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1. [bookmark: _Toc99079237]Website login details 
Email address: 2109533@student.uwtsd.ac.uk
Password: dob20.12.81


2. [bookmark: _Toc99079238]Introduction

As part of the assessment for the module Digital Skills and Research Methods, I compiled this report to demonstrate how I developed a primary research questionnaire to collect relevant information and data about my business' target customers. Using this information, I was able to build a targeted website that would showcase my company and products in a more efficient and productive manner and align them with the needs and preferences of my customers, based on an analysis of it.
3. [bookmark: _Toc99079239]Questionnaire design & analysis 
· [bookmark: _Toc99079240]Importance of Market research

	Using marketing research, you can gather relevant data and information about your customers and your competitors, and analyze it objectively to find solutions and methods that will help you make the right decisions with the smallest risk regarding your company's future strategies. Understand the trends and preferences of your customers, maximize profits, predict economic trends, gather information about your competition, etc. (Crawford, 1997) 
Multiple analysts have developed a hierarchy since 1955 that describes the research process as a pyramid, starting with gathering information and data as the low levels, filtering them by relevance and importance, in order to gain insight into the market and determine the best strategies to follow. Some of the most relevant work in the field was published in 1987 by Milan Zeleny (Zeleny, 1987) and in 1989 Russell Ackoff (Ackoff, 1989) but, as observed by Wallace in 2007 (Wallace, 2007), none of them used this graphical description.

· [bookmark: _Toc99079241]Methods	
As part of market research, information is collected about products, prices, locations, and promotions (advertising) and can be gathered by one of two methods – gathering information from third parties about markets and trends - secondary research or by developing your own research tools tailored to a specific purpose, such as trends, preferences, and opinions, to collect information directly from potential customers - primary research.
If we compare the two methods, we can find that the primary research is more useful since it is relying on tools conceived to address specific points of interest of a company, provides unique and specific data and information unavailable elsewhere, the results are the property of the company that conducts the research, it targets specific products, market segments and customer groups and provides a better knowledge (Grant, 2022)
Primary data research is done through survey, observations, interviews and projective methods. The surveys are considered one of most easy to use. The steps taken for a survey are the reason of the study, type, investigation setting and sampling, data collection through questionnaires, analysis, reports and recommendations. (Ekinci, 2015).


· [bookmark: _Toc99079242]Survey for Dream Travel DMC
We have compiled a survey by using Microsoft Forms following the next steps
1. Reason 
Our reason was to assess the customers’ awareness of our destinations and build a website to increase the awareness of our targeted destinations through the UK travel market and find the needs and preferences of the UK travelers. 
2. Type
For this we have used a questionnaire containing 14 questions.
3. Questionnaire
The online questions are designed to gather data about respondents (age, contact details, personal travel needs and preferences and background history) relevant for our products, prices and facilities. These questions are organized in 3 sections, which analyzed both separated and combined, provide a lot of useful knowledge: 
a. personal data and information about respondents – age, gender, marital status, location
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b. knowledge and history in relation to the travel services
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c. Budgets, future travel plans and service type preferences. 
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4. Analysis
a.   When we analyze the first set of questions we can identify the following characteristics – from the total number of respondents, all of them are middle age (31 to 45 yo), 8 of them being male and 2 female, mostly living in Newport area. Half of the respondents are married and 4 are divorced.



Figure 1 Chart for repartition by age, sex, marital status and location
Inconclusive data was obtained for the color preferences due to a mistake in the question type – for the future we must use a single choice question. However there are patterns which emerge like obvious preference for blue which most of the people associate with the color of the clear sky.


b. If we analyze the second set of questions we can see that the preferred season for our respondents is summer and the preferred destinations are the leisure specialized destinations, with activities and visits.. Also we can see that most of our respondents are booking their travel trips by themselves
	



c. For the third point of interest we can see that our respondents have the intention of booking holidays in the next period of time and to travel. This data is also backed up by the data published by the National Office of Statistics regarding the first 4 months of 2022 which showed that lifting the restrictions for COVID-19 encouraged people to start travelling again (Osborn, 2022)

