanded the liberty for over the decades. 
Currently in the UK we have the right for equal pay. However, that is written in the EU legislation which could be eroded after Brexit.
‘The principle that men and women should receive equal pay for equal work has been enshrined in the European Treaties since 1957 (today: Article 157 of the Treaty on the Functioning of the European Union (TFEU)). Article 153 TFEU allows the EU to act in the wider area of equal opportunities and equal treatment in matters of employment and occupation, and within this framework Article 157 TFEU authorises positive action to empower women. In addition, Article 19 TFEU enables the adoption of legislation to combat all forms of discrimination, including on the basis of sex. Legislation against trafficking in human beings, in particular women and children, has been adopted on the basis of Articles 79 and 83 TFEU, and the Rights, Equality and Citizenship programme finances, among others, measures contributing to the eradication of violence against women, based on Article 168 TFEU.’ (Schonard, 2019)
Equality is when all parties are in a state of being equal in status, rights and opportunities, as well as changing ideas and attitudes so that women are not seen as lower or less than underneath men. It doesn’t just concern men vs women but rich vs poor, black vs white, transgender. etc Equality for women cannot be achieved until there is also equality for men, if we continue setting certain tasks for different sexes (e.g. fixing things) and characteristics (e.g. tough in contrast to pretty) then true equality cannot be achieved. The media still plays a very important role in telling society what to believe, including when it comes to things such as equal rights. 
‘Mass media play a unique and important role in the shaping of society where men and women enjoy equal rights.’ (Davtyan-Gevorgyan, 2016)

MEDIA
The media plays a massive role in society these days. It has an impact on everything, including what we see, hear and what we are led to believe are acceptable beauty standards. It can also control the way we look and how we feel setting unrealistic beauty standards from the likes of social media, evidently in magazines and supported by supermodels and celebrities. 
‘In advertising and magazines, women are usually portrayed as young, slim and with beauty that meet the accepted standards. Women with this kind of appearance are often associated with sex objects.’ (Davtyan-Gevorgyan, 2016)
Some believe that the magazine and newspaper industry itself to have had an irrevocable influence on the way a woman is seen as beautiful and has continued to do so for generations. For example, the evolution of Vogue has shaped the way society view what is aesthetically acceptable. Vogue’s now former editor-in-chief, Anna Wintour, was one of the key influences within the creation of ‘soft power,’ which is defined as a much smoother, co-opt way of approaching conflictual situations. This approach is evident within the construction of the magazine, through the design itself, and her own representation of the models throughout. Wintour has changed how the world gets dressed, in a way that has nothing to do with following trends.
‘(“Trends,” she once said, “is a dirty word.”) She is the key architect of one of the prime aesthetics of our era, which is that of soft power. She has always been as much about power as she is about fashion, and her biggest impact has been on the clothes we see on television screens and newspaper front pages, not on catwalks.”  (Cartner-Morley, 2018)
For instance, in the Daily Mirror newspaper they have berated certain celebrities after this year’s BAFTAs red carpet event by describing some of them as the worst dressed. One of the celebrities named was Derry girls actress Nicola Coughlan with the Daily Mirror stating: 
‘The Derry girls have certainly made an impression on the red carpet, but it may have not been the one that wanted. Nicola Coughlan brought a welcome dash of colour to proceedings but her plain pink outfit was not the most flattering.’ – Daily Mirror. (Hewgill, 2019)
Not only are women constantly objectified by the media daily they are also then objectified by men who then believe that women should look a certain way because the media dictates to society that they should this is leading to more and more women showing off more their bodies than needed. Under the belief that it will further careers and help their daily lives if they have the right image and are defined as the right kind of beautiful. Through fault of the media people mostly see women as sexual objects with most women becoming props around men in films, television, magazines etc. In response to the Daily Mirrors article om Nicola Coughlan, Piers Morgan hits back tweeting:
‘Oh please… if you go on a red carpet, you’re inviting people to objectify & criticise or praise you.’ – Piers Morgan. (Brent, 2019)
[image: Nicola (middle) with the rest of the Derry Girls cast at the Baftas]
Centre – Derry girls actress Nicola Coughlan

