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Introduction
The entrepreneur "sells current goods" (money) to workers while creating the product, paying their wages in advance. From these employees, he "buys" the future end product, which, if the tastes of the customers are properly targeted, should be more expensive than the individual factors and be an economic good that can be used immediately. The distinction between profit and interest is an achievement of the brilliant Austrian economist Böhm-Bawerk. The history of entrepreneurship in the 1940s and 1950s raises questions such as why in the past three centuries some countries have been more developed and productive and others have remained poorer. Schumpeter concludes that innovation in entrepreneurship has pushed capitalist society forward in its development. About 50 historians analyze entrepreneurship, variations on strategies and characters try to make a connection based on their long-term observations in different countries. (Hienert D., 2015)
In a market economy, the customer decides what to produce by voting on their purchases, and the entrepreneurs are the captains who steer the helm of the industry in the right or wrong direction. They may disobey consumers and produce things that no one needs. However, this has its logical price, and it is bankruptcy. Entrepreneurs are people with innovative ideas and a different view of the possible combination of production factors - land, labor, and capital. They believe that the way they combine these factors will give more added value than their previous application. To quote Ludwig von Mises, the outstanding Austrian economist of the 20th century: "Entrepreneurs find discrepancies between the prices of production and the future prices of their products and try to profit from these discrepancies." And more: "They can only win if they anticipate future market conditions more successfully than other entrepreneurs." Which is practically "speculation" in a positive sense.
That is why the socio-economic role of these actors is so important. They direct resources from less efficient to more efficient production activities, which benefits consumers and optimizes / limits the waste of scarce economic goods and resources. In the conditions of financial and economic crisis, the function of the entrepreneur in this sense is fundamental. The theory is a well-founded explanation based on scientific observations, research and experiments.
The role of entrepreneurship is fundamentally important for understanding what is happening in the economic system, no matter how much it is neglected in economics textbooks. The term "entrepreneurship" appeared in Western Europe in the 16th century, and later entered the writings of the immortals Richard de Cantillon, Jean-Baptiste Say, John Stuart Mill, and to some extent Adam Smith and Frederick Bastia. An entrepreneur is, in fact, anyone who enters the market, selling or buying a product or service not for his own use, but for profit. Classic theories of entrepreneurship with a guide to the district and the company's decisions regarding the production and distribution of goods on the market. At the same time, theories played on morality in the combined trade (Tiryaki, 2013). 
Entrepreneurship has an old family tree and we, reading history, can find it everywhere, in food production, in agriculture, in the market for vegetables, fish and meat. Entrepreneurship should be defined as awareness and readiness to develop and organize your business, overcoming uncertainty in the name of profit. In the world of entrepreneurship, risk plays a crucial role in the success of many entrepreneurs from different countries in the fast-growing global market (McFarlane, 2016). Accordingly, economic theories can be of major help in studying economic factors that can be of significant importance for the reactions in the market of an entrepreneur. Business schools consider different theories of entrepreneurship as psychological, sociological and cultural.
Economic theories can be divided into three periods:
Classical theories consider entrepreneurs as ordinary distributors and resellers in the market, the neoclassical version of the theory analyzes them as people who have their own production process and also take risks in the market. The third option is the Austrian theorists, they define the entrepreneur as determined, creative who always sees opportunities. Classical theories are based on some principles of free trade, competition and specialization. The application of these principles determines how an entrepreneur will market (Tiryaki, 2013).
Richard Cantillon's theory (1755) risk theory is a contribution to the development of economics. He describes the entrepreneur as a person who buys a producer at a certain price by taking the risk of selling it at an uncertain price. Cantillon calls it a theory of profit risk (Walia and Chetty, 2020) The impact of a particular entrepreneur's business, the more resources he concentrates in one area. Urbanization is the accumulation of human resources in an area. Localization in the accumulation of concentrated in more industries.
Menger`s theory in 1870 analyzed entrepreneurial activity as a special labor service essentially performed when hiring men. However, they were not sold. However, this need arises in favor of capital (Kizner, 2011) Menger also lists the functions necessary for an entrepreneur; Consideration of economic situations, Economic services to control production, Adoption of certain types of products. Defining control in the field of production in order to comply with the requirements. The factors of economic theories are closely related to investment and access to information, respectively, market conditions and also as technological development.
The Austrian version theories focus on analyzing entrepreneurship in the direction of human reactions based on scientific theories regarding the economy. Kirzner spoke in support of the Austrian approach and analyzed entrepreneurship. Whether the world economy works and how entrepreneurship contributes to the balance of economic equilibrium. Kizner's theory is that the market does not always have the ability to develop. Kizner explains that an Entrepreneur needs to have the necessary information and knowledge in order to make certain moves and related changes in his business. (Tiryaki,2013)
History clearly tells us that research on entrepreneurship dates to the distant past. Cantillon analyzes the theory of profit risk, and a little earlier Adam Smith presented a concept like the model of owner with his company. Alfred Marshall in his work combined both conceptions and described a person as a manager and an agent who takes risky moves. to reduce costs, open new opportunities and increase profits accordingly. Alfred Marshall finds two types of entrepreneurs: Actives who are innovators and are looking for new opportunities and passive, following old rules and traditions (Walia and Chetty, 2020). In fact, he explains that the actions of entrepreneurs are related to the possibility of profit. In Schumpeter's theory is that the entrepreneur makes a profit on the principle of Arbitration and not on the principle of innovation. The higher the difference is the realized profit (Langlois, 2002).