[bookmark: _GoBack]

	Years
	Holiday travelers 
	Business travelers
	Not declared

	2018
	57,352
	9,298
	23,920

	2019
	58,673
	8,979
	25,434

	2020
	14,188
	2,335
	 7,304

	2021
	8,854
	1,319
	 8,672

	2022 (Jan-Apr)
	8,360
	  990
	 5,730



5. Reports and Recommendations
Using information from both primary and secondary research we can gather the following conclusions:
1. Awareness of our targeted destinations and products is low which leads us to believe that a series of action must be taken – increase visibility of the products, provide extensive information about the products, destinations, opportunities
2. A diverse range of questions must be used on a bigger group of travelers to obtain more relevant information including respondents from different ages and sex would help gathering more relevant data in regards to these points of interest. 

[bookmark: _Toc99079244]Conclusion
It is very important that any decision should be made after gathering relevant data and information and analyzing it to gain the insights and knowledge about the trends and preferences of the potential customers. Attracting these clients can only be made by aligning our strategies to their preferences and trends.
For me, using the survey based on a questionnaire offered good reference points for how should I structure my website to provide exposure for my services, make them unique to improve my marketing strategies and adapt them on my customers’ preferences and trends, increasing my chances of customer conversion.
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Total	Wales	Caldicot 	Cardiff 	Newport 	Wales	Newport 	Wales	Divorced	Married	Single	Divorced	Married	Man	Woman	31-45	1	1	2	1	1	1	1	


Total	Blue	Blues, greens and oranges	Orange and Green 	Purple 	Red	Yellow blue	Red 	Yellow 	Man	Woman	1	1	1	1	1	1	1	1	


Total	summer and winter 	July	Winter or summer depending on the holiday activities	Summer	August	Summer 	Summer 	Summer 	comfort, location, costs, distance, history	Cost, place, safety 	For me it's culture, I like to feel I'm "with the locals" and sharing the heritage. Also love the coast too so, that helps! 	Hot	Less people	Safety and cost 	Sun, sand and sea	Weather 	1	1	1	1	1	1	1	1	


Total	Travel agency	Yourself	1	7	


Total	Hope so	Next 12mths but, not 6mths	No	Yes	1	1	1	5	
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1. What is your age? *
(O Under1s

1830

3145

26-55

O O0OO0O0

Over 55
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5. What colours makes you think of Holidays? *

Introduceti raspunsul
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3. What is your gender?

(O Non-binary

(O Prefer not to say
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2. Where do you live? *

Introduceti raspunsul
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4. Areyou... 7+

QO single
O Married
(O Divorced

O Widowed
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6. How often do you travel during a year and with what purpose (leisure, business, both) *

Introduceti raspunsul

7. What is your preferred season for your holiday? *

Introduceti raspunsul

& What is your main criteria when choosing a travel destination? *

Introduceti raspunsul
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9. How did you booked your last holiday? *

O Yourself

(O Travel agency

(O

10. What type of holiday did you booked last time and where? (leisure, business) *

Introduceti raspunsul

11. What is your household holiday budget for 1 year? *
(O Less than £1000
(O £1000-£2000
(O £2000-£3000

(O More than £3000
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12. What was the destination and how long was your last holiday? *

Introduceti raspunsul
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11. What is your household holiday budget for 1 year? *

(O Less than £1000
(O £1000-£2000
(O £2000-£3000

(O More than £3000
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13. Do you intend to book a holiday in the next 6 months? *

Introduceti raspunsul

14. What type of holiday are you interested in? *

[ Historical Circuit

Arts and science Circuit
Nature and wildiife
Gastronomy and drinks
Sports and events
City-break

Resort based

River Cruise

Maritime Cruise
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NEVER UNDERSTIMATE the power
of an EYEBROW

Do you need Microblading?




