BUSINESS ETHICS RESEARCH TASKS

Research tasks involving reading or investigating the following will be allocated to individuals who will present their review to the class. Please cover the substance of the article, any useful models it contains, suggest how it could help the assignment and if it is useful produce a side of A4, which I can copy for the class.

2 texts from the library provide a number of articles. They are on the shelves (reference only).

From Macklin, M.C. & Carlson, L. (1999) Advertising to Children, Sage, 

We will read the first chapter together, already issued.

· Youth, Advertising and Symbolic Meaning (Jonathan Knuszka)

· A Content Analysis of Advertisements in Children’s Television (Saud Ahmed/Mike Richards)

· Selling Food to Children (Averil Maher/Helen Sumner)

· The Context of Advertising and Children (Jane Phillips)

· The Future for Children and the Internet  (Dan East/Emma Hughes)

· Adolescents’ Attention to beer and Cigarette Print Ads and Associated Product Warnings (Ross Williams/Demitrios Kaloudis)

· How Junior High Students View Cigarette Advertising (Sam Filburn/ )

· Advertising to Children in the Twenty First Century (Kun Fan)

· Advertising’s Effects (Vasilios Bakatselos)

From Hansen, F., Rasmussen, J., Martensen, A. & Tufte, Brigitte. Eds. (2002) Children-Consumption, Advertising and Media, Copenhagen Business School Press

· Advertising, Branding and Consuming  (Simon Cromwell)

· Children-Advertising, Consumption and Media (Paul Rees/David Hunter)

· Consumer Socialisation of Children (Elin Gruffydd/ )

· Some Ethical Implications of Consumer Behaviour – Principles When Kids are Involved (Marc Howells/ Alys Carlisle )

Economist 19.12.02 Life in Plastic –the Barbie story (Xianjiao Lin)

GATS and Education -  www.gatswatch.org/GATSandDemocracy/education.html
Commercialism in Schools Code from -  www.cgc.org.uk/publications/pa../commercialismschools.html (Vijay Lee)

Axel Dammler & Astrid Middelmann-Motz (2002) “ I want the one with Harry potter on it”, Advertising & Marketing to Children, Jan-March 2002 This is a professional journal seeking to help those who target the child consumer. See http://store.warc.com/ProductInfo/35Contents.asp  (Mel Gammond)

Guardian Articles: Various  www.guardian.ac.uk (Stephen West/Suzhen Gu)

CIM Codes: Particularly look for Mintel Group working with the CIM on this issue.

www.cim.org.uk  (Stephen Green)

International Convention on Human Rights: Need to find the elements relating to this issue (Jessica Trim/Jane Phillips)

Check the CIPD codes/web site www.cipd.org.uk (Jessica Trim/Jane Phillips)

Check for International Children’s rights campaign groups e.g. www.savethechildren.org.uk 

Ethical Consumer’s views. See photocopied article and www.ethicalconsumer.org  (Mel Gammond)

Codes: See Kolk, A. & Van Tulder, R. (2002) The Effectiveness of Self-regulation: Corporate Codes of Conduct and Child Labour, European Management Journal, Vol. 20, Issue 3, June, pp. 260-271 (Jessica Trim/Jane Phillips)

Large, S. (1997) Business Sponsorship in British Schools, Business Ethics: A European Review, Vol. 11, No 2, pp. 157-166 (Mark Hutchinson/Xiamin Wu)

Austin, M.J. & Reed, M.L. (1999) Targeting Children online: Internet Advertising Ethics Issues, Journal of Consumer Marketing, Vol. 16, No 6, pp. (Dan East/Emma Hughes)

Flack, J-A. (2000) Marketing to Children: Family Planning, Marketing Week, May 18 (Alicia Zheng)

Which? (2001) The True Cost of Promotions In Schools, Which? Magazine, December

Mike Clayden (1994) Education and Marketing in Henry Yam ed. (1994) Marketing, Competition and the Public Sector, Longman, London

Consumer Psychology Theory in Antonides, G & Van Raaij, W.F. (1998) Consumer Behaviour- A European Perspective, Wiley, Chichester (Jay Sheppard/Huw Johns)

Kids and Commercialism- Centre for Media Education  www.cme.org/children/marketing (Dan East/Emma Hughes)

Advertising & Marketing to Children- Centre for the New American Dream www.newdream.org/campaign  (Dan East/Emma Hughes)

Filter Google Searches on:

Child Workers

Pester Power

Children’s Rights

Red Nose Day/Comic Relief

These will be sent separately not to overload your system. Each has up to 3 million hits so you need to be selective, focus on the most academically respectable. (Mohammed Baakar)

Winstanley D., Clark J. & Leeson H. (2002) Approaches to Child Labour in the Supply Chain, Business Ethics: A European Review, Vol 11, No 3, pp 210-223 (Xianjiao Lin, Jessica Trim)

Frankental, P. (2002) The UN Universal Declaration of Human Rights as a corporate code of conduct, BE: AER, Vol 11, No 2, pp 129-133

Peter Frankental is from Amnesty but gives an account of how the declaration could help companies to formulate the values and codes to deal with general ethical concerns