According to Shackle's theory, entrepreneurs are creative with a richer imagination. They manage to find opportunities and make choices accordingly. This theory explains that the precarious situation in which entrepreneurs are placed stimulates their creativity and creates more job opportunities, which are sometimes quite effective. Every entrepreneur strives to be competitive on the market. To this end, he regularly creates innovative products every year. As a very clear example is Apple. The operating system, design and even the method of customer service are regularly improved. Introduction of a new method of production in a company is aimed at updating and improving the product for the market. Opportunities to search and break into new markets (Bolton and Thopson, 2013).
Furthermore, according to this theory, uncertainty and imperfect information play an important role, as it is the presence of both aspects that creates opportunities for individuals. This act of imagination helps entrepreneurs identify the potential of market opportunities. This, compared to available resources, can lead to effective decision-making. Shackle's theory describes entrepreneurs' experiences, fears, and experiences as key factors that play a major role in their creativity and actions (Smith and Chimucheka, 2014). Hagen also points to an interesting withdrawal theory in which a company that has lost its credibility makes innovative changes in order to regain its credibility and compete in the market. The factors that can discredit a company are:
· Change of the elite group by physical force
· Underestimation of the company's values
· Neglect of any war details in the organization of the company in order to achieve economic influence
· Non-acceptance of the expected status and transfer to another society (Barringer and Duane, 2018)
The theory of the sociology of entrepreneurship examines how the actions and decisions in entrepreneurship depend on the values and habits of society. On the other hand, business is influenced by social and political factors. That is, to enter the market, the entrepreneur must meet the expectations of society. The combination of land, capital, resources, labor, and flexibility in making business decisions figures out how successful a product will be on the market. In this case, Jan Baptist gives a very clear example with an industrial entrepreneur. He takes land from an owner, hires workers, buys flat materials and creates a product. After selling the product he pays interest, rent pays and what is left is his profit. Between the capitalist and the financier is the entrepreneur as the organizer of the process itself. Introduction of a new method of production in a company is aimed at updating and improving the product for the market.
A group of entrepreneurs can be defining as such that do not have associations and do not enslave traditions in the name of development in entrepreneurship. For that reason, some political and economic factors that support and stimulate the development of entrepreneurship and certain entrepreneurial behavior. Cocham's theory of personality for an entrepreneurial supplier. It analyzes the value system, role and expectations. The entrepreneur and his habit to be constantly in control of his business. Expectations for precise work on the part of his staff. And certain requirements that should not be violated.
Mk Cleland analyzes the motivation of the entrepreneur and describes it as closely related to successful achievements in his business. The theory of motivation and success or psychological theory is expressed in the fact that a successful entrepreneur takes up new horizons but with effective actions. Certainly, in this precarious situation the entrepreneur and his business are influenced by economic, social and political factors and in this aspect, he tries to find other wind factors such as human values and motives to rely on them and win against these conditions. Mk Cleland defines three requirements of man in society: strength, belonging and achieving goals.
The Hoselits theory of a successful enterprise is a combination of good organization and the qualities of a good leader. There are three types of Business: moneylenders, entrepreneurs and managers (Devica, 2019). Every entrepreneur is guided by their own rules for success. But there are some that have universal characteristics:
The entrepreneur who wants to have a future, his company must have a clear plan for both the near future and a long-term option. At the same time, he must build a real idea for me to realize them effectively. Patiently and persistently work on their plans. Innovation is a very military factor as well as market strategy or market advertising. Looking for a new market and striving to improve the product or create new products creates the ability to be competitive not only in the established market but also in a new field. 
Risk is part of the business and the entrepreneur must be aware of this. In this case, the qualities of light adventurism in combination with a real assessment of the situation give particularly satisfactory results. The leader is an extremely key part of this ability to motivate people so that they show their best qualities working for you. At the same time, manage them in this way, distributing their work according to their strengths. The consistency of consistency needed to achieve reliable results.
Ethics and honesty are the backbone of a successful business overall. The name and authority are many leading elements for the trust of the buyer. So the entrepreneur is obliged to comply with the law in order to be respected specifically capable (Rodgers, 2017). Competitive spirit and self-confidence because the competition in the market is extremely high. The last two qualities resilience and flexibility, resistant to change and ready to respond to them (Fadzli, 2018).
An organization that is set up to make a profit by increasing the income of the owner himself. The profit in this case is allocated as a reserve and in the future if there is another co-owner it is divided as a dividend.  The definition of a non-profit organization makes us think that it does not make a profit. In fact, this is not true. This type of organization also benefits from various activities. The way it works is different. Profit organizations are legally defined to generate profit, while a non-profit organization is defined as a society-sponsored organization. A company created for profit pursues great achievements over time. In a non-profit company, the idea is to work for the good of society. The company with a business purpose has a different type of structure: partnership, corporation. A non-profit company could be an association of people, a club, a trust, public hospitals, a cooperative society.

If it is a sole proprietorship, the management is taken over by the owner himself in the case of partners by the director of the company. In the non-profit company there is a board of directors who are responsible for the management. The income of a profitable company comes from the sales of goods or services. In the case of a non-profit type of company from donations, charity. The establishment of a business company requires initial capital which is paid for by the owners. In the case of a non-profit company, raising funds from society or charity (Irvine, 2007).
For profit, the financial company prepares a financial statement with income and expenses, balance sheet and cash flows. For a non-profit type of company, receipts for payment and a report at the end of the year on financial conditions are prepared. In a profit-making company, the money earned on the profit is transferred to a capital account. On the other hand, the excess of income over expenses leads to a surplus and is transferred to a capital fund (Surbhi, 2018).
Conclusion
The various theories and market processes imply the close connection between an entrepreneur and the economic development of a country. With creativity and new ideas, an entrepreneur can have a strong influence in society and therefore help it in its development and have an influence on the modern person who wants to create his own business. But the economy in today's world is also uncertain and risky. Many modern trusts view entrepreneurship as a solution to social inequality and environmental challenges.
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