Laura Mulvey published an essay titled ‘Visual Pleasure and Narrative Cinema’. In this she explains cinema and how it operates as well as the way both men and women are portrayed on screen. Mulvey’s essay was written over 40 years ago, is it worrying that some of the issues are still true and that little has changed in 40 years? Some of them still have their issues such as most filmmakers in Mulvey’s era are male, whereas nowadays not so much. 
‘Perhaps the most famous of Mulvey’s theories is that of the male gaze: the idea that dominant (i.e. Hollywood) cinema sets up the male protagonist as the active figure in the narrative, and it is through this character’s viewpoint that the audience watches the film. This centralisation of the male figure still prevails today: A San Diego State University study found that only 12 per cent of the top-grossing films of 2014 had a female protagonist. The films are focalised through this male character, who often drives the plot and can affect how the women onscreen are perceived.’ (Lowe, 2016)









Beauty
Over the year’s beauty and the way, a woman looks have become so important to society and to the media. The sudden growth in social media and celebrity influences over the last 10 years or so has changed things drastically with women being more sexualised. For instance, being objects of raunchy music videos, advertisements, films, movies, books, magazines etc
A women’s right to promiscuity is that of a complex topic, and society’s views on it seem to have evolved quite drastically over recent years. It was previously frowned upon, due to the view that women belonged to men, and although men had the right to pick and choose, women were there to wait until they were chosen. Today it is believed that women’s casual sexual encounters have increased due to a larger period of single life in modern day society of which making it much more tolerable to dress promiscuous and raunchy.
Also the huge demand in social media and freely being able to post stuff where you want, of what you want can only lead to bad things, this being one of the main point of focus for ‘looking good’ or ‘fitting in’ helping influence bullying about how people should look which leaves increasing depression and negativity at its highest in women today. There is also a range of websites and apps that promotes self-image and encourage the objectification. 
I believe that women don’t hate their bodies because they don’t look good enough but because they’ve learned looks are all that matter often by the media, role models and other aspects of life. As a generation we have learnt to hate the way we look, most people if not all alter their appearances every day.
‘.. the average woman uses no less than 16 beauty products daily.’ (Rex, 2017)
Society’s idea of beauty has also shaped the psychological influence on the younger generation for instance they are plastered in makeup at an early age because it’s the ‘it’ thing to do and everyone is so obsessed with looking perfect. But it’s no wonder with huge influential people, such as Kylie Jenner influencing trends from as young as 16 it’s especially hard for youngsters today to believe they are beautiful in their own skin which in many cases can lead to more and more of them becoming fame obsessed which leads to more scandals, outrageous acts and screams for attention. 
Makeup is in the highest demand it’s ever been with more pressure on girls to fit in, especially the younger generation. 
‘This statistic shows the market value of cosmetics includes spending on fragrances, colour cosmetics, skincare, haircare and toiletries. The total sales value of the cosmetics market in December 2017 was estimated at 9.77 billion British pounds (GBP)’ (Statista, 2019)







CONCLUSION
From exploring these keywords and studying the work of my chosen thinkers I have mentioned throughout this proposal; I have concluded that I will be writing my dissertation on the role multi-media plays in the way women are perceived in society today. There are many interesting ideologies to how media has an impact on how women are perceived in society today which I have discussed in this proposal and will continue to discuss in my dissertation. I am aiming to delve deeper into the roles the media has on a women’s aesthetic appearance. Discussing topics such as how clothing can be rather promiscuous in the media, how clothing has been used as evidence in court cases of rape throughout the world, how it has affected the way in which the female population dress, and also it’s impact on clothing guidelines in a professional environment such as a workplace. I will also be exploring how women are portrayed through art and photography, and whether artists are choosing to highlight their vulnerability over their ferocity to gain product consumers, and how this moulds societal views. Modern day media has emphasised the importance of these topics through the volume of articles on what clothing is perceived as being provocative and inappropriate, due to the consistent sexualisation of the female body. To summarise this proposal, I have structured a question below that my research has led me to:
Question – What role does multi-media play in the way women are perceived in society today?
